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54920422:  MAJOR: MARKETING COMMUNICATION; M.Com.Arts
(MARKETING COMMUNICATION)

KEYWORD: IMPULSE BUYING BEHAVIOR/ MEDIA EXPOSURE/ ATTITUDES/
IN-STORE MEDIA/ DEPARTMENT STORES

SARAVUT SENGMA: THE RELATIONSHIPS AMONG IMPULSE BUYING
BEHAVIOR, MEDIA EXPOSURE AND ATTITUDES OF CONSUMERS TOWARD IN-
STORE MEDIA OF THE DEPARTMENT STORES IN CHONBURI PROVINCE,

ADVISOR: MONRUDEE TADAAMNUAYCHALI Ph.D., CHOMPUNUCH PUNYAPIROJE,
Ph.D., 92 P. 2013.

The objective of research was to-study the relationship among impulse buying
behavior, media exposure and attitude of consimers toward the in-store media of the department
stores in Chonburi provinee. The samples were 400 male and female consumers shopping at the
Robinson Departiment Stores-and living in Chonburi province. The research tool was a
questionnaire and the statistical analysis was Pearson Correlations.

Research revealed that there were statistically significant positive correlations between
the levels of samples” impulse buying behaviors and overall levels of the in-store media exposure
of the Robmson Departinent Stores at the 0.001 level. There were statistically significant positive
correlations bétween the levels ol samples’ impulse buying behaviors and overall levels of the
attitudes toward the in-store media of the Robinson Department Stores at the 0.001 level.

There were statistically significant positive correlations between the overall levels of samples’ in-
store media exposure and overall levels of the attitudes toward the in-store media of the Robinson

Departiment Stores at the 0.001 level,
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