@ o w o o a a J'
seums Itanuddgynagninamsaaialumsauiugsaunsulsd

AR Y d = @ @ [ =
NIUANYT: 571U ﬂ1llﬂlluaﬂllﬂuﬂﬂu1ul‘llﬁlllf]\ﬁ'ﬂ’lfﬂ WHIAYALYS

197559 1DIUADIA

qmﬁwuﬁ'ﬁysﬂudauHﬁwmmsﬁﬂmmwﬁﬂqﬂﬁ MsTaMIuniuia
A191IHINIIANIIANHATVUIANA WAL YUIAGDY
ARZMITANTIIALHDUTiL) W InnEoysm
U 2555

fuandiluvowninerdeysw



't Py a o =Y P=% I'4
219156915 nE1UIRUTLazANTATSUMIARUNIUIWYS  TdWITanuTinus
v 9 [
¥4 192550 Bowaea avuiiud Wiuauasiuiludaumiliwesmsinymaumdngas
WBagmstanmsuriadia 931 INHAVUIANA LT VNIALEN YBINNIINGIAY

ysmla

P a o
210158 A1 uTwuE

AAN ‘ v
.......................................................... 21159N1f5 N
4 =Y = a
(309PNAA319158 A3.QAWA qUNTANY)
] o 4
AmznsINMIToUL N1 NUTNUT
............... 9 153511

4 o an
(Mans19158 A9. ane ATITIM)

ATIUNITT

4 a o LY
(59 EANI19158 A L3NV ’chLl‘Vl'i’cTiJEJ)

....... 22 NITUNIT

(A5.9111% 5159aUD105)

1Y ' ~ sy o = ¢ o Ag ' '
AMZMITANITHAsMIviBuNyIoyla M usminutatuiitluaiunilves
MsAn¥IMUHANgAsMItANsUHITMdA M1IHMTTAMSIFMAVUIANAIUELIUIA

RN YBIUHIINYIAUY TN




Uszmagalns

dyo a gy L4

=Y ¢ o o ' 9
Nuiinusaiui du59188208 AdaoAueYNs1IZY FromBeNRLWITAUNAIY
) ~Hq Yo = dy 9/ 9/ ' ' by i v ﬂ v a
‘Vnu‘l’lcl‘ﬁﬂWﬂiﬂHW FUUZHUINN LLﬁ$ﬂ§'J*M!ﬂll“ll‘llﬂﬂﬂW‘ifNG]N"]ﬂ'JEJﬂ'JHJLfJ lslilclﬁl HIYNA
' Aa ' - 4 A8 A o = = as g
MUNUNIZAUMULINNVDIZANOIND TOIMITANITI58 A3 INYIN AUNIAUY DINTYN
4 9 Y a o oA 9q Yo |2 Yo ° =i ) o
Usnpunidaszatvl imuldlaalsnen iz nazuumisngnass aunszng

o o a o Jd o dy
[1R1¥] i]lﬂu MMTUNUIRVUY

o a F-Y as wa o =Y
VONTIVUBUNILAW TDIATATIVITY AT JAUBIN JUNITANY, 3. TS 51330U

=N an ] - =, L4 Y
01737 U0 ﬂﬁ.QVIﬁ LERFRL! lﬂuﬂﬂWQq@ﬂﬂzmnﬂuﬂﬁﬁﬂﬂWﬁiuﬂWﬁﬁﬂﬂQ’]uuwuﬁ Llﬁxclﬂ

) Y

[Y a o o ' ~ o
Tomaungiso Idaouauinus lddusvgars assnuh IdldderemonuzTunisalSuilye

9 A ¥ =Y AR dyd 9 o d?’
uf Tuwe 1A UIAL SR UTILANUYNADINAZ ALY TDITIYY

YOYBLUNTZAUABINTE AN IFIMIIANTININAIVLIANA MBI IAGEN NN
] £
IPMsiamsIamnavanalazviadey Naey uszaulTaan Innnviy s

9/ 9 P = o o 3 ? [ v
Wi IassmisilTyan In Noszansnu wazdrutea Nuazan luamaeaund i

dy - ] o o a ° = Jd o dy
el uuenanivovnseaudnldanumomionaziluidslyIumsimauinusaivil

¥

TWduiegaralad

¥y ]
vounwszaudiamsHumazwinauludmnudaunuseunisdanilianu

W

¥
4

v A [ A 9 o o ¥y ' A g o o a o ;’,’
sdeuman ludwmsdunvainazms Ideyadandlulse lowiduaniseluasad

‘ b 4
wazveveunaidslanazdnlSnmaniwounsmsuis sunaviu

a = Jd o dy 3 0o S ' v 5 a
Inontwusativil 019 luaunsoduiagarell 188 mndsmaindidalaazan
[ =} a s J da 2 aw dy ya o
Homaennmngnnaulunseuns auawazlss lowidunatinnmsiteil §ioazvo
g A a = % e Yo o '
wo T INTEALUITM 11571 5INAINAS 019150 HATATINTZAMYDIRITONNVIY

YA} =Y ¢  a dy ﬂ o o =S Sld‘ 1
saznianainwuiatulaziuilse lssaomsanymazdnaulas i

1197559 1DINADIA



53921193:  @1U713%1: NIIANITIAIHNIVUIANATUIALVUIALDN: NY.Y.

(M5IANITITINNIVUIANA AV UIALOY)

[

°_ o A4 Y a [ % ar =)
Adw:  nagnsnenisaann sy ld / Hrunuaa / dusion / Sandawals

=) a [ o w o o a

1192550 190Ud01A : sEAUMS I ANNdRynagnsnIamsaatalunIsduiy
- 'l = a3 1Y @ @ =
ganauwsu laa nsdiny: Sumuvuudnuauoou Tuwaiioaine 9aniasals (LEVEL
OF MARKETING STRATEGIES IN FRANCHISING BUSINESS :“A CASE STUDY OF
7 Y = a 4
BLACK CANYON COFFEE SHOP IN PATTAYA,CHONBURIL) 819158 HAIUAUINYIUNUD:
= = a o aw A [ o W o
IA.AT.IREIN qUNTAUY, DBA, win, 3l e 2555.m35 3901509 seaums IdanudAgnagns
o ~ =N gy o A ar a’ @
nansaaialumsaudugsnaursu lsdwnuvnudauaueeu luwadioaswnot 1amia
=R s A [ @ Y a g =
¥a1j5 HingsyaatiofnuilotoduynaavesddamagsfousuladSiunumuudauay
= Qs [ [ ) A 2 o o a a
vou luuAlin e 3 Iaras uaztioAnYINagnEnInsaaIalumsaniugsnamsy
o9 d P2 @ @ @ A Y o Y ¢ a d a
Tyasumudnndauauseuluwmioaing Seniaray3 'Imlmﬁm'lﬂmmmmﬁwmm
a [ 4

ABNIN (Qualitative Research) Taomsdana (Observation) LATMSTUMHAIDDIIZAN (In-

o

=N a g o
depth Interview) amﬁxm’fagammanmi (Document  Analysis) WUAIITHIBIWITIUUT

(Descriptive Analysis)

9 ' o ot by o v sy o
namarnymuN fleseduynnaveadisznounisgsiaursu lydsunumnug
& a v a Y 9 [l 9 = o
anaugeuTuvaloawine Janiaways oulaun mer szaunsAne uazilszavmsailums
a Yo a dY =1 = a 9 v
VM3 veadsamsmvgsnauvsu lddunu wndnuausouluvmiiomne Jania
A A Y o v v @ o @ o o = =y
¥a1)3 HANUANRUS uazdawanemsaadulylumssamsaunagninmsaniuaugsnam
4 [ a @ o a o dAAaa A ]
sulsd Taomwigedratailadeludmilssaumsailumsvsmsan Wuiedvniionswade
@ 4 o ¢ & = o o { s
m3dTunlaou vie msadunagns v Feezmu ldamlszauludumsdivalaounagns
A a ; I=] (% L J '
NNITABIANTONANIININTAAIA TUBUIAMNOIASIUTVADIUMISMTUAITU MINUA Ll
o a ' N o 1Y i oA
Uszavnisalumsnimisaw az imunsonaumuwesuienuilym nioaoumsaine
9 ¥

a ; [ < < ~ ' 3 0 o a 4
navY 061 Tshinu msfnunstidawydn nagnimamsaaalumsauiiugsnousulsd

Y 5 4 o o o = oo A <2 o A g
31uﬂ1llﬂllﬁﬂﬂllﬂuﬂﬂuGLHLGUG]LIJ@QW‘V]UW ﬂwaﬂﬁhauj THANHUSNAIUNAINU ﬂu‘ﬁﬂ‘ﬂ ﬂu



oA A ‘ I o404 o Y - oA e o w
Uil e Inve AR URLN Fuiloaine Sandaways Wwilsavieuien dniu Jediia
Y A 4 A @ % o A o a1 v A o v o
Tuduiun aneavudagisyasalunsduivnuludnvazineidu 3 ldnagnslunis
o a =y Y =4 A Y] Y] Py i =l A 4
awtugsnaudsu lydHrunuiudaunusenluadiosivne Jsmiarays nspunqunagn®

TnsaanyazieINy



53921193: MAIJOR OF: SMALL AND MEDIUM ENTERPRISE; MM

(SMALL AND MEDIUM ENTERPRISE MANAGEMENT)

Keywords: Marketing strategies / franchise/fresh coffee shop / consumer/Chonburi Province

NIJJAWAN IAMSAARD: Level of Marketing strategies in-franchise business; a case
study of Black Canyon Coffee Shop in Pattaya, Chonburi, Master of thesis controlling: Vice Prof. Dr.
Vuttichart Soontronsmai, DBA, page, year of 2012, research of Level of Marketing strategies in
franchise business; a case study of Black Canyon Coffee Shop in Pattaya, Chonburi. Objectives: for
studying personal factor of franchise business-manager (Black Canyon Coffee Shop. in/ Pattaya,
Cho}lburi) and for studying marketing strategies in franchise business (Black Canyon Cfoee Shop.in
Pattaya, Chonburi). The researcher has analyzed qualitative research by observation and indepth
interview, documcent analysis, and descripitive analysis.

Studying result founded that personal factor entreprencur of franchise business (Black
Canyon Coffee Shop in Pattaya, Chonburi) such. as sex, education lcvel and experience of
management of branch manager of franchise business (Black Canyon Coffec Shop in Pattaya,
Chonburti), relatively and' causcd to be dccision in management of franchise coffee shop business,
specially factor of management experience to be main factor for adjustable or new strategy, it can be
seen from point-of adjustment Marketing strategies or future line of marketing which preparing for
the' competition. But there is no management expcricnce; it cannot plan for problém situation.
Anyhow, so this researching founded that to have similar character of marketing strategies in
franchise business (Black Canyon Coffcc Shop in Pattaya, Chonburi), because of limitary of area
which the Pattaya, Chonburi is a sccnery town, then limitary of arca and objectives in similar business

to be samec business strategies of franchise business (Black Canyon Coffec Shop in Pattaya,

. |
Chonburi)



9y
M
NGOV Y f
UNAAOOMEIOINOY v
AR TS 1L R e IR L S f
UnN
L UMY 1
anuihwnuazarwmdegestaw o 1
ar o oo
FaUsyaaRuean s 4
oSt v @ ’ ae
Uszlomineanee WSunnmsIe 4
nsouIAR UNSING 5
= Y o
WONWRANVRNG e e 6
2 AONEITHASININONINOOL 9
o a o
amumsaimsiszaovgsnwdsuled . o 9
o o
aowumsamsiszoougshvowd 21
o o = a
NAYNSMTAWUNTINY, . 37
Ao oA 9
WORONINOIUOS 46
3 B ANIMMIS IO 50
~
sdwpumseowr 50
Usymnsuasmsidennquédons 51
aa <
PWwnuswswdeya 51
A A Aq 3 3
wisalen g lumsinusivswdoya 53
a oy
mywesendeoya e 53
mMsaswdouAMUgNABeoYs 54
4 WAMISIVO 55
=y o o o =N =N Y
HANIAATIERNagNENIeIMsaaa Tumsaniugsnoudsu lsad
I~ @ @ ar =
uvaauaueeu luwaiiowinet sandasays 55



ms3iiay (A0)

PN 7Y [ d’ J AN e
Han s Iz AN unldounagniniamsaaians oNiAn1aN1g
M99 1L BUIAMN IR INTVTDIUNITAITUVIVY 64

a ' @ o w L Q@ | & =
HAMSAATIZHTOYA N3 IR SEAUANNAIAYVBINAgNS TUMSANTUE5AY

wsulydSwnuidauauoeuluvadosine Ssndasoys — 65
Ay 66
5 agUma ondstwma uazdoieuonuy o 67
agwamsdanen NS A 67

@ 4 4 a )
nisdSunlaeunaansnunmsamaniefirnienemsamalusuing
ORI BN TAR NN IS ALY ITY 69

£y a o @ o o = = . 4
s WsgauanudiAgvesnagninemiaatalunisduiugsnsunsu lod

’y I~ A I ] s =
swnmnuvaauausoulwwsiesine fandaveys. 70
ontlstema 70
Jorruenuymsiwansiow iy 73

Y
Jolusuusdisumsiisenswo 73
ussaIynsy e e S 75
VO N Y 77
@ I's
MANUAN N UUVANMYY 78
A g I A o " o =
MANUIN ¥ BT UmUAAAUoRU TUwADIANY) 3RS 83
A yq Yo o

MANWIN A Sw¥eIdua el 85

U3z iAdovedivy 87



