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FACTORS AFFECTING THE THAILAND'S CAPABILITY TO
EXPORT PRODUCTS OF THE TEXTILE INDUSTRY. (THE STUDY IS
AIMED AT EXPORTING TO THE USA ONLY)1

Assistant Professor Suda Suwannapiromz

Abstract

This research is a study of factors affecting Thailand’s capability to export products of
the textile industry. The study is aimed at exporting to the USA only. It is based on the theory of
Competitive Advantage of the Nation by Porter, M.E., (1980) and the concept of Cooper, R. G.
and Kleinschmidt, E. J.,(1985). These concepts are applied to study ability to export the Thai
textile products to the USA. On conducting the research, the researchers collect information
with questionnaires and perform advanced statistical analysis with multiple regression model.
The study found out that at present factors affecting competition capability of the products in
the US market are specific characteristic of the business, capability of the business, JSeature of
the market, and support from the government. To enhance export capability of entrepreneurs in

the Thai textile industry, these four factors have to be improved rightly.

' The research is supported by Graduate School of Commerce.
? Director of Graduate School of Commerce and Acting Vice President of special activity and public

relations Burapha University.



