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53920747: MAJOR: ENGLISH FOR COMMUNICATION; M.A. (ENGLISH FOR
COMMUNICATION)
KEYWORDS: ADVERTISEMENTS / HEADLINES / RHETORICAL FIGURES / TROPES /
SCHEMES
THAREERAT MOONKRUEAKHAM: AN ANALYSIS OF RHETORICAL FIGURES
USED IN CAR ADVERTISEMENTS HEADLINES OF THE BANGKOK POST

ADVISORY COMMITTEE: SOMBOON CHETCHUMLONG, Ph. D., 89 P. 2017

The purpose of this research was to analyze of rhetorical figures used in car
advertisements headlines found in the Bangkok Post. The subject of this study was car
advertisements headlines of the Bangkok Post published from 1% April, 2013 to 30"
September, 2013,183 newspapers in total. This research was a mixed methods design.
The data were analyzed using Leigh (1994) framework as a guideline, and through
descriptive statistics.

The results indicated that 27 rhetorical figures were found in the headlines:
Imagery, Hyperbole, Litotes, Other Types of Puns, Simile, Allusion, Paradox, Parody,
Metonymy, Syllepsis, Periphrasis, Metaphor, Personification, Apposition, Assonance,
Alliteration, Epistrophe, Climax, Ellipsis, Internal Rhyme, Anaphora, Parallelism,
Poloysyndeton, Antithesis, Polyptoton, End Rhyme and Repetition. The rhetorical figure
mostly found was Imagery (23.81%). In particular, Tropes (88.09%) were more

frequently found in the headlines than schemes (69.05%).
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anuldninnanaulnwanllla i lanisninna aenpdaeiuauddsaad Jalilifar (2010)

e32¢

o 1

1 1 s tzll 1 o £ aal v
nanadnlamsnannatn N ey luaulnwunazdaain i uluw i guaduy RNt
o/ v v K 1 1 o =3 1 Y o v v
fp1al 51ANEAN wazdnusanisanan asnanalidn uingluwunsiesnisdszay

ANHANFANIN N Aluazfiagldlaunsninnaillunisdiauniavia s nintiusag

L4
ﬂ?ﬁLﬂWTQﬁqﬁ'ﬂqWun
asalenfa WnilFanyraianeninautesiluiaimiesiurmanan HlHAa1Tn
Arrxpaslansnannaildn Wudalzaasnisliniwinainisoutiveanlivanaudyy
Tnagjaiulinnistiintinlafuwan @dnyaan dranans, 2552)

Tunrelngangn “lawrsninnail” lunauiynsy afusmindinaaniu (2554)
weiniflu Tauns uunede Fudairediuaulunisusaniindaizanianm a9ua191 NMRnal
=3 Y] o QII o o v K =1 % o dld al I =l :/I a
PR8N AegAMTUE1 1IN I THENNIRT AN deaANEeLEaee eNaNTWT Ll
1sileaun W Uss@anduasaninuanmiudinla Hauauin1suasananana1sunl bé

| ¥ = £ | A
BENINANIUINNANTINITINITUB LA AR T MFIHN
A9 “Tavnanwwail” 1isa “Rhetorical Figures” MlNgde gLULILAIRINNIWATANNS
e tiintinnaialifiauansenusianguidivung (Durand, 1987) aanr&adriu Mcmillan
English Dictionary (2007) l#imasusne1a4A191 Rhetorical TAIUNNTI 08131 ©HN8ID
Aatlzaaanislinimnlunsisiasnisliifaussqelasanansenusagau
a1nn3AnEI A RENNanEnATINNs lusnalssna wuqdnisindsnnnsuanevinuliinn

o

Henupasardramnsninnailinanune auegiudngiscasdnuanseiuaanhil uazauas
ﬁum@ﬁnmLmzﬁLm‘ﬁzﬂqmimwwqﬂumgur;m | 189UNTINTUAALYINY (Burton,
2014) 819 Cherwitz and Hikins (2000) na1291 launsanwasiilufatsnldesuiamaans

v
4393991190111 TuwA1RTaANias U891 n1eAnEInIeaIulausn I nadaz il
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aursadinlanyedluaniunisainuansisiueenld Inadnufingiudnfdeasainisn
v P ¥ a ¥ v [
@519877A 1N snnnalien AN s THiuting a4
dl o a o s v ] 1 [ o o
#afaqiiuiinastinTannsnannadun e tdrsunsnans lidnazifluailsaianng
ANTHNAT 4IUITTUNIIN U1241T A19AR VBT LA T UIN TN (ITTURANA FIAFTAIIN,
2540)
v
Corbett and Connors (1999) wiivgluuuaaslianisninnail aandu 2 3uluuy pratl
2 = ) Iy ° = A gy @ o o a &
Ao gUuuLusNEandn Tropes WunslifiesaFaunauinaliiviunwliidaiauieau tne
A g o \ = ~ ! - -
naidaguANnNIafugIueesnn daugtuuui 2 Fandn Schemes Wunnsizauizes
fagariunnsaaantdainnizldniwinindnd Inafinaunuigaesanldidaewld
1 a o a dll v ‘ﬁl ‘al a e .
MUY WRAANNAALIRINIT M luNsn N NAIllude AeNuNTaY Leigh (1994) Taung
nnnatieiue 41 dezinngninunldinaniswiaialasmn wisaandly Tropes waz

$2
o

Schemes aun3nagL lAAIRNI9% 2 Ay

A13197 2 TnsnnnnatllunnsTa s Nl ANARTeY Leigh (1994)

Trope Scheme

[N
—

auanwad (Metaphor) N9AAGUENY (Asyndeton)

2. Na19LNUAaIe (Hyperbole) 2. NMIANKAZDTY (Assonance)

3. quilias (Litotes) 3. NNINAIEn (Repetition)

4. g1l (Simile) 4. n19azAIN (Ellipsis)

5. N1381404 (Allusion) 5. AdiaLEai (Antithesis)

6. AN&BLAL (Parody) 6. NNIEANMENS (Polyptoton)
7. yAa1D1g U (Personification) 7. n1adui@aneg (Alliteration)

8. NMTAUANIN (Imagery) 8. dualu (Internal Rhyme)

9. MIUNUTAAT (Anthimeria) 9. NMFVNANBEUZAN UL
10. AurudaNAaN (Periphrasis) (Parallelism)

10. N3 NEALAULRIAN (Anastrophe)
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A13719N 2 (5B)

Trope Scheme
11, AN NART (Rhetorical 11. penadinfnaiuaapvisatsslen
Questions) (Apposition)
12, MaLEUANEA (Antanaclasis) 12. 9ng94A (Climax)
13. ANNBNLAEI (Paronomasia) 13. ANLNTN (Parenthesis)
14. NITAUANNIEN (Syllepsis) 14. nNsRAUFUNALAN
15. N19L@UAN (Other types of puns) (Poloysyndeton)
16. NNTUENANYIEY (Irony) 15. N13NIUAT (Anadiplosis)
17. Ygmaud (Oxymoron) 16. NaiignA (Anaphora)
18. U3ngsAil (Paradox) 17. ﬂﬁ%mm‘ﬂi (Atimetabole)
19. N1FALLALNEITNTNR 18. ArdnA (Epanalesis)
(Onomatopoeia) 19. mﬁ?sﬁyﬂﬁﬁqmﬁ’m (Epistrophe)
20. WNYE (Metonymy) 20. dul@Aving (End Rhyme)

21. NN9LARBUAT (Euphemism)

annsAnendinggiu §asaagdlfidanisutisunosansaasnislilamsninnail Leigh
(1994) aziingldlameninnadluniaiolasmuinutseaniiu 2 Uiy Aa Tropes was
Schemes e a3 linnavialasuiuiaouraulanuansnaiuesnli udows g lneon

A v dl 2 ¥ a ] A dy a v a Y Aa [ :/’ va =2 v
'QZL@@ﬂslﬂ]L‘W‘ﬂﬂ‘é“éﬁﬁluélﬂLﬂﬁNﬂm@ﬂW?L@@ﬂsﬂﬂ@uﬂ"lLL@:ZU?ﬂ’]i‘il‘ﬂ\igl"l_l?Iﬂﬂ ANIRARIAY) El@\‘ii@

FndulatiuuininuAnsas Leigh (1994) indszandldiiunsauuuaninudnlunisdne

]
a o

win e snsusnani@eRuiuanentnas aiidaainimnagluuifnesnunlfanad
A o a :// a v a | ai v a v 1 o a %

Tropes A8 ABENAIANTa9N19 M mMAsT Neslion1d lunguiindainisfinunim

d - . . 5 . Y

WaNansnANKIes1e o Tuidresnisldinimn Tnaainnsaudsdsziny Tropes aan'é

naN81UznN ANUEN AN N W AL uAI T NUNNUe9ATTalsx Te A (Robert & Susan,

2011) B91321nN229 Tropes NATUAINUUIANNAAYDY Leigh (1994) Nvianum 21 Uszinn

18un
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1. gudnmal (Metaphor) wunefts nauRonidusaun siteiBaudess 1 s
ﬁ@wﬁﬁyu vitaluAe R B Anduetatng fatneniaalasninsoausd “If people had
adjustable bodies, they wouldn't need Tilt-Wheel” (Leigh, 1994) 13auaa1naniiuaes
nsleuInAudTsEIenIeIa Nyl ‘Emﬂﬁmm?mﬂdﬁwwﬂ'ﬁmma‘mﬂuﬁﬁmmmﬁu
FUULANIT HNNUTBININN ARITDIE L6 me:i’ﬁqmmmuwﬂﬂ”l,ﬂmm:mﬂ%uLﬂa'slwumm
15

2. NAN9LALAIY (Hyperbole) MN8N NNIYATLILAIMHIAUNINALINATI UTANIT
nan9819ludeidulel1alld 111 “The 1987 Volvo 740 Turbo. A Collector's item you can
drive everyday. (Leigh, 1994) {Funnsnanfuaseiesauiaalidnfuresasauianansn
dulivndu

3. giiliasn (Litotes) wnnefs nnsnaaliifiasndianiuiiuass WelfiAnAny
Uszviulasaganu Arat1aninvialumainat Dove “Introducing another little reason to
love a Dove bar” (Leigh, 1994) in1514 A7 little Lﬁ@ﬁq@mﬂmmu%é@m augianlunne

= = L7

o ¥ a 1 dlil % dl o’ A
NIATUNTIEUDN LUBNALWEIUBR LU mefmuumwcﬂmwmﬁmmmm'ﬂiﬂmmmuﬂ@ HjS

9 U
1

v Ay (9 a [ o
memnmmu%iﬂlm@mmm Dove

u

4. 911 (Simile) N8 N1 udwmiladsladntauwiauiuan Aanila

Q

[ % e

wansingangUane ol i lunsnFeudu faetne windalamnin “As thin as a giraffe”
(Leigh, 1994) annwiavialasninuinadaile Nobila 1nisglunBauginssannunnees
wiindiadawilewiugiseaasdism
y , - e s O
5. 11381409 (Allusion) MDY N1INA1IENDNTD YARR an Ui suldudanazin
Tiganunnnals doatreniaialawoun “40% Sin, 60% Forgiveness” (Leigh, 1994) a1n
Twauueen Land O Lakes Country Morining Blend MgiluniuTannsninnaiilaanng

y & = o A o Y o A A R a Nye p
@q\iﬂ\iuqﬂLLﬂgﬁﬂ"J’]Nﬁm’]ﬂﬂﬂﬂﬁqﬂuqﬂ?@mﬂ@ﬂqﬁ\lﬂfﬂﬂﬂ LW@J@@MMM%?U@’]HLuﬂmﬂu

v
1

dl9/ = al 'S 1
gtataN s lamiinannanne
o v = =K o v = o o = =

6. ANABLAEIU (Parody) MNIE DS HIUANHLLNNTABREUATNA NITNTTNAT YiTEAAN
, = o o 9 & = P )
nsaasyanalayanauilslunisdndu ldlinisoinoneisawtiaaveaiuliany wsiilu

v o A g 4 e e . .

178 LAt WA lNa e uNAaNILDY Aat19a NNIAR TN NN NESY Extra Gum

“Introducing the sugar free gum recommended by 2 out of 3 patients” (Leigh, 1994)
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1% = AI dl a 4” a 4} o uI/ % v 1 ¥ o o
fomsuann@sminiaauluaasiuasy dennsuuinlaeiallude azfievetgnialiAuuetin

Tnawnnevizad@enany W lduerinlnefilae
7. A5 U (Personification) ¥anede N1saNyF RS INNTIR WiauiTin vived
o ° ¥ a & o 1 o .
ANHUTNIINITNIARNUNFEN VRN Y FRatiNe Wt lu s Powerful Cuisinart Food
processor “It makes salad dressing...and it won't bite” (Leigh, 1994) ﬁ’gﬁﬂuimiﬂmmﬁﬂu
ginsainisinasliindraiunyed Insauydliadaussdadassanu wazinisldaian
. a aa o o o Sy
bite Miuizenveenyeidund lunaiaisae
a =2 ¥ o A tdltﬂl Yy o a a
8. NMFAUANIN (Imagery) un1end n1sldAvisadlsslupnaaliigauauauinisiin
awlula ww waaddlnsaninegagudus Clairol “Make you hair glimmer, shimmer, or
simply glow.” (Leigh, 1994) flunisa3rsnnliidugauine 1iis 1u5and uuaneeey
P27 Y a o o‘dgj
wnaulinansinein
A o . . =2 P [ ' ] ] =
9. NMTUNUNA (Anthimeria) UNIEDN NIgWNUNTBIATIFl sz ludulndaunils

o e A o

2941lseTun Nlsznaufion ATUIN ANATIWWIN AN ATATUANYT ViTaAduEIY Telas

4
o

dqunnazldAruInunuAInTen Faatreswinilutuigad Playboy “Gift him with

Y . RPN v o . o . = ' %
Playboy” (Leigh, 1994) TunREN1s A9 Gift WNWANN Give TIWNUANUNIEIT T u
1R9UIEY

° o o , ) = ¥ o A A =

10. A1UIUBANADN (Periphrasis) MN18D4 N3 IEANWIVIALITUNEUNUWTE 1T0
ATINAUIBIAUAT DA AIINUNIENINEAN 11U WIAT TN DINLATEIAAR Y Hoover
“Packs like luggage. Carries like luggage. Store like luggage. Clean like a Hoover”
(Leigh, 1994) annwiavialawunsanans §laauadlalinisussenaassngniaesdus e
dl 1l a % FZN dl 1 =2 1 a v og/, A dl o
aapnNigluLdfreaduA1e lineuiasie e Dain AN TUALATENNIANNNATENA
Hoover

11. AanudannAadl (Rhetorical questions) Uued N1saNAIa N Il deanis
Amay wailunisiNie Euduvtel JiasuvAsat1edanfon Aaatng winvinlammn
HARAMTIB11MN4 UT UG Grand Goumet “Doesn’t he deserve a dinner that looks good
as yours?” (Leigh, 1994) 1{lunnsannAnudllfiesnisaimey wiivefieannsasalina
Aonneluladeuingriasecan tiiuemsnhuasinnuninuionise bl

12. A1EUANTN (Antanaclasis) UNIEDA N3G AN AN AN I8 TUNI9FN9T1

pinaeing luendnaani9y British Airway “Our frequent fliers can frequent other fliers.
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v k2
o o o

(Leigh, 1994) Tun1asiatillAndniu 2 A1 Ae AN frequent way A9 fliers Tagl frequent

o ) o I's v £ o 1 . dld” = dl a dl 1
ArenLiuAAns AN T U A9N fliers TuABuunane aorudluntsdu T9s19a9n
o o ° Aa o A ' ° oY a ~
ANMKNLITaY frequent AMTIaawTiuAInzen IHiNedanaununed aruaupesildiEnnem
= d”
AunAu
o U al . =X ¥ o dld al A o 16 &

13. AMNBNLARY (Paronomasia) Maana N3 lEANREe L uleuiu s lfiaanuuune
NuANA9iY [u T eunLAsesaaLengdns Panasonic “If you want to get read, use red.”
(Leigh, 1994) A9 read waz red Tunaiallidesindemaany

14. N7LaWAN3EN (Syllepsis) Uue e N3 lE A AR NUNNBLANFN9RWean b
11U T HTW1 God season salad dressing WA laETU191 “Some people really know how
to dress.” (Leigh, 1994) InelnfiA191 dress ¥nwuLiung LN Tusesaa89ATEININ

wstlunilEAnan dress Munalie N91l99UANIATNRTBINAAANINNINTUGFD

aa

1 o =3 ¥ o A v 1 a a

15. NTLAWAT (Puns) UN18an17 18 AN visants e anH A NuNnssalilanq AR
faaganafalarunTnauAl@NAULAY 5350 “A power plant that recharges human
batteries.” (Leigh, 1994) wiasailaelalicaiiadamanumunadnmnaudiiduauuan 535i
arusn il uunasnas Wi W dunyedld TneiauaA191 human batteries @a sl l6 3
ANNNHNILINNAINU AR wrd WA INBEIWL9N b AYNET 198 ANNAZAINGLNE

o = Yo aa o = o v

16. N17WENANNIY (Irony) BunaDe Ns AR AN BT A A NUNIEAFINUEN
AUAMNNNILNUWNAATITRIAT LT WAnsalasun Fabrilock film for jeans [UNARSUTN 1
AuFuaNLdafiiveafindud Faanniaia il “We make it tough for kids.” (Leigh, 1994)
¥ = o v ! a p Y & WM v
fiaannsda lmnansaniudinudnnaneanu e linnla s

17. Ujwail (Oxymoron) Mungfie N191@IA" 2 AMARANUNNELANFNNTI 1Tl
ANTNUNTERIIE N RN lEs9u iU Aaeen9 “Real Bacon makes the ordinary

extraordinary.” (Leigh, 1994) WA la i Hormel real bacon pieces 1% A19n ordinary

v 1
v aa I

WAz extraordinary 99 RANY NN ANUNNERTdinNTL
- =< o A o v ,

18. 1139971 (Paradox) Mu18D9 AMNa1INEANTALESIUANLEY LT “2000
Calorie Mascara. The only thing you gain is fat lashes.” (Leigh, 1994) Wrawa T =N
d' o [% o dydl' 26 U | ~ 13 dgj =< o
72941879 Max Factor liwmviaii@eaannviang lildunansiva lizuniguunag 960
41 Calorie Wuninadnaasarnisnni liiinaaudouludianie winaugnunun iy

LATRNAIDY
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1
[

= = a . = o a = =
19. NMIALWALNEITNTIF (Onomatopoeia) MuNEDd N5 lEANINsIALWA A 7]
Anuiinnluanndszannduda wiu niawalawansnaudwessa (Ford Mustang LX

Concertible) “Open up and say “ahhh.” (Leigh, 1994) 1§A191 ahhh WNULALNENIUYD

' [
A g a

Cy a
Ny Niugdinlszanala
20. w1ntle (Metonymy) uune e nsldA1uzanaunuauunie Iy unnndn
v
ANUNN TR ATITRIANTIU 11 WA T W Knorr soup “Knorr takes you on a kettle
cruise of England.” (Leigh, 1994) annn1aiallda1q1 kettle iie i unnuielunsae
pasmnng Taeldlunnefanifinnn winsnans Knorr agvinliitngiUnes lundievesamud
IRTIRULLTIIEING
dl o . =2 %4 o A zsl 1 dll
21. N91AABUAT (Euphemism) nu1ede nslifieaAvisanimnngninuulaiie
AMAIINTULIY Fidatineniaia s Tampax WuEHARAuA1 W lwssszima “For

”

50 years, more women have trusted the special moments of their lives to Tampax.

(Leigh, 1994) aanwiaiailliind special moments ABAMNUNIEUNUAIGT TIUIATNEUES

al o = al/
NU92_1LAD 1D

] v X o = dl A dldl

aqunigslilounsninnadluniailuwunangtuuunils Aa Schemes Tuni
PN ANRIAR AN NNINAATIN I B NN 2N A Uudia AN NNI9ARIFL
Tagaad1anneniwn weantsdngluuunim wazsinwuxinlunis@auunnivisenaa
Ha4aN NN AN AR9AEN Yire ANRNEA e lHAAAINNAREIARY TAENANNUNILARIAT
Tadulasuly (Robert & Susan, 2011) wimefulun1g@ewauinenin #0131 Schemes
1 lEneneganNanlaaINNITEuAT @9 Schemes NagLANULWIARATDY Leigh (1994)
o2 .
Fiavus 20 sz Eun

1. NIARKUETU (Asyndeton) NN NMTAAATaNTZUING 2 Uszlameenld aeh
lapnaugapann liilasuulag saatingainniaialawnin Torismo de Mexico “Come.
Feel the warmth of Mexico.” (Leigh, 1994) anniasialaenunil azisiulianinsinAiies
aanlil 921d19A197 Come uay Feel Waliitssluagdunasnsedu Tnaufiasaundagves
seTepil azfaeliAngn and Lwlﬁfﬂ@f_ul'ﬁw Aa Come and Feel the warmth of Mexico.

2. N34 NETA%72 (Assonance) YN NTHLAENATENIUNAUAUNINALT 2 1REI

= a | ° v a a a al a o 1 o 1 A v &
ﬁ?ﬂiuﬂWHWVLVIEIL?EIﬂQ’\ ATNBILAEN AIANLAENATELALNLAEIINY LLmﬁ]%@ﬁﬂﬂ@’WiNm&l@uﬂuﬂ
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15 Feg1annaialasiniizngsawn Avis 'l hate to wait!" (Leigh, 1994) annwiaiaiiiia
29N ULRURENATZAINANGN “hate” BaL “wait”
U 09, L. =X v o = al dl o a
3. N13NA1T1 (Repetition) MNIED N1 AN 115828 MITUATLAZAINNUNILLAN
11NN91 1 A eiuliifinantngula Faetd1sannniadalae s Foundation for
Commercial Banks “Take a long, long look at all the services you can only get from a
) Y ) o o a1 A =< v o
Full Service Bank.” (Leigh, 1994) AMTNWIAUIUNAITI AD long mgmﬂuimmmmmmi
£ °9J PV = a Dtﬂli/ dl 2287 o 1 d”
iugga1uiatsunn1stznIsaInsuIAs N nau v liigeunszmindnsuinstay
a 1 Y EZ8 %
A11N3NLBNIAINETANYNetng LR anul
. . =2 % ] | ¥ A o A dall o %
4. n1382AH (Ellipsis) M2 D9 N78UEa9319 138 N13aLAYTRIaNazn i
dselapiisalamanuiiy o anysnd Aaeena “If you can do any of these..., you can load this
35mm camera. (Leigh, 1994) annwaniaainaoil fanusiaailugifndaauiineilsslon

a

niaauazls Wilsslaailanaunasysnd
5. ANTAWEaTY (Antithesis) UNNEDG N13ADAINNUNIEB91L92 TANNF9E N ige
Yo A v e . Y Y J o4 o A
n131EANNRAM NN 8RTENNTY LUaniaTiianalilnsaainalss loaniuiausu iawang
ANNUNEA I auAY W1 wieia I AR i uLaewan Sundown lEA1N1A

a o

1241 “Sundown vs. Sundamage” (Leigh, 1994) TngnwaWaRldTenansiuaiiiede

|
1% =

o v [ % a o o A v v =) Y o
AINUNETRLENTUATINAMIRIRWAT WP svasAiNafiaanisasamaumagalaliiy
v o % a
fenulivium

°g, =® v o dld o o '8 o a o
6. N13E1ANNMNIE (Polyptoton) MHNEDN NMFLEANNRANTINANTNIANNAALINL
Faat19NIANa la WY General Electric “Get your money’s worth. Or your money back.”
. o 1 dgj Y o 09/ dl o a o A o 1
(Leigh, 1994) a1nFa8 8190 AT AN NN MIUAILAZANNUNILLALINUAR A1
dl % A o =K =3 dliz a Yo d” a Y v a
money tWafianistiusuiamnienalaniisinaaslFiuainnisdeduAnfan i
7. NNrdNdas N1 Wsan s ngtyaue (Alliteration) Inaunaz liwdyausfausn
WaNANIAALAY LATEIN1TDAna1 bEdNE AU 11 “Salon Secrets for thick, fuller hair.”
(Leigh, 1994) ifunslindtyauzan “S” lusdufiua e lifiananuaiasaasuazinli
o o Yo dgl
fanuananTumon e
8. dudaly (Internal Rhyme) sinnaina n1sldANndeedutaafasaniy wleuny

dl A o 1 o a o a 4
wiauan dudalunldlunielne saadranaidluwuiiBsnnangainlulssna

ALNTN1 Wigwam Mills “7 — Footer. High and dry for those who sky” (Leigh, 1994) a1n
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FRENIURINIATT T3 Fe a9 3 AnBaafuRe A1dn “high” “dry” uae “sky” 10w
NN9ANEA L1

9. n1399ANEEA1 I IuIUAY (Parallelism) u18De Aan19919iAsIas192893L
Uselan 2 1selan widannnngn 2 Uselaafid dnenismilauiuuinssfniu fatneain
WAl N HB AR DT AR RUWAR I Smith Corona “It catches your mistake. Finds
it, Erases it. Even helps you to spell IT. (Leigh, 1994)

10. NM99198GURUIIAN (Anastrophe) Mnaie n1saduiaesAlfinallannilnf
11 “America’s look is Cover Girl.” (Leigh, 1994) WﬂmﬁQTmHMWLﬂd@I@Qﬁ’]@’IG Cover Girl ag
Siuininsaduintelaseaineaaatlszlan s=1919A191 America’s look Wag Cover Girl &4
nsaduilunnaaiilfinaaman b wriliiAnnasAniiuanaing taeflamounfeaniadivly
TiEiaLAasdnenvadl¥nnmnadufansana 2 M

11. nn3nadinfnaiuaesAnvizedsslaa (Apposition) ¥NNEDe N1TINIANLULTR
Auisatls=lan 2 Us=lanliRaiu Tnaiszlandi 2 azifludesunaviteseneaoululs:len
wIn FAraeing WiaaalaEa Coming lenses “If you had your eyes tested outdoors as well
as indoors, you'd know why we developed photochromic lenses.” (Leigh, 1994) 1Tu
dselaed 2 Wunaliwguadinluddesimuniaud Weatuayulannululsstaaum

o [ %

. = a o o o a A = ° o
12. ANAATY (Climax) YUNYN NITLTLNANALARNAN IR wallselan lnaigeasanay

1 v
o =

ANNANNAIATUNNINTW 111 “You're in trouble. You've had an accident. You need a

7

lawyer.” (Leigh, 1994) W1AYAlH =LY American Express FRIN1IUAURINL T RTIATAR

'
= e %

Tnediiuadym waznisiguRme aunszicllfenisiuang Samsnanaadennsldisu
AUUNIN Al AN udesinaAshn

13. ANLNIN (Parenthesis) MDY m'il,m:mﬁmmmaﬁﬁ”umawdw‘lﬁmm%w
szlantnf Aaetnaniavialurunennauues “Creates pain relief (and without aspirin
complications). Tylenol Extra-Strength Capsules.” (Leigh, 1994) ﬁmﬁ‘LLmﬂﬁ’]'ﬁﬁ”um%ﬂN
TRl ULAL

14, nsRdus 1UMaN AN (Polysyndeton) uunaina nngadlaldAdusiunana A
WA avia s BN LARR It ElaNANS Panasonic “Panasonic also gets you read with blue, or
brown or green.” (Leigh, 1994) WARTATIIE A dus1uA197 also uag A7 or sﬁ”’lj e

|
e &

fian1suand WiuAAN TN AN UATT8LATENENELANANT
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15. NM3NIUAT (Anadiplosis) Wanel NsiAgaineaedlszlon ianaiadiilua
da’ v [ % 1 o ° o .
uduludsslandnld Wy e lawunaadiniuinunuan Edge “A shave this close
used to take guts. Today it takes gel. Gel makes a difference.” (Leigh, 1994) 1§A191 gel
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TudonusnueatlszlaaNnuun 11 “The miracle of VHS. The miracle of JVC technology.”
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NN9LAUANNTEN (Syllepsis)

N19L8KAN (Other types of puns)

A1781904 (Allusion)

ANE1F U (Personification)

a1lu1 (Simile)

N17UENANIY (Irony)
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guanwnl (Metaphor)

10. Ugjnaud (Oxymoron)

11. U3n99#11 (Paradox)

12. 9995UN9INAD (Parody)

13. NIZLIUNIINITAUANIN (Imagery)

14, N7AYILLALNEITNTNR (Onomatopoeia)

15. NNTNBLTZNNAT (Anthimeria)
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20.
21.

wNE (Metonymy)
Anuaudan@AaN (Periphrasis)
ANTLARDUA (Euphemism)
naNqLNuaN (Hyperbole)
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Y v o 3 A ey
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. An434m (Climax)
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. NN99198NE AN MWW (Parallelism)
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. N9azA3N (Ellipsis)
. AANULNTN (Parenthesis)
. nsidusnunanaAn (Poloysyndeton)
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N19N9UAN (Anadiplosis)
naudiudnfn (Anaphora)
Ufjlaennend (Atimetabole)
NIINTLNURATL (Assonance)
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m@‘?ﬁbﬁﬁmmﬁw (Epistrophe)
N3N ANLRAE (Polyptoton)
AMNEN2E (Repetition)
NlaANe (End rhyme)

Aueialu (Internal rhyme)
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AR Hvasnaus AU LR
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2 1wlghin (Toyota) 6 14.28
3 #aufn (Honda) 2 4.76
4 Weiead LUt (Mercedes Benz) 2 4.76
5  fduduidiag (BMW) 9 21.43
6  HAgLT(Mitsubishi) 1 2.38
7 1adu (Nissan) 6 14.28

8  gula (Hyundai) 2 4.76
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A13719% 3 (5ia)

AP tasnaun AU Sasqe
9 HU(Mini) 3 7.14
10 WA (Bentley) 2 4.76
11 1A (Brabus) 1 2.38
12 1@anda (Lexus) 2 4.76
13 qaald (Volvo) 1 2.38
14 Tsadsesd (Rolls Royce) 1 2.38
15 iafid (Porsche) 1 2.38
16 a1Mag (Jaguar) 1 2.38
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7 adududt  Eve NI szinnlamsninwna
Trope Scheme

1 1we56  guln  Welcome to the PREMIUM AURNN AREHNAGTE
Experience /NIRNNABN LS

2 1wa56 Inlafn  The latest expressions of a new QUANIN NNIANNAdTY
ERA of prestige /ANIAUNAAN T

3 2wW.e56 #8ufn  The ultimate sedan that satisfies all ~ N139194in ﬂ’]’iﬁﬁyﬁﬁﬂfﬁﬁﬁﬂﬂ /
my desire AaaiuLeAl nnedulaanse

vraldszlan

4 4wea56  Wada  Premium technology everyone can  N&a19LAMAY -
afford. / RUANIN

5 51856 UadW  Success never comes in a single f1lias Auladnee /
step. Better is not an option, only / AAFIQA / NITAT
the BEST will do. NI9LALAN AN

6 51.1.8.56 Qi A great drive plus a good ride. - NNTAuNEAATY /

Auladnee / dula
u

7 5wwe56 Uaduw  New PULSAR Be Different. Be - nsuiudngn / s

Stylish. neaneUzA i
YUIUAU

8 15w.e56 gula  Lifeis Unique gilun nsduiaasy

9 22w.e.56 Imlafn  Toyota Alphard. The Aesthetic of FAUANN -
Ultimate Luxury

10 294.8.56 LW A heart like no other continental GT gilun/ -

ad s NANLAUATY
11 291wW.a.56 wusiia  The first & only one in Thailand ARERNAR -
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# AUUIUN tivia NIAWD szinnlamsninwnat
Trope Scheme
12 7 N.A. 56 fiadu  “No matter what | am doing, as An98N9D fulaansg /
an actress, businesswoman, or nsidusu
designer, my NISSAN TEANA NaAN
always feels right for me.”
13 9 N.A. 56 G Big reward for your employees, 1fsngsail ANdALEa
pulliagl  small cost to you.
14 17 W.A. 56 Hadu Nissan ALMERA maximizes the n199790 -
happiness with the next level of AneifiuangAn
advanced teanology. vsalszlam /
NAIAUATY
15 22W.A. 56 i Belong to street not a garage. RLRIGEY -
UINLE
16 27 W.A. 56 G Real customers show us genuine - ﬂ’]ﬁ‘eﬁy’]
sl satisfaction. AYNHUNE
17 6 8.8 56 landa When the Journey is More RAUANIN -
Anticipated Than the
Destination...Lexus RX
18 10 4.8, 56 nNasn 700% growth in 3 years isn’t just N198190 ANE@ATINg
about profit. It's about trust. /AnananaEn
19 10&.8. 56 {81 Saves like a hybrid. Moves like a G nanaaE /
puitiag  racer. N19979
ansurA i
UMY
20 148.8.56  Imlasin  Perfectly Prestigious with AURNIN Auiladnus

Superior Driving Performance.
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# AtUsud &ivia NIAWD szinnlamsninna
Trope Scheme
21 218.8.56 adl  Outstanding design for everyday RUANIN JUNAD NS
enjoyment
22 27H.8.56 wnda  All New Lexus Hybrid 1S300h NNTLAUANNTEN duslalu
Adrenaline Calling
23 27.8.56 naald  Designed around unconventional RAUANIN -
attractiveness
24 5n.A. 56 LTRE Keeps pace with your mind The AUANIN NIANNAATY
New Flying Spur
25 9n.A. 56 G This way to new possibilities. AurusauAau -
IR
26 12n.A.56 T9ad  WRAITH And the world stood still NAIUATY Aulaanis
ot
27 5 4.A. 56 G Passion in its purest form. puanwnl Julaans
puLiag
28 9 4.p. 56 q BRITISH ROOT. THAI BORN - ANEdoNT /
AND BRED. NNIATAIN
29 9 A.A. 56 Imlafin  Together forever - AuilaAfing
Toyota Fortuner Above & Beyond
30 13 4.A.56 imgld  Refined Sports Soul - JulAa N
Lancer EX
31 194.n. 56 fifu A NEW CHAPTER IN DESIGN NANLNUA fualu
auldag  THAT CAN'T TAKE YOUR EYES
OFF.
32 194.p.56 {1 A NEW CHAPTER IN DESIGN NALAUAI -
pullias)  THAT WILL LEAVE YOU

BREATHLESS.
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# AtUsud g1 NIAWD szinnlamsninna
Trope Scheme
33 194.n.56 fidn  BE THEFIRST TOWIT auanmnl -
auldag  NESS THE BMW CONCEPT 4
SERIES COUP’E AND THE ALL-
NEW BMW 3 SERIES GRAN
TURISMO.
34 204.A.56 g81A1  The Utimate Driving Pleasure N178190 FRGLIE)
with World-class Safety System
35  23@.A.56 fiadu  Level up the skylish and premium RUANTN -
sport hatchback, New Nissan
PULSAR SV.
36 26 4.A. 56 (G REVEAL THE NEW PHILOSOPHY nn99Nadin -
puilagl  OF DESIGN THAT PROVOKES AoafiuaasAn
YOUR SENSES. visalszlen
37 27a.A.56  Inlasin  INTELLIGENT TECHNOLOGY YAATDEFIU -
FOR SUPEIROR PERFORMANCE
38 41.8. 56 wuwd  Vision accomplished. AuaudanAau -
39  131n.8.56 wwd  Agility meets class. YA EFIY -
40 14 n.8.56 afid  It's what we call electrifying YA EF Y Audadnis
relationship.
41 17 N.8l. 56 Imlefin Superior Experience...Superior - ﬂ’]TLﬁuﬁﬁsﬁy’]
Lifestyle / NI
anoueA i
YU
42 18 1.8.56 {MMaf  THE WRAPS ARE OFF. NFLAUAINTEN -
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AMNDURINISIE LIRS NINNAT

_ Uszanlauwns 5
AL . e, WA Ne nA fA ng W FRUAT
NINNAY
56 56 56 56 56 56
3 fulids 1 - - - - - 1 2.38
4 NITLABAN 1 - - - - - 1 2.38
5  giun 2 - 1 - - - 3 7.14
6  N1ANDY 1 1 1 - 1 - 4 9.52
7 15n9sAyl - 1 - - - - 1 2.38
8  ANALALIU - 1 - - - - 1 2.38
9 WINE - 1 - - - - 1 2.38
10 NI9LARANNTEN - - 1 - - 1 2 4.76
11 & uubaNAa - - - 1 - 1 2 4.76
12 qudanwnl - - - -2 - 2 4.76
13 UPAITHEFIY - - - - 1 2 3 7.14
14 N3N AaefL 1 1 - - 1 - 3 7.14
ga9aviTatlszlam
15 nN19duNaasy 4 - - 1 - - 5 11.90
16 NI9ANNAaNEST 3 - - - - - 3 7.14
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17 nmsdAgading 1 - - - - - 1 2.38
18 qngegn 1 - - - - 2.38
19  N19AZAINY 1 - - - 1 - 2 4.76
20  Aunalu 1 - 1 - 1 - 3 7.14
21 ANFHWANTN 1 - - - - 1 2 4.76
22 A3NANHLEAN 1 - - - - 1 2 4.76
LTt Rtato!
23 nsRAUSIUNANE - 1 - - - - 1 2.38
AN
24 AImLEaTU - 1 - - - - 1 2.38
25  NMTTIANUANNE - 1 - - - - 1 2.38
26  AuE@aA9ing - - 1 - 1 - 2 4.76
27  N19NA1TEN - - 2 - - 2 4.76
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11 The first & only mMsdede nswedennuflususud 1 uazdly - TaiwunnslElamng

one in Thailand

Weeniapaqludszmalne 1unng
1 v =) o e Vv [ %
AANANINDNNNTUI DU UAENNILAZA A

A lulssing
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12 Nomatterwhat!  niedwns  dunisldAyearesinuans A3Wus  dudadnwe  nasdadusesndyauy “F wuluandn
am doing, as an T UALAT vsau E19dsunuinnig “Feels” wazA141 “for” N1 liAAN991 U
actress, NUNAE A ULaLEe Tl U PRILALNWETYTUY
businesswoman, TaHuIdn 1NN LAAIAUAINENY
. (5% A A o a o o dgj Y o o A
or designer, my dsngegaae iumieaunistiuguain  nsiduau Waiaillidua1u 3 A1 Ae What, as uay
NISSAN TEANA Aa Wi ganafannu AR or LNAATUARULNUINAIUN TN UN
always feels NANNNANLANLLBINI LT WA S
right for me
. « o = o Y o o o Y o A 2o oo o [%
13 Big reward for dinssetl  wamillimouvanendausieiuieddu Adaudein lunisiilfinasldArnlanuvsnadnug

your employees,

small cost to you

&

szTan Tnainansde g 11anade

m

AN91 ToauAdENAuLAnTuInaws

uresredagulun duFuwiinau ws
= < v ° o

Wuwsudsznnuineadantaadiniy

v
CMKITaN

fu IneldAn97 “Big” wae “small” aglunn

o o
NIAEINY
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14 Nissan ALMERA  n19nadin with the next level of advanced - Tdwunis 4 Tamng
maximizes the AaeiuansA  technology NNutinnaenalaninuaas
happiness with vrelselam  Uszlaumusn
the next level of Lo A - o a
nanauan  TaeflunisreiganuiunaIANEaIe g
advanced o o o .
nanvladuatsazaininlFu e
technology. o
RREEY
15 Belong to street Adedey  Wunisdeliinsnaudeenun Muniies - Tainunis i laung

not a garage.

NTBRNAIN

AUUNINNANENNNReR 1A
Wunisdszanilsrdunulamunue

Imennienanty
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16 Real customers - Tadwunislilanng N34 n13 1% A191 “Real” waz “genuine” TN
show us genuine AINUNNE AN UNNEWNaUARAS wihiar iun1gdn
. . o Aol = o o Sy
satisfaction. ANTIHANUNN LR AUAW AINN AT
Tnwnnfiasnistnanuivanalagsasgniny
a e @ o a
NrasnauAtANALITAE
17 When the aupn . waadaRlElhunsdssinnaunnan wive - Tadwunis i laung

Journey is More
Anticipated Than
the
Destination...Lex
us RX“THE
ULTIMATE

CONTROL”

4 L7 a a ii/
mmmﬂﬂQmummmwmimumwu

Tupanuan TnaldA191 “Journey”

89



A13719% 7 (519)

A6 NIAYKA Tropes AR Schemes AN EUNE
18 700% growth in ARFRNAN NANANFUANLDAUNLTOEIUE AANNA W1aaRlEA197 “just” fuANIN “trust” N1
. . o o A y K o Y a o o o Ao o o o !
3 years isn't just g ldivanisgnanaluninvinil TAnAduRaNTNIAEIARRIARINY T21I9
about profit. It's 2 dszlem
about trust. N1TNANITN wananniulselaa 2 dselaalunnaiail §
n1314A91 “about” e ludsslaausnuay
Us=Taan 2 aidunnsdnanlfienudnean
19 Saveslike a GG wiavauinsusausasnaudiidn niena1edn A9 “like” Tuwaaiailddniu 2 A% e
. [ a 1 e & [ a o 2 2 o d’ld 1 d’l
hybrid. Moves puldagdnmauildnsudaglszndn Wiliinnavitanutiawlannnau
. 1% A v a a 1% o d” 1 [~ d'd
like a racer. nasuiaun s lsnaudlaEe uasl  aimednmee aanwanianulseaniiu 2 Yerlumna
1 ca @ o a o YU o Y A o o a o
nsuFeunlsednsneudidndudsy  Alfiauouiu  Taseairauileauiunazgninunnneiiniu 2

o dl ! A 1
dualE lmdausnwal

szlamfqaiu wazld Verb + A191 like

¥
AINAIE Noun
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20  Perfectly AUANN NNYBIANNANYIDIULIL ATWAINN ndaenes N1391 U098 s P RATUANETYTULFn
A . v K o dl o dyd' o 1 =
Prestigious with UFUIN UATNINYRIANNTAN lWN199LA LINIBINIATAENA1IN “Perfectly” warH
. o rdlddl svdwdls./n % owv o a o odl o v
Superior Driving SNUUFNALE N Qa3 T Ha LA nsd1anwasaReaiulupIf 2 uazAniine
Performance wiunaall §lasunfasnismalil 293998 ABA1IN “Prestigious” WAL
HEN AR UANINTANNALNANT “Performance”
21 Outstanding aupn . n13lEA9n “design” unslEAnnn fudadnee  wadnygue “E” wunislddaiulumnan

design for
everyday

enjoyment

T8 uAUNINN 190D NUULN AN
2093ntuANadl AL lliunsliaign
“enjoyment” 1un1s AN @a 19N

nwANaRnauulun s UTInaus

“everyday” WLaZA1I1 “enjoyment” aanlH

IALRedudasnesluni At
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22 All New Lexus N9LaL n1314A191 Calling lunRld lfvunana fudalu AnslfA v liinadudale Ae
Hybrid 1S300h AImgen  Fenun udfieanis A ine Bl e Adrenaline 48 Calling
. y 2 2 A o o el
Adrenaline SANDINITAUAININT U IO LI UANH
Calling AIHIFIE9 LUNNTLILRNANITIUE 1D
g o 1 d91| =
F0EUMANTATUNIINAINUI
. a o d” o‘d‘ 1 A
23 Designed AUANIN AIMNNIATAT NINN1RBNULILITDEIUAT - Tdwunnslilomns
around wdanlval dun wingluwunsiasnis
. ° Y o 7 ¥ O 1
unconventional ungue liduganu Tneldandn

attractiveness

“designed” LaLAN91 “unconventional”
% | a L2 = =3
meLﬂumumwlmmuuﬂmmw

o= Wy
TOEUANDBANNI LL‘LI‘].II‘VIN1®
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24 Keeps pace with RUANTN A191 “Keeps pace” §INunfean1s  n1sdudaass fudaas | 1A191 mind waz Flying
your mind The aeliiunInANIETII89Tne T AR
New Flying Spur TunmaouAnaevia1u e qelali

HENUENATNANIHNIEILATUINTDITDLIUR

%
14
25 Thiswaytonew 41uauden lauwmifenisdeliviudisnaus - Tdwunnslilomns
I ¥ IS I3 o a a‘dliz 1
possibilities. ARy Tidusuiday usnauAnggiuaiunn

Wiudnaagld waldaanaiouuudausas
DYAM ANW 0 £98970

InfEuannsnnendnseli

26 WRAITH And the DANAL A191 the world stood still vunane lan  dudadnes  watyaue “W” wunisldgniuluandn
world stood still WeAUHU WEIHeIaNAINNAN ALY “WRAITH” UazA191 “world” kA stood still
a3 lanluanunsavgansuls A iinadesduiadnuslunaiol
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27  Passioninits guanwnl  flamunuFausosuiduisaos Audadnes  WuUI1EN®s P 189A4N “Passion” du i
” QI/ v dl v 6 v K [ o 1 " ” d! v
purest form. watluanadlad e31esuningugan AN P A89AN91 “purest” @aiilun 914
v a dal o Yo s o 0% [
TnAIuAUEE Murrannaddszinndudadnsg
a9 NNN198u a8 NEs P Hlsn LAy
o & de .
NATLNATLTNUBINI AN
28  BRITISH ROOT. - Tadnwunng 14 amng fuasNMe  N12RNEAs e luwI AT INATWANNNIEN
THAI BORN WA TULAIUINTAIAN 3 A1 ABAIIN
AND BRED. “BRITISH”, “BORN” llaz“BRED”
dl Y Y o v 1
duntsazaauiiialiiga1uidnlaieedn
ey Ay o o o
n3azAN  seuREiedi U Illnandstimadanng
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dld al aa
MHLALANHANNL TUN AT RTRINNA 3

Do

29  Together forever - TaiwunnsliTamng ANGNETA

[ A

"B A “Together”, “forever’lha <

Do

Toyota Fortuner
Above & Beyond “Fortuner” NANNIALNTINEANMHBUTY 911

TinaRespdasaasiuszniaa il ldan

Amils
30  Lancer EX. - Tawunis M Tamng fdasnes Wi iinsdnfureandyauy vs” lu
Refined Sports ANBIAILINUBIAIN “Sports” waz “Soul”
Soul
31 ANEW AN lumnaviaiild CAN'T TAKE YOUR fudalu wanv i AeeduTaliuing wszninadnan
CHAPTER IN EYES OFF @eAnsismangia snausfjuil DESIGN LAz EYES
DESIGN THAT finseenuuniaasausnaull
CAN'T TAKE ANNNTNAzZANYAN IR
YOUR EYES
OFF.

V.



A13719% 7 (519)

AAL NIAK Tropes ANRELNE Schemes ANRELNE

32 ANEW aanatl  nisnataiiuaselaeldad WILL LEAVE - Tdnunnsldlamng
CHAPTER IN YOU BREATHLESS nsnafiaazinlii
DESIGN THAT Ansunuvigaaningla Gafeannsdedn
WILL LEAVE snoudtduiudaydilaledludd
YOU aru13nasenauganileziulaliiy
BREATHLESS. anén 1

33  BETHEFIRST quanwal  Hlawnndesnisdeldigewlill v - Tdnwunnsldlaung
TO WITNESS I0LUATUAINANIRILAIMULES TUNIA
THE BMW Wail14 #1491 BE THE FIRST TO
CONCEPT 4 WITNESS tlunsidny 1oumaenng

SERIES COUP'E
AND THE ALL-
NEW BMW 3
SERIES GRAN
TURISMO.”

whRaulee Tdldvunanalild ety
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34  The Utimate Driving  n19dnels  ilunnsénsiescuumnutlaaniasea fudadnes  wedgyaug “S” Tunanafl f1liAaNs
Pleasure with World- TanlaalEA191 World-class Safety 3niflu AudaniulundyausdauInuasnng
class Safety System daurenglaninnaesaadnaniin “Safety” LAz “System”

35  Levelupthestlish  awanw  wiaiaelifewiindunmasanis - Tdnwunnsldlaung
and premium sport 8NITALAINNNUANELAZLNTEALNNT
hatchback, New aanuuUlszginsvessnausiladunadng
Nissan PULSAR SV. TgnalanfvinHifenuinniwlalaie

stylish Wag premium

36 REVEAL THENEW  n3anadin wasshiitlsznavligaatls=lan 2 gy - TaiwunnslElaung
PHILOSOPHY OF foariu  Haeril A REVEAL THE NEW
DESIGN THAT 189AN438  PHILOSOPHY OF DESIGN LL@:?’&"’JM‘?% 2
PROVOKES YOUR Uselam A8 THAT PROVOKES YOUR SENSES %Iﬂ
SENSES. g0 2 @ Tt fnenelanouaes

AT
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37 INTELLIGENT YAaBEg18 A9 intelligent [ALANRANATB - Tdwunnslilomns
TECHNOLOGY FOR ny el wiluniaiaildpanaanniy
SUPERIOR walulad Wunisldaauy s lisnaus
PERFORMANCE Wuulleudedidnm

38 Vision d1uludan 2@ Vision accomplished N1a1nn3g - Taiwunis i laung

. @ o dl 1 d” = . .

accomplished. ARN NIAUINKATINUTUNIITINIR! Mission

The news S-Class.

accomplished t ud 1w uN N 1
Tnaialy welunwiaaiilinnsinAnan
Vision 4114 LN A191 Mission L @

FRIN1TALADANTNUNIENIIEANIN

'
L%

o1 d” cal aa dld
snauAsTuilidusTnauANNIdannuas
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=

anysadhuunInnge e liga1uanan
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39  Agility meets class.”  yaand®g1u  n131dAN91 “meets” dnlilunisnszin - Tadwunis M laung

109Ny T9lunaaiaiind iy

g -ﬂl Yy o 4 Yo 4”
sneus v liiEewdnlalédnaau

40 It's what we call LARNEHFIU A9 relationship uaneDaANANTUE  ANdadnws  nasdandtymus ‘W wuluAngn “what” uaz
e . ' & o rd‘ v o o | ' 'y al o ~ 1
electrifying sendnanymediuInaus dafunislden AN “we” [ un1 9t NAsan ey T Uz LIive 19
. . dll o & QI dld a o o
relationship. AaAunNNeFaUAITne WAWAINR WNANTTANEIAB NS
ala
AR
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41 Superior - Tadwunnslilanng i W And “Superior” (31 Fu2999894 2 23
Experience...Superio desgeliifanauthauladaanislian
r Lifestyle Gﬁ”’l
N1999 Inel%A191 “Superior” Faifly adj. ANNALY
anmuzAl Noun AR AN31 Experience Wa e Lifestyle
PUNUAY wi9eaaniiuw 2 phrase A @ Superior
Experience Waz Superior Lifestyle
42 THE WRAPS ARE msgy luRnEANg1 Wrap TaelailEmanedenns - TaiwunnslElamng
OFF. faden ungituvie wiiiludelumemsedinud

& o dgj o‘dl ! 1
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All-new

oo

All My Desire

The ultimate sedan that satisfies all my desire.

Experience every aspect of your ullimats driving desire with the all-new Honda Acoord. Every detail of this premium Family Sedan is an excursion into beauty and elegance,
from the sophisticated design of the headlights right through to the tail ights. The all-new Honda Accord offers you a joumey Into a new dimension of convenience and perfection both in function and usage,
surpassing your greatest expectations. No matter what your journey of foad surface, every ¥ip s a leading driving experience thanks 10 2.0-ter SOMC
Earth Dreems Technology, offaring greater fuel economy and reduced exhaust emission, and an unsurpassed safety eystem providing the greats

AN 3 At lHE U INaUAEaNAN TUR 2 LB WA 2556 MRG0 Ui 5

Global success.
Made in Thaltand.

Premium technology everyone can afford.
ALL-NEW FOCUS 1.6L
Starting from 759, 0 o O.-

FREE 1™ class insurance and FREE 3 years maintenance*

Limited offer until 30 April 2013

AN 4 FatinaTEunInauAnesn JUN 4 lWEILW WA 2556 UNIAAND LN 3
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Innovation
that excites

Nissan TEANA 2.5L. Success never comes in a single step. Better is not an option, only the BEST wili do.
A great drive begins with the perfect engine. The Nissan TEANA 2.5L _ iy,

takes you beyond with its luxury sunroof and the intelligent technology SanE o))
of its Adaptive Front Lighting System (AFS), while Dual SRS Airbags 4
in 8 spots protect you all around. Awarded “Car of The Year" for 4 |
consecutive years®, the NISSAN TEANA is the uncompromising |
answer for those who live ambitiously and appreciate aesthetically.

Bi-Xeean Hoadlamps wih Prosctor  Sunvee! Dusl SRS Aroags, Sede Arosgs
Lens 2 Adaptve Froctlighting and Curtan Airbags
Systam (AFS) Mo TEANA S50 TV V6 kbt st G

i Offers Exclusively for You
from now until 30 April 2013

Special interest rate 0% for 48 months,” FREE First Class Auto Insurance NPP'
and FREE maintenance cost, extended warranty program and 24-hour roadside assistance for 5 years®

407
Wi i5820.00.0

A GREAT DRIVE PLUS A GOOD RIDE.

Get a MINI today, Get MINI Bike and Racing Stripe Pilot case. We also equipped selected MINI with 5 years or 50,000 km of MINI Service Inclusive.* Plus 5
years of MINI Mobility Service and 3 years of first class insurance.** Available now at Bangkok International Motor Show 2013 and MINI Authorized
Dealer: Millennium Auto Ekkamal 02 711 6666.

spplicable for customers who finance through MINI FinarcialServices. *+ Fsst Clas Insurance svalable for MIN| Cooper Countryman, MINI Cooper D Countryman, MINI Cooper Coupe and MINI Cooper S Coupe ony.
M| Thailand reserves the rights to change terms and conditions without prior notce. MiNLco.th

1
a o a 1

NN 6 A TRHNTNAUARNT U 5 WEHNEW W.A. 2556 UNIAT1Y U 7
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Banghat Pozt voLenoie dpe S, 013 SRS

s  GURU

New PUL.SAR

Be Different. Be Stylish.

—

il 7 FeteluEninsnausitadiy Jun 5 wWenan WA, 2556 uNaAng Wil 37

\ "7 InEW THINKING.
HYUNDRI | NEW POSSIBILITIES.

www.hyundai-motor.co.th

a8 Faetinalusnunsnausiaule JUN 15 WEHL WA, 2556 TNIATTTN TN 1
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& TOYOTA
e e

Your Unique Image.

Exgicars the specl hamany of wasy ang comion. The frat cis passanger space, oo W feay acjisted
rower s and canvenent fock reet. Suley is sss.red with @ 1op qualty a7bags snd vehice

‘The new Bentley Continental GT V8 redefines Grand Touring with an exhilarating twist of Inaoation:
A 4.0-litre twin-zurbochurged engine. lts turbochargers are mounced wichin the V' for efficlency and
‘waight reduction, and varisble sllows for a semless switch from a visteral VB to an effortiess V4,
It makes an awe-inspiring s0und and gives the 8-speed transmission, all-whee! drive Condnencal GT VB
the powar 1o combine dyaamic sports parformance with best-in-class Grand Tourar range.

DIFFERENTLY DRIVEN.

- PO ) . - > - 3w &
annmnvdﬁwwmunﬂnmuun Bentley 31N UIBN LOLDIDA oolé Wwod3a 9im windu

myduhzfunmmlzen 51 Bisirszeem ©

wimagusussreiwmesudnaiioniibdhethatumnm = @ =
Tnw il fadailnn nawn 5 7) (5 Years Free Service Package) * >
- uimmumingnidy 24 Filue peorszrzominisi ¢ BENTLEY

vimsausnliFsininmmanedanaes 24 $90: *Terms & Condition Apply*

BENTLEY THAILAND

For more information, please contact:

BENTLEY THAILAND

AAS Auto Service Co., Ltd. The Sole Authorized Importer and Distributor of Bentley Cars in Thailand.
Tel. 02522 6704, 026109911

g o
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