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55920359: MAJOR: MARKETING COMMUNICATION; M.Com.Arts
(MARKETING COMMUNICATION)
KEYWORDS: MESSAGE STRATEGIES/ MESSAGE PRESENTATION/ CAT CAFE/
FACEBOOK PAGE/MARKETING COMMUNICATION
ARAYA LANUMTIENG: MESSAGE STRATEGIES AND PRESENTATIONS FOR
MARKETING COMMUNICATION OF PURR CAT CAFE CLUB’S FACEBOOK PAGE.

ADVISORY COMMITTEE: CHOMPUNUCH PUNYAPIROIJE, Ph.D. 127 B. 2014.

The purposes of the research study were to study message strategies and presentations
for marketing communication of Purr Cat Café Club’s facebook page. The Quantitative content
analysis was employed in this study. Samples were 410 messages posed by an administrator of
the Purr Cat Caté Club Facebook Page during May 2012 to January 2014. The coding categories
consisted of the types of message strategics of Duncan (2005) and the presentations types on the
facebook wall (reflecting the Brand Identities. the Facebook Presence, the Consumner
Relationship/ Conversation and the Content Sharing) and illustration types.

The findings revealed that the top-three of the message strategies types were Emotional
Strategy (328 times). Interactive Strategy (100 times) and Informationat Strategy (66 times) while
the prescntations types on the facebook wall consisted of Photos (340 times), Share Content or
Pictures (63 times) and VDO clips(19 times}. For iltustration types. the data revealed that animal
pictures. especially the cats (325 times). shop pictures (45 times) and drawings (13 times)

appeared most.
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