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Abstract

This research aims to (1) study the influence of the E-word of mouth toward the
potential of the MICE industry to support the MICE City of Pattaya (2) study the
influence of 1ISO 20121 toward the potential of MICE industry to support the MICE
City of Pattaya (3) study the influence of the quality of services toward the potential
of the MICE industry to support the MICE City of Pattaya (4) study the influence of
the potential of the MICE industry to support the MICE City of Pattaya toward the
repeated travel. The sample is MICE tourists who travel in Pattaya, both Thai and
foreigners. Data collection is used by Non-Probability Sampling with a sample size
of 400. The tool is the questionnaires for results with the percentage, Simple
Regression Analysis and Multiple Linear Regression. The results show that (1) E-word
of mouth, I1SO 20121 and the quality of services have influenced the potential of
the MICE industry to support the MICE City of Pattaya (2) the potential of the MICE
industry to support the MICE City of Pattaya has influenced the repeated travel (3)
the quality of services are the most effects to the potential of the MICE industry to
support for the MICE city of Pattaya, followed by E-word of mouth and ISO 20121,

respectively.

Keyword: E-word of mouth, ISO 20121, the quality of services, the repeated travel,
the MICE City of Pattaya
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Abstract

This research aims to (1) study the influence of the E-word of mouth toward the
potential of the MICE industry to support the MICE City of Pattaya (2) study the
influence of 1ISO 20121 toward the potential of MICE industry to support the MICE
City of Pattaya (3) study the influence of the quality of services toward the potential
of the MICE industry to support the MICE City of Pattaya (4) study the influence of
the potential of the MICE industry to support the MICE City of Pattaya toward the
repeated travel. The sample is MICE tourists who travel in Pattaya, both Thai and
foreigners. Data collection is used by Non-Probability Sampling with a sample size
of 400. The tool is the questionnaires for results with the percentage, Simple
Regression Analysis and Multiple Linear Regression. The results show that (1) E-word
of mouth, I1SO 20121 and the quality of services have influenced the potential of
the MICE industry to support the MICE City of Pattaya (2) the potential of the MICE
industry to support the MICE City of Pattaya has influenced the repeated travel (3)
the quality of services are the most effects to the potential of the MICE industry to
support for the MICE city of Pattaya, followed by E-word of mouth and ISO 20121,

respectively.
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Abstract

This research aims to (1) study the influence of the E-word of mouth toward the potential of
the MICE industry to support the MICE City of Pattaya (2) study the influence of ISO 20121
toward the potential of MICE industry to support the MICE City of Pattaya (3) study the
influence of the quality of services toward the potential of the MICE industry to support the
MICE City of Pattaya (4) study the influence of the potential of the MICE industry to support
the MICE City of Pattaya toward the repeated travel. The sample is MICE tourists who travel
in Pattaya, both Thai and foreigners. Data collection is used by Non-Probability Sampling with
a sample size of 400. The tool is the questionnaires for results with the percentage, Simple
Regression Analysis and Multiple Linear Regression. The results show that (1) E-word of mouth,
ISO 20121 and the quality of services have influenced the potential of the MICE industry to
support the MICE City of Pattaya (2) the potential of the MICE industry to support the MICE
City of Pattaya has influenced the repeated travel (3) the quality of services are the most
effects to the potential of the MICE industry to support for the MICE city of Pattaya, followed
by E-word of mouth and ISO 20121, respectively.

Keyword: E-word of mouth, ISO 20121, the quality of services, the repeated travel, the MICE
City of Pattaya
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