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Abstract

The objectives of research are to collect and survey the creative tourism
information by recording the coordinates of tourist attractions using the Global
Positioning System (GPS). Then the tourist attractions are mapped using Geographic
Information System (GIS) techniques, and all tourist attractions are analyzed marketing
strategies in Chachoengsao, Chon Buri, Rayong, Chanthaburi, Trat, Prachinburi and
Sakaeo. The results found that there are total of 39 tourist attractions of which 6 in
Chachoengsao, 5 in Chon Buri, 7 in Rayong, 5 in Chanthaburi, 7 in Trat, 4 in Prachinburi
and 5 in Sakaeo. The total score of assessment for the creative tourism development is
53.If a tourist attraction has score that is more than 27 points (>50%), it is highly probable
to develop as creative tourism attraction. All tourist attractions’ score are more than 27
points. The top score is Namcheao village (53 points), followed by Ao Kung Kraben
Development Study Center under the advice of His Majesty the King (50 points), Khao
Hin Sorn Royal Development Study Center (48 points), Mab Aung Natural Agriculture
Center (48 points), Chaopraya Abhaiphubeihr Hospital (48 points) and Kasorn Kasivit
School (48 points). While the least total score is Tharanae village with 34 points because
the activities are not able to show the exchanges of learning and experience between
the owners of tourist attractions and the tourists, also the lack of good management as
well.

The marketing strategies of tourist attractions for this study area consist of (1) the
form of activities undertaken in tourist attractions must be an activity that fosters learning
or sharing experiences between cultural owner and tourist, (2) marketing promotion i.e.
discount method and travel package should distribute through social medias such as
Facebook, Instagram and Twitter, (3) the tourist information should disseminate via
website or social medias (4) the activities must be interesting, can adjust and change to
the situation and reach out to many age groups, (5) the tourist attraction must be created
the unique for developing activities those are new and fascinating, and (6) the necessary
basic facilities must be built such as electricity, water supply, and accommodation,

especially the safety of travel and attendance to the activities.



Research results can be used as a guide to planning and managing creative
tourism attractions in 2 main areas; (1) updating existing activities, and create new
activities, activities must involve exchanges of learning and experiences between tourist
and tourist owners, and (2) planning marketing strategies to develop and promote

creative tourism in various forms to attract and encourage tourists to travel.

Keywords: Creative tourism, Marketing Strategy, Geoinformation technology
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