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53930339: MAJOR: GENERAL ADMINISTRATION; M.P.A. (GENERAL
ADMINISTRATION)
KEY WORDS: OPINION/ MARKETING MIX/ USED IN GOLF COURSE SELECTION
SUNANTHA MASKASEM: OPINION OF CUSTOMERS TOWARDS
MARKETING MIX USED IN MAKING THE DECISION FOR SELECTING PLUTALUANG

NAVY GOLF COURSE. ADVISOR: KITTACHET KRAIWAS, PhD., 81 P., YEAR 2012.

This study aims 1) to examine the opinion of the customers at Plutaluang Navy Golf
Course towards the marketing mix used in making the decision for choosing Plutaluang Navy
Golf Course, and 2) the compare the opinion of the customers categorized by personal factors.
The population of this study is consisted of 74,699 golfers and the samples, derived from
systematic sampling, are consisted of 400 golfers. Questionnaire is used as data collecting tool
and statistics used for data analysis are percentage, mean, standard deviation, t-test, and One-way
ANOVA.

The findings are that the majority of the questionnaire respondents are male aged 41-
50 years old. The highest educational level is Bachelor’s Degree. They are employees in private
companies. The majority of their handicap is 19-24. The duration of golfing is 8-10 years.

The time range of the day for golfing is 08.01-10.00 am. The expense at the golf course per time
is 1,001-1,500 baht. The frequency for golfing is 5-6 times a month and holidays are their days
for golfing.

The analysis of the effects of marketing mix on the decision making of the customers
of the Plutaluang Navy Golf Course indicates that, from the highest to the lowest means,
responsiveness comes first followed by convenience, empathy, price, comfort, and
communication, respectively. The hypothesis test shows that the customers with differences of
sex, age, educational level, occupation, handicap, duration of golfing, time range of the day for
golfing, expense at the golf course per time, frequency, and day of golfing do not reveal different

opinion towards market mix for their decision making.
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