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55921463: MAJOR: SMALL AND MEDIUM ENTERPRISES MANAGEMENT; M.M.
(SMALL AND MEDIUM ENTERPRISES MANAGEMENT)
KEY WORDS: SATISFACTION/ MARKETING MIX/ HEALTH TOURISM/ SCANDINAVIAN
TOURIST/ BABY BOOM GENERATION B GROUP/ PATTAYA
SUCHADA KHAMCHANA: A STUDY ON MARKETING MIX SATISFACTION FOR
HEALTH TOURISM OF SCANDINAVIAN TOURISTS IN BABY BOOM GENERATION B
GROUP IN PATTAYA CITY. ADVISORY COMMITTEE: VUTHICHART
SOONTHORNSAMAIL D.B.A., 201 P. 2014

The study entitled *A Study on marketing Mix Satisfaction for Health Tourism of Scandinavian
Tourists in Baby Boom Generation B Group in Pattaya City” aimed at investigating the service quality
factors, as well as determine the marketing mix satisfaction for health tourism and the factors yielding an
impact on marketing mix satisfaction for health tourism. It also looked at a relationship between the service
quality and the marketing mix satisfaction for health tourism of Scandinavian Tourists in Baby Boom
Generation B Group in Pattaya City. The research tool used for this study was a questionnaire,

The findings revealed that in regard to the service quality factors for health tourism of
Scandinavian tourists m baby boom generation B group in Pattaya City, it was rated, as a whole, at the
‘highest’ level. When considering aspect by aspect and from more to less, it was found that the first three
aspects rated at the highest level were: understanding and sympathy for those getting the services, and the
next ones were giving confidence to those getting the services, and response to those getting the services,
respectively. Regarding the marketing mix satisfaction for health tourism perceived by Scandinavian
Tourists in Baby Boom Generation B Group in Pattaya City, it was rated, as a whole, at the ‘high’ level.
When considering aspect by aspect and from more to less, it was found that the first three aspects rated at
the highest level were the service giving procedures, and the next one was the physical characteristics, the
last one was the product and quality, respectively

In regard te information factors for the questionnaire respondents as classified according to
different sex, nationality, educational background, level of monthly income, and marital status comparing
with marketing mix satisfaction for health tourism, the results for the hypotheses testing revealed that there
were differences. Besides. when considering the service quality factors as a whole and in all aspects, it was

found that their relations were in the same direction and at the ‘high’ level.
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