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49928720: MAJOR : ENGLISH FOR COMMUNICATION; M.A. (ENGLISH FOR
COMMUNICATION)
KEYWORDS: ADVERTISING HEADLINES/ RHETORICAL FIGURES/TROPE/SCHEME/
THAI MAGAZINE
ATCHIMAPORN JIARANOROS: AN ANALYSIS OF RHETORICAL FIGURES
USED IN ENGLISH WRISTWATCH ADVERTISING HEADLINES FOR MALES AND
FEMALES IN THAI MAGAZINES FROM 2005 TO 2009. ADVISORY COMMITTEE: UBON
DHANESSCHAIYAKUPTA, Ph.D. 109 P. 2012.

The purpose of this research was to study the differences of rhetorical figures between
Trope and Scheme used in English wristwatch advertising headlines for males and females in
Thai magazines from 2005 to 2009. The samples used in the study consisted of 86 wristwatch
advertising headlines. The framework for data analysis used in this research involved two types of
rhetorical figures, Trope and Scheme, and the theory of the difference of language used between
males and females. The results were presented in terms of descriptive analysis, including
frequencies, and percentage of occurrences of Trope and Scheme. The results reveal the use of
Trope and Scheme in both advertising headlines for males and females. Trope used in male
advertising headlines were 25:40% that was higher than Trope those used in female advertising
headlines which 'were 19.05%. While Scheme used in male advertising headlines were 34.13%
that was higher than Scheme those used in female advertising headlines which were 24.43%. For
Trope, Metaphor was the sub-Trope type most frequently found in male advertising headlines
which were 7.14%; whereas Imagery was most frequently found in females advertising headlines
which were 3.97%. For Scheme, Parallelism and Ellipsis were the sub-Scheme type most
frequently and equally found in males advertising headlines which were 6.35%. As in female

advertising headlines, it was found that Alliteration was most frequently used which was 6.35%.
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