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58920659: MAJOR: MARKETING COMMUNICATION; M.Com.Arts (MARKETING
COMMUNICATION)
KEYWORDS: SUSTAINABLE FASHION/ ORGANIC CLOTHING/ PURCHASE
INTENTION
SIRIKAN KAEWTHONG: FACTORS INFLUENCING CONSUMERS’ INTENTION
TO PURCHASE SUSTAINABLE FASHION. ADVISORY COMMITTEE: CHAWANUAN
KANANUKUL, Ph.D., 105 P., 2017.

The purpose of this paper was to examine the effects of knowledge, attitude
and fashion orientations (fashion leadership, shopping enjoyment, and need for
unigueness) on purchase intention of sustainable fashion. The survey research was
employed in Chonburi province with 400 respondents aged 18-35 years. The data were
analyzed by using descriptive statistics and inferential statistics (simple regression
analysis and multiple regression analysis).

Results indicate that knowledge about sustainable fashion has no influence on
attitude towards sustainable fashion. Attitude towards sustainable fashion and fashion
orientations, in terms of shopping enjoyment and needs for uniqueness, positively
influence the intention to purchase sustainable fashion at level of .01, .05 and .01

respectively, whereas fashion leadership has no influence.
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2. iAuAR lUN9aL (Negative attitude) An NMsUAAIBRNYITAAINTANSE
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o Yo 1 Q/dl % 1 [~1 -dl Yo oI/ EA I a o a QI
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a . A o dlajdll o =3 1%

1. weAngsunIzuan (Overt behavior) Aia N1anseyinfifauanisndanmiuly
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| WO ANINNNIFULsEIueIMg W nnsdusn vise Miesesiedaadunangfnasy
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dl % v a
AUFULazE 1A N IRAM
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v
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3. n3aseiuvasnaaulula (Internalized norms) NM196319N R UBEMTI AU
d 4 o o v A v e
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4. n91%i9199a (Reward) 1w nsnausneda sznianasiinns iveiflunisqalaluy
NNININEANTTH

¥ v ¥ ad o { 1 Y a a dlgj c
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1. nezfuliiianganssnlud viseliiinwgAnssuisieiiias (Activation)

2. MEAENNEANTTHLNN
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Schwartz (1975 #1904 8399904 Taua1TlA N, 2549) NA1991 NALlAtULLAag
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o o

ANNANRUEALTIAUARLAT N AGBNG ANTTN
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nanataeaglae nasliimonabuniiuansavinlignisnlasunlasiruamanung
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TutepFauilanudunusendnenanyd deuai uaznganesu il lunanng
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= o dl dIQ/o/ Yo ' ' a L7
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sindinulungalé (Zimbardo & Leippe, 1991 81909lu a3q930u Tldunillanmn, 2549)
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maﬂwqﬁm@mmi%Nﬁmﬁm%ﬁﬂuﬁmﬁi@aummﬁ@u (Ishaswini & Datta, 2011; Kim &
Choi, 2005; Lee, Kim, Kim, & Choi, 2014) yapaniuiantoymaundeniluioanaiui
FrauseriaguInTeINInan aziiuun liiniiangAnssunistiinaetaldla@euandanuin
4” 1 =l a o e‘OD = da, a o o—dl [~1 a 1 al %
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nanAnssnuinsseduanienaesypradetodedsn linan1 e Nan AT Bn
el (Ishaswini & Datta, 2011)
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NALARNNaYTNaRaANFalatialnA (Antil, 1984; Kassarjian, 1971; Kinnear & Taylor,
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agnFyLdearianunenanlininginsveddanlitiesngn saiuwmn iinanisld
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(Craig-Lees & Hill, 2002 cited in Dursun et al., 2016) NMsAUN UL w1 lnANd
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Y a

dp dld 1 % = v dl = a
uananil fLi3lnanianuviaglaguninlussaiugaasiuutilunazinginssu
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ViruAR waznnAngsn azansoniullludadunss uaanislinanugunfdeansay
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Tungn Weyanaiang iruasatngls fazuananginssieanuniiv a1nnisAn
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v
va o K o

N ua iy (Kaufmann, Panni, & Orphanidou, 2012) lun1sansnafaiifiqaaain

a
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WUIN B LUnE (Fashion orientation)

Gutman and Mills (1982 cited in Zarley, 2010) MR HiAumuNeLWINIaAnL
W Lﬂummﬁmmmuﬂm@ﬁi@mﬁu’gmmEﬁuﬁ'mﬁum@l,wiqmmmmw,@q

Belleau and others (2001 cited in Nguyen, 2015) 92191 LN Eun L 1
asUNENiALAR ANALlA LmemﬁmLﬁummLwi@zummﬁﬁﬁi@auﬁ%wfu

Gutman and Mills (1982 cited in Nguyen, 2015) ixqﬁaﬂ@@”ﬂﬁﬁm?ﬂ]mﬁu

WUIN AU T Fasia TR
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1. AnsLilugsinundas (Fashion leadership)

a

v @ a Ao a o A o & o P a
LLV\I?HL‘]JH@QV]NV’]Q']NWLﬂ‘]&fL@qumqLN@Qﬂqu@uﬂLﬂuﬂ?\‘iLL?ﬂ LL@%N@NW?jﬂIu
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o = ! [<3 o 1@ ] dJ aaaa o o o :// 2
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u

v

raufiislnAAwaY < (Solomon & Rabolt, 2004 cited in Nguyen, 2015) finunduiluggqe
apnuFa liitunsasundusicansfuundulusiuaz dsdrnasiaypaaauludsan iy
UWEURAINNN (Workman & Johnson, 1993)

Sproles (1979 cited in Gam, 2010) Na991 ENgnizenangunundu (Fashion
leaders) Wisanguinasie (Early adopter) iuifliinauaulauaz ldnadiuundu naanauld
1 a v a ¥ aI/ ] d” a v ¥ Y v a a oI/
e RUALRANIINABLATY 111 N13TeAUAT NY3AUAdIdeya NIRARITNTARNISWNT
NINNINYAAARY

Belleau, Nowlin, Summers, and Xu (2001 cited in Gam, 2010) MW AALUINIG
1% nI/ dl o ¥ ! ¥ o al/ A o a a ] d” ¥ dl ] =
AunduneiiAmEinladn grrunduiiauai udswanseidadnnudanluduaziiaau
palaganInndnguEnnundl uaz Beaudoin, Moore, and Goldsmith (2000) Na1391 18
neaauANANNUSsrd WA ITuiiunduLasiruARsa@a i din wuda Hrinuwdu
A o aa 1 da/yo 4 4 |dl ¥ o aI/u/d dl’j dyazdl
WiruaRdsuInse et tiduInndAunguay o uasiiundudaaentedediniiiasann
ADIATNNATYANTOT 1 AYNTLATaAY NTNANAAN NN AIIANA LN 1L Ao

« . o ain | 2
NN UATAINAZAIN IUNTAUATNI Taunnsineangn liaulaundi
&0 o = v A Y a oA £ o oay & o
uanant Frundulivug unaz e SuiinunIuiuduAlssinmiaaci

(Bertrandias & Goldsmith, 2006) HsaanA&adril Park and Bums (2005) inwud1 §isnad

= 1

Hanuaulauduiuuniinlfinsmsnnuinninfisinanliaulaundis astugulion §in

v a v

unFuR wnnRazldans Ruldiudusndsswnnidetinuinnanauia

2. ANaRmNALIUN13TeAUAN (Shopping enjoyment)

1IN948 819 Hirschman and Holbrook (1982 cited in Song, Fiore, & Park, 2006)
waT Monsuwe and others (2004) l&TauAMunAnnALluNNTaARA197 kA uiss
angeylulsraunisain1siedudn wanuilaannnisaentaduAInaaunanINun

Beatty and Ferrell (1998, cited in Amel, Maachou, & Elyas, 2014) Na19791 AANY

a a dg/ a % [~1 dI dgj a v dl =

wmaanaulunTeduATuA NG U LU LNIN TUNITUAUNI T AUAT TIYARALNALALH

ANNAAAWTUNNITRAWANINNIHBN Yraamaidar i narduiuaniufanssunig
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d’j a v o A dD 1 %3 1 a dgj a v v dl 1 da/a/ d”
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AuAianiinaeuueenla (Leischnig, Schwertfeger, & Geigenmuller, 2011 cited in
Amel, Maachou, & Elyas, 2014)
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TaangRuiedaduin Inedvuddsasfunadiayuannumni 1 He (2011) uas
Monsuwe and others (2004) 52191 Anuwanwawlunisgadudluussqalanialugeng
TiiangAnssun1se&1A1 Ghani and Desphande (1994 cited in Song, Fiore, & Park,
2006) WL ANINAALNAWTIELNNNG ANTINYNIINAWUN (Exploratory behaviors) 9
AAARBIALNNUIAEUBY Koufaris (2002 cited in Song, Fiore, & Park, 2006) 192191 AN
iannautinllgnallaiugudtuaznisgedusinTas i lfaeunuanemii

3. Anufesnisiiluanansnl (Needs for uniqueness)
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Anminfislnainisfunandusidetinguuylwsiathls (Belleau et al, 2001; Nguyen,
2015; Gam, 2011) AMNMTNLNAUITTUNSTHTRUAN WU fiiilAsnsmanmaulunste
@A (He, 2011, Monsuwe et al., 2004) uazgiundu (Bertrandias & Goldsmith, 2006;
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Anueginedsiiu (Sustainability)

uRnA N Esunamunaseusnluil 1972 o nsdszguandszanang
Immmqﬁmffm@mqu 3 szifiv Aa 1. miﬁ'qwqf"ﬁ'qﬁuLL@:ﬁummugm’LLm%qmeé’@umq
FITNTR 2. miﬁ@u‘imﬁwdwmiﬁmmLm‘]:rg'ﬁf-a NIIWRUINWNAIAN LAZNITANATD
Fauanden uaz 3. Anusnfludusiadeiddaaclan (Global vision) UATUANANNTY
(Principles) (Nature in the City, 2010 cited in Shen et al., 2013)
Fletcher (2008 cited in Shen et al., 2013) 11 #Aanumunta09ALesEiug
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resnedarlithllgnisiaunwddnnanaaiiesannisguyids lanianarssgnasise
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UANTUINeANNETaEIY (Sustainable fashion)
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AsuonfanvisadaszlaiAa (Fletcher, 2008; Joergens, 2006 cited in Shen et al., 2013)

Dickson, Loker, and Eckman (2009 cited in Kozar & Connell, 2012) 1#anu1ii1
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Moon, Youn, Chang, and Yeung (2013 cited in Billeson & Klasander, 2015) i
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fashion) AU TR T unnssie Asunden (Eco fashion) AuAUNT AT (Ethical
fashion) waz Slow fashion ¥5a AatinTlglanszuaunsuEaNann BT HAREN Fat
(Akerberg, 2015; Billeson & Klasander, 2015; Cervellon, Hjerth, Ricard, & Carey, 2010;

v
Shen et al., 2013) IAEILAALLUIAANANTHULAITL

AuAuduALTien (Green fashion) MNNEAe AuAIUNFUNNTILNIZLAUNNINART
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Aupuntunlulnssadewindan (Eco fashion) Munend W@atnniluingsa
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ANHUARRUAINEATBUYTE (42087 eafianaen, 2550)
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B9ANT ENedad1929ANT W3EM Unn. a1dm (N91aw), 2556)
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Green Advisory Board (2010 cited in Shen et al., 2013) a1 Nt
AruANUzasAuAwdunTluRnssasuanion1d 13 tlsznis Al
= P | @ = @ A a . .
1. annsAneeailusssnvisanisAatinalaseassn (Fair/ Ethical trade)
2. Hanufufiesiiv (Local)
3. ANINARANNANFBINITIRNIZYAAR (Custom/ Tailor made)
4. ME3anuar@amaainsssnanfviseaauniia (Organic/ Natural textiles and
materials)
1 a a I | o a !
5. tNUN5T L AR Lﬂm@@mm%u (Recycled/ Reborn)
6. Hlureanniumavisaiedad (Vintage/ Second hand)
7. WlEunanndndvisa liin1msnnudnd (Vegan/ Animal free/ Cruelty free)
8. Msnunanefailulnsnadewindan (Eco printing)
9.

A Q” v . .
ARLARLNARNIUBNEN (Fabric waste reduction)

10. Mn19manmALden (Green marketing)
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11. HAuSFuURaTausadanN (Socially responsible)
12, n1sinFnennseeneilsz@nanw (Resource efficiency)

13. lF5unnssusesiilulinsseiauindas (Eco-certification)

o
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Textile Standard International Working Group [GOTS], 2017)
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Green
' Shen
. e . $ Yip Advisory
INUTAAN LTI AUAUNTULND AN ENRIL and others
(2010)  Board
(2013)
(2010)
1. namluieanu (Locally made) v v v
2. JanslaiAa (Recycle) v v v
3. 7@neasunila (Organic/ Natural textiles and materials) v v v
4. paRTuiens e eneena L v
v [l [~1 A % I a a
5. nsAegnailuasINiTaN I TANREN9NA U ETTN v
(Fair/ Ethical trade)
6. NINARFINAIINADINITLRNITY AR
v v
(Custom/ Tailor made)
7. vaanniwmavirallaaes (Vintage/ Second hand) v v
8. ldldunandnduzannslinsnudng
v v
(Vegan/ Animal free/ Cruelty free)
9. AuAangagiulinssiedaanden (Eco printing) v
10. anLAEAR 989N (Fabric waste reduction) v
11. N1IAAVARLTEIN (Green marketing) v
12. ANNFURATaUAadIAN (Socially responsible) v
13. n1slinSnensesnellsy@nsnan (Resource efficiency) v
14. nslR5unnsFuseIiluinssedannian v
(Eco-certification)
15. 9D (Artisan) v
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2. wUUdRriANARRAe ANA L TRINe A NESE Wnlnann Albloushy (2016)
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