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CHAPTER 1 MARKETING IN THE TWENTY-FIRST CENTURY

Marketing Mix

Product Place
Product variefy Channels
Quality Coverage
Design Target market Fobnen
Features Locafions
Brand name Inventory
Packaging . . Transport
Sizes Price Promotion
Services List price Sales promotion
Warranties Discounts Advertising
Returns Allowances Sales force

Payment period Public relations

(redit terms Direct markefing

Figure -3 The Four P Components of the Marketing Mix

period-to-period marketing-mix changes in the short run than the number of market-
ing-mix decision variables might suggest.

Robert Lauterborn suggested that the sellers’ four Ps correspond to the cus-
tomers’ four Cs.1*

Four Ps Four Cs

Product Customer solution
Price Customer cost
Place Convenience
Promotion Communication

Winning companies are those that meet customer needs economically and conve-
niently and with effective communication.

COMPANY ORIENTATIONS TOWARD THE MARKETPLACE

Marketing management is the conscious effort to achieve desired exchange outcomes
with target markets. But what philosophy should guide a company’s marketing efforts?
What relative weights should be given to the often conflicting interests of the organi-
zation, customers, and society?

For example, one of Dexter Corporation’s most popular products was a prof-
itable grade of paper used in tea bags. Unfortunately, the materials in this paper
accounted for 98 percent of Dexter’s hazardous wastes. So while Dexter’s product was
popular with customers, it was also detrimental to the environment. Dexter assigned
an employee task force to tackle this problem. The task force succeeded, and the com-
pany increased its market share while virtually eliminating hazardous waste.!?

84



&5

21N

e Luaun

B.uMaNIog i

Mg MRINEU

2.ume *2; hi“
G o L o g ) e
y \l
& ) &ﬂﬁﬂﬁqﬂd
Q QQD m.aas iy
v NALNALBN

2.1mMena
v



86

ow

wrcrE.nﬁ:vE,Erh@@.ﬁzxv\m:rWWFrr_m:.nrc_.ﬂwan&&

MUNGUMLENALEU[LLLING 'Q
auiLe

/BLUBGLREUUMLELULIAL @

tuLuBbiLy @

BOMILAMULE EBHLY @

AW,

BUIZE[LEATILAUINBILELY @]
VLKL

LMUZLIILALIPBLHLEUTLLE @

ML
PLILAUIMEUELY © 20

[LBELLLALINAL
MELUBUBLELUTELLIDG 'O

ubpgivLEBELY

2011 THMREBLLRE[LELY
RLUIRG 'O

HARENBAL
LRUIBGULELUMELRIRG @' o

BLUBLDBRLALIEL
PEUTILHIBMASTIL LM @1 ©

.

(wstmo], 11Ndd)
mruzwanaﬁn BUELLU ©'©

[L6BLBLRUINBILELUDMIT

WEELLUULEWRBIEIELUREL] ®
2 W

CAWINBU
ELURLBULBZRRLLUNLHLANS
ROIHLEHMPLERECUILIIM 2
LAWIEGUELUMLY
SHMIELAZELELUZETISLEBELU
MLBMLUGUEE[ILILIBN 2
LALIDBUULL

(Y] B ITELLUBLER “©
[L8aELLALINGL

MELUBUILA] IELBIbE “®

(=223

LRUIBGILLLU

__Famc_mc@_vrwugsamcpua L
T [ =

BLILAUIPRUELUMELING "©

0P 3UREE HeRIARY

=

FLCTLLERGRILAMMILZERGS @]
5 £

®)|© =BRES LAUIPEUELLULL

=

G._ BLERQMILLTEMT
mh F

Wz
e

BREREL '®
I3

FOLULLRGY] RLERLLREUZET
= \u- 1 ms I

n._u_hn_nm_.._,w_.ﬁc_.p\wfa_.w_.nw: o

MeKBMILH
& o5

LLueLy]

m:.anc

b sy

.mubhnn.n L

(%@ UILULIL) [(WSLINO T, UOSEag Y JO ASIPRIE) [LB@UWLALINGULLUMUITBLLLBBLEY]

:%Erﬁma—ﬁﬁvmwnmwds Mw—ﬁ:,mﬁ@: HOIN W_.Fr:,r:Egmnrm.u.qﬁ_u___w:v@_swrc;wﬁ;mu w ﬂ.mus.@_,_mﬁ;mm:raqnw_ﬁ

QRPE — CRPE WM [LLERE[L BLEBELUEBLIIEM LM




