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Questionnaire
Subject on Marketing Mix Satisfaction for Health Tourism of the Scandinavian

Tourists in Baby Boomer Generation B group in Pattaya City

Explanation

1. This questionnaire Respondents is Scandinavian tourists in Baby Boomer Generation B
group on their travels. And use of health services in Pattaya City.

2. This questionnaire has 3 sections
Part 1. A questionnaire about the general information of the respondents, including
gender, nationality, education, occupation, income level, marital status, and type of
business that's been used for Health Tourism.
Part 2. A questionnaire about the quality of service with a group of tourists from
Scandinavia. the Baby Boomer Generation B and the health services in Pattaya City.
Part 3. A questionnaire about Marketing Mix Satisfaction for Health Tourism of
Scandinavian tourists in Baby Boomer Generation B group in Pattaya City.
Questionnaire was to comment on satisfaction in Health tourism of Scandinavian Baby

Boomer Generation B groups in Pattaya City would like your co-respondents in all the

questions truthfully.
So that the research results can be utilized in the study. Please enter your information in the
guestionnaire will be treated as confidential. Which will present the findings in an overview only.

The authors would like to thank you very much for your cooperation in this research.
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Part 1 Factor for respondents.

Please mark ¥ in the [ that is best describe of your opinion {can only tick one choice)

1. Gender
[J 1. Male [12. Female
2. Nationality
L 1. Danish [ 2. Finnish
L1 3. Norwegian [1 4. Swedish
3. Education Level
("] 1. High School / Equivalent [12. Diploma / Equivalent
[ 1 3. Bachelor [ 4. Master's
[]s. Higher Degree
4. Occupation
[_]1. Unemployed / Retirement {12 Owner/ Trade
[_]3. Employees private company [1 4. Official / Employees
(5. Other specified..................
5. Income level per month
(1 1. Less than 100,000 Baht L1 2. 100,001 - 200,0000 Baht
1 3. 200,001 - 300,000 Baht [14.300,001 or more
6. Marital Status
] 1. Single 1 2. Married

[13. Divorce / widowed / separated
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Part1

7. Select the type of service that the Health Tourism { More than 1 reply )

[} 1. Massage steam herbal

[] 2. Aroma Therapy and Water Therapy

[] 3. Mineral baths or hot springs

] a4 Training exercises or postures hermiit contortionist
(] 5. The Buddhist meditation practice

[] 6. Healthy food and drinks

. Physical examination or treatment of various diseases
] s Dentistry and dental treatment

[™] 9. The cosmetic surgery

L] 10. Sex reassignment surgery

[ 11. Other specified...........c..c...ooooeeeni .

8. How long are you planning travel to Pattaya?

(3 1. 12 weeks [} 2. 3-4 wecks
[] 3. 1-2 months [ 4. 3-4 months
[1 5. More than 4 months
9. Do you have a plan to return to Pattaya again? If yes, when?
[ ] 1. Definitely not coming back [ ] 2. Back within......... months
[] 3. Uncertain
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Part 2 Service quality factors with a group of tourists from Scandinavia, the Baby Boomer

Generation B and the health services in Pattaya City.

Please mark‘/in the [ that is best describe of vour opinion which each have the following

meanings
Highest level To level 5
High level To level 4
Medium level To level 3
Low level To level 2
Minimum level To level |

I Satisfaction Levels

Service quality factors

1. Tangibles

1.1 Place a beautiful modem

1.2 Cleanliness of the facility and equipment

1.3 Modernization of the equipment

1.4 Service personnel with knowledge of the service

1.5 Reputation or brand, a popular symbol are well known

1.6 The ease of communication and travel to the service

2. Reliability

2.1 Employees have the ability to provide a reliable

acceptable

2.2 Advertising services provided to the tourists

2.3 Service is accurate, appropriate and consistent at all times

of the service
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Service quality factors

Satisfaction Levels

3. Responsiveness

3.1 Providers are ready and willingness to serve the

health tourism

3.2 Able to meet the needs of the time

3.3 Have the convenience us of the service

4, Assurance

4.1 As assured providers have certificate of professional

services in specific areas

4.2 Service providers able to communicate clearly

4.3 The providers have a good manners in the service

5. Empathy

5.1 Customer receive well care with generosity as well

5.2 Users has been serving the needs of individual

service

5.3 Request to serve the purpose beyond the terms of

SErvice
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Please mark ¥ in the [_] that is best describe of your opinion which each have the following

meanings
Highest level To level 5
High level To level 4
Medium level To level 3
Low level To level 2
Minimum level To level 1

Satisfaction factor in Health Tourism

Satisfaction Levels

4 3 2

1. Services

1.1 Providing reliable quality

1.2 Brand name of the business service is known

1.3 There are a variety of services to choose from

1.4 Service with a compatible service standards

1.5 The service meets your needs

2, Price
2.1 A variety of price points to meet the

requirements of the intended to a product or service

2.2 Have program to reduce the price of goods or

services

2.3 Prices are rcasonable for the quality of service

2.4 Price is cheaper than the other compared with

the quality of service

2.5 How to choose a payment such as cash, credit

card or payment in installments
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Satisfaction factors in Health Tourism

Satisfaction Levels

4

3

2

3. Place or distribution

3.1 Many of the stores are open

3.2 Available or services can be a comfort

3.3 Business services detailed presentation of the
business to sell products and make payments via the

Internet

4, Promotion

4.1 Clearly advertising to reach customers casily

4.2 Staff recommended before using

4.3 Reward programs or other activities such as a
price reduction or get incentives to encourage the

use of services

4.4 The facilitation of information about various

providers

5. People or employees

5.1 Qualified service personnel for service

5.2 Service personnel with knowledge and skills

in the workplace

5.3 People are impressed by the service and

return to repeat

5.4 Personnel are adequately available
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Part3

Satisfaction Levels
Satisfaction factors in Health Tourism

5 4 3 2 1

6. Process of service

6.1 The service provider's right

6.2 Modern equipment available

6.3 The facilities in order to provide better

service to customers adequately

6.4 The process services quick easy compact

standards

6.5 Thorough customer service, do not waste

time in waiting time

7. Productivity and quality of service

7.1 Employees to facilitate customer service

7.2 The tools or technology to facilitate customer

service

7.3 Management is very effective

7.4 Service quality standards as required

8. Physical or packaging

8.1Costume or uniform of the staff are fit to serve

8.2 The property is clear transparency in service

reliability to customers

8.3 Environment to meet the overall advertising or

advice

8.4 Overall the service is furnished exactly as

expected

8.5 Parking 1s provided with an overview of the

services has its own unique over the other

Thank you for your cooperation
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AUZATIUATS (AUT)

ANZATTUATT (AURN)

{0 10C 1 10C
2 3 4 23 4
1.1 11 1.00 8.1 1 1 1.00
1.2 11 1.00 8.2 11 1 1.00
1.3 1 0 1 80 8.3 10 | 80
14 11 1.00 8.4 1 0 1 80
2.1 111 1.00 9.1 11 1 1.00
2.2 10 1 80 9.2 11 1 1.00
23 11 1.00 9.3 11 1 1.00
24 IR B 1.00 94 11 1 1.00
2.5 S 1.00 9.5 11 1 1.00
3.1 10 1 80 10.1 11 0 80
32 11 1.00 10.2 | i 1.00
4.1 T LR 1.00 10.3 11 1 1.00
42 10 1 80 10.4 1 1 1.00
43 S 1.00 11.1 11 1 1.00
44 11 1 1.00 11.2 1 1 1.00
5.1 11 1.00 11.3 1 1 1.00
5.2 TR R 1.00 11.4 11 1 1.00
5.3 S U 1.00 12.1 11 1 1.00
5.4 11 1.00 12.2 11 i 1.00
5.5 11 1 1.00 12.3 11 ] 1.00
6.1 S B 1.00 12.4 11 1 1.00
6.2 L1 1.00 13.1 11 1 1.00
63 T B 1.00 13.2 11 1 1.00
6.4 1 0 1 0 133 11 ] 1.00
7.1 S 1.00 13.4 1 1 1.00
72 10 1 80 13.5 11 1 1.00
73 (S B 1.00 13.6 1 0 1 80
7.4 11 1.00 13.7 11 1 1.00
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1D 10C 18 I0C
1 2 3 4 5 1 2 3 4 5
14.1 1 1 1 1 1 1.60 153 1 1 0 1 i .80
142 1 1 1 1 1 1.00 16.1 1 1 1 1 1 1.00
143 1 1 1 ] i 1.00 16.2 1 1 1 1 1 1.00
144 1 1 ] 1 1 1.00 16.3 1 l 1 I 1 1.00
151 1 1 1 1 1 1.00 16.4 1 1 0 1 1 .80
152 1 1 1 1 1 1.00
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Yot Al (r) Yah A (r) Hoi A (r)
bl.1 64 cl.1 31 ¢5.1 75
bl.2 28 12 33 c5.2 63
b1.3 44 cl.3 42 ¢5.3 63
bl.4 64 cl4 69 c5.4 32
b1.5 72 cl.5 58 ¢5.5 745
6 82 2.1 83 40
b2.1 42 22 61 6.2 77
b2.2 7 2.3 81 ¢6.3 77
b2.3 72 2.4 36 ¢6.4 75
41 2.5 48 06.16.4 65
42 2.1-2.5 80 ¢7.1 65
b3.2 72 3.1 67 7.2 84
b3.3 41 ¢3.2 68 ¢7.3 77
b3.1-3.3 86 ¢3.3 42 ¢7.4 65
b4.1 69 c7.1-7.4 88
b4.2 58 ¢3.1-3.4 76 c8.1 73
b4.3 50 c4.1 66 ¢8.2 20
b4.1-4.3 74 4.2 36 c8.3 42
b5.1 26 c4.3 75 c8.4 75
b5.2 83 c4.4 31 ¢8.5 41

b5.3 42 od.1-4.4 83

79 - -
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Reliability Statistics

Cronbach's l
Alpha N of iems
858 | 7
tem-Totai Statistics
Scalej Corrected Cronbach's
Scale Meanif | Variance if ftem-Taotal Alpha if tem
ltemn Deleted | tem Deleted | Cotretafion Daleted
b1 24 0444 3,407 822 g10
b1.2 236444 4107 232 876
1.3 24 0444 3907 463 §40
b1 4 24 0444 3407 823 810
b1.5 23.8444 3121 756 818
b16 235778 3.956 L 368 875
k. 1total L 23 8667 3.552 1000 | 801

2. emuamgeds1ielald

Reliability Statistics

Cronbach's
Alpha N of tems
594 4
ftem-Total Statistics
Scale Corrected —[ Cronbach's
Scale Meanif | Vanancef itern-Totai Alpha If ltem
tem Deleted | ltem Deleted | Correlakion Deleted
h2 1 12 0889 1.246 .08 588
h22 122222 582 701 180
b2.3 12.2222 582 101 180
b.2total 12.1333 1.267 097 677




3. AmnseeuAURIABRTUUTNS

Reliability Statistics

Cronbach's
Alpha N of tems

523 | 3

tem-Total Statistics

T Scale Corrected Cronbach's
Scale Mean Vanance i tem-Total Alpha if tem
tem Deleted | ltem Deleted Correlation Deleted
b3.1 1222222 979 046 764
b3 2 12.35556 468 521 478
b33 1222222 188 356 586
b.3total 12 28667 638 1.000 246
Y ¥ o TS
4. amumslanuilaunduinms
Reliability Statistics
Cronbach's
Alpha N of ltems
858 4 |
item-Total Statistics
Scale Correcled Cronbach's
Scale Meanif | Vanance ftem-Total Alpha if ltem
ltemn Deleted | #tem Deleted | Correiation Deleted
b4 1 122222 2.820 | 577 880
b4 2 12.7556 2261 732 828
b4 3 12.4222 3515 712 844
b 4total 12.4667 2695 1.000 718
kY Y = =] 9 s S
5. amuanud launsmvendiulslugivusog
Reliability Statistics
Cronbach's
Alpha N of ltems
AT6 | 3
ltem-Total Statistics
Scale Correcied Cronbach's
Scale Mean if Varance if ftem-Total Alpha if tem
ftem Deleted | kem Deleted Correlation Deleted
b5.1 81333 5h2 200 517
b52 8.2607 302 225 Hos
b5.3 8.1333 410 A50 8.04E.014
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C1 AWUTMT

Reliability Statistics

Cronbach's
Alpha h of ttems
689 3]
ltem-Total Stafistics
Scale | Corected Cronbach's
Scale Mean if Vanance (f tem-Total Alpha if tem
ltern Deleted | Hem Deleted | Correlation Deleted
cl1 20.4657 4192 399 656
c1.2 20.9333 4250 184 734
c13 20.7333 4678 313 682
14 204667 3.021 B6Y 544
15 21.0000 3.440 370 685
¢ ttotal 207333 3781 1 852 L 551

C2 AU

Reliability Statistics

Cronbach's |
Alpha N of items
809 8
ltem-Total Statistics
Scale Corected Cronbach's
Scale Meanif | Varianceif ftern-Total Alpha if em
item Deleted | ttem Deleted | Correlabion Deleted
c21 18.6800 5.080 748 747
c22 18.8800 4742 544 792
c2.3 18.6800 47786 689 751
c24 162133 5.237 522 790
25 190133 5414 368 832
c.2total 18.9333 [ 5781 914 764
b oA 1 @ o 1
CI AMUADTIUNTTOBDINTNITIADTIHUY
Reliability Statistics
Cronbach's
Alpha N of tems
812 4
ftem-Total Statistics
Scale Corrected Cronbarh's
Scale Meanif | Vanance if ftem-Total Alpha if dem
, liem Deleted | kem Deieted | Correfation Dejeted

et 11.6444 1753 808 679

c3.2 109111 3 452 396 855

€33 114444 2534 510 ) 830

c.3total 113333 2381 1000 624
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C4 mumsduasumIania

Rellability Statistics

Cronbach's
Alpha N of tems
662 5
item-Total Statistics
] Scale Corrected Cronbach's
Scale Mean if Variance If ftemn-Total Alpha if tem
ltem Deleted tem Delated Correlatron Deleted
c4 1 15 0667 1.685 801 502
c42 15,5333 1.5582 337 BTS
c43 1520060 1064 701 433
cd 4 15 0000 2 454 - 090 774
c.dtotal 15.2000 1.600 1 000 A37

C5 AuyAaInT lunsuIms

Reliability Statistics

Cronbach's Alpha |

|

N of ltems

772 |

4

Item-Total Statistics

193

Scale Corrected | Squared Cronbach's
Scale Mean if Variance if ‘ ltem-Total Multiple Alpha if ltem

ltem Deleted | ltem Deleted | Correlation Caorrelation Deleted
c51 12.1333 695 ! 745 . 616
c52 12.3333 810 | 630 . 688
c53 12.3333 810 ; 630 . ’ .688
o54 12,2000 | 1.029 | 320 g 833
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C6 FIUNTTUIUMT IUNTITUING

Reliability Statistics

1

Cronbach's Alpha ‘ N of items
652 | 5

item-Total Statistics

| Scale | Corrected ' Squared Cronbach’s
Scale Mean if Variance if ltem-Total ’ Multiple Alpha if ltem
ltem Deleted | ltem Deleted | Correlation Correlation Deleted
c81 15.8667 | 1.981 223 | 396 | 667
cB2 15.9333 1.210 ’ 397 767 640
c63 16.0000 ! 1.286 J .688 | 766 454
c64 15.9333 1.638 443 ‘ 749 589
¢65 16.0000 1571 | 373 | 684 614
%/ =
C7 ATURDRARLASAUNTH
Reliability Statistics
Cronbach's
Alpha N of tlems
913 5
item-Total Statistics
Scale | Corrected Cronbach's
Scate Meanif Vanance if ltem-Total Alpha tf ltem
ttern Deleted | jtem Deleted | Correlation Deleted
c7 1 16.2333 5138 521 938
cr2 16 5000 3607 784 .804
el'3 46.3667 3767 907 865
€74 16 5000 4.393 781 894
<. Ttotal 164000 | 4114 1.000 855
C8 AMANYUTNIININTN
Reliability Statistics
Cronbach's
Alpha N of iterns
788 6
em-Total Statistics
Scale Cornrected Cronbach's
Scale Meanif | Vanance if tem-Tota} Alphz if ltem
tem Deleted | tem Deleted | Correiation Deletec
c8.1 246933 2576 597 743
c8.2 20.6933 2691 522 65
83 207800 3544 224 514
84 20 8833 2336 822 676
cB5 206933 3434 235 818
c.8iotat 207333 2.6368 837 677




MAHUIN A

MIduanNUDYATIZH



|
o A v ,
W A5 boom.e/ Gfégc FWLI:‘;fﬂiﬁ]ﬂﬂ'l‘il.tazﬂ’]'i'ﬁﬂ\ﬂﬁﬂ'l

LINESIY TN
auauaw e.dos 2,995 boere

od WOMANIEY lnddn
< < - -~
Se  wosyeevlunismsimasuanuismswanaioda
- » adw P -
Soy Iifaurdsuny T5mna
- Y] -l -
Adandie wisalenldlunisfnw

e WEATETIAN MTvur Siadsedn desbecon TEnseduludindne
VENARINITIANI TN ITNSR 3197173 NSINTIAMARYUIANA WAL TUINEBY ARENITIRNITIAY
msvioadies uivendeysn aglusswinensvhauiivug e ufavelslumsvieadiends
guamyaninveafivIrmAaLNAWLIL ndu Baby Boomer Generation 8 luilaaiven Tnel
SRAARTINGE A5 ARNR qunTadt WusnensdiuSnymdn -umzﬁasﬂuﬁv’uﬂaumsa%’um‘%‘mﬁa
Foraug FsandiuwudiuiRenudermnglumsesssourmuiismssanisadle
wanside

w
=

v , = ar [ v ' 1
ausmITemMIkasMIsaie winbussdeiseldfuamuoyiassianvinluaisi
uszvavauRautuat g u lonail

YouanImuie

L
(rrwmaniansdned uundn)
a o ' <
AuuRiRuEnTIRNTUAEN1TiB e

dAinnuAnui
3. o ndeo bads
95875 0 mEeo brdw

196



ARENNIIRATILAENTYIDANET

IV INEIRIY TR
A.uauge 8989 99045 boans

\aé WIAINIEY ddn
- o - o~
303 wepyATIeHlunNIeTRAIUATITINIRSIva IRIaalle
= i S w
oy e1enstousans Tauy
, a0 u - - )
g wsoailelglunisAnu

A8 LNETAYIAN ATsue AU déeedon TAnTzdulufiadnw
wingaanademaumdgin awinmsimsgmivnnanauasnaden ausmsIansua
n1sviealien wnwmawsww ayluszwinmavhaiuing Gowrnufianelslunivonfiynds
Q‘umw'umunwmmmmuaunummﬂ nas Baby Boomer Generation B ludinsiven laedl
spINARsIRSE A3 ANYR qunsaie (uenTEuInyman suziegludurounisaiuadsaite
ennuzn Aorsniuiniuuditeudvinglunsessssunuismsosasisadie
Wfiemsidy

v ] A o 1 ﬂ‘ ] ¥R ] l‘; du
ARENTITIANNTUAL ANTVIBUVE] “’]\!LGUGUWQUQT}Ti]:-‘l‘ﬂ'5UF\?TNHHLH?']SV?’G']HWWU'lUﬂTQu
wazvaveuAniuagngan u lamail

FauaARIAIUNUNE

/:j_Lf;
EV) ¢ oa od
{{umansasdeil wuvdnd)
- [ ' o
AIUAANIEN1SIANTTLAZNTVIBILAEN

drinauAnuf
3. 0 meeo bads
3a1s ¢ smgeo bedw

197



7 A% boom.e/ a:‘nwﬁ’J ANEANTIRNTUAE NS AT

WMIMENRBYTWY

PUALAY B.ANBY 9,983 boama
g WOATIMY bddo
dee  weowarevlumianeaauaufisinsvauadoile
Gy 919sdlens s3suYd
Aafidansy iadessiafldlunisfine

AU UNBTIERINN ABEuy Wi ddcoacon TanTsAuTufindnm
VaNgRIN SR ISR @i TN sia i nuIANaIuarTuIAtoN AuENIIRMsUaY
mMavipates um Inenduyawt aglusevinansihaudneg Gesmnuioelslunsvieadionds
gunwweainvioafinymaunudniu nay Baby Boomer Generation 8 Tuiliaeyien Tneil
583MaRT1973E AT AR quvsals Hueneisdituineivdn 'ums{faq'lm?uﬂaumsa'?'mﬂ'%'aaﬁa
Faame A vnudugifimmdsmglunsesnseunnaismswaisiosde
Wions3de

Y ' i o ( a v r ' & o
AnAIsIaNskazmsvioaiins wiaduatadvssliiuaueyesetainvinluasail
wazvewavaaslundegun w lonal

LauammIuiule

/d_ A
(frwmansiansiiinl uundng)
AnURANEMTIANISUATNIYIRUTIEY

dninnusnud
5. 0 mgeo beew
515 o agdeo beds

198



199

o i é v od
¥ A8 Dhom.e/ ) Oé‘:‘l AT AITINNTIRAENITNDUNET

UTINENAEYTHY
AUALRAY D8N 9.78YT boene

f
ST gAML ddo
a o -
Soe  vepyeTsilumsaTIasuAITsmsIvaumiesile
SUL oRsETUILLY @rdan

- ol 2 o -
Feldaundne wsasdloRldlumsAnw

FaE UNENTIAY ATEur SaYssii edvleecon DARSERUTNRAARNW
wangesmsinnmsuUudie arinnsiemsiamitruienanuasnnten ruEnITARTIaY
mevisadier aivendoysw sglussminimmiouiingg Sesrrafonelslunsvisafio s
qunwassinvisnitermaunuAungy ngy Baby Bcomer Generation 8 ludlasiven Taudl
saarinense as R qusalls dueadiuinemdn sasieglutunsunisatanasie
Srpzn Resaiuivhudugfteudonglinsemessumiuiivmsasaeiods
Womsity

o ' = w | e w I3 . e
angnadanisuarmvisadins wialvedweiheeldfuaruayaisioinyinluassil
' &
warveveunaulustigun o lamall

YauanETIune

(Hemarianidiul wundnd)
= o + =l
ANURRMEMIIRNITUAZMTDUNLY

dinaupnud
9. 0 ndeo bedw
sans o odeo bade



P P w .
W A5 obome/ JLFA ﬂm:ﬂﬂqﬁﬂﬂﬂqillaxﬂqﬁﬂﬂﬂﬁﬂ’i

I inandeyim

Auaugy 0.d0 2.9847 bosne
| -
o NeFIMEL eden
o = o e
$09  aAilumMIRsIRgouATINwmTITs LA olls
Sow envdylnn Aawna
a < 7 s o -
Adawney wIeaisRltluntafine

Fg WEATEEINY Ftrue IWAUSENE decoecon LARSERUTMISIRRNY
MANGRINITIANITIMTUAR 319778 TIAN T MAU ARG LA VUIREBY AMBNTIANSUAY
misvinadits sinendeysm aglusswinmahoudnes Seesedfoelalunsvoafioad
quamesinvisaierrriawnufidy ndu Baby Boomer Generation & lullaswnen ol
spamans1se o3 e qunsal Wuansdiuinemdn vasdeglutunsunnsaiiaadasiis
fanngm Forsuuiniuidudienudrrglunmsrasuauiive e saiods
Rensidh

Az sERnTuarmsvianiies windustdvinasidium mayassianiniluadl
waznavovamduatigan o lamat

wauanIAtuie
A
/"——_———F—’ .
(eeaiansanseweil uuvding)
= w ' =l
ARUFRMENTIANTTRE STV B ALY

FnnuAnUR
9. 0 mEe0 bede
WA o mwec bads

200



