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53920726: MAJOR(SMES MANAGEMENT); MSTER OF
MANAGEMENT(MANAGEMENT)
KEYWORD: FACTORS AFFECTING THE CUSTOMER'S SELECTION/COFFEE SHOPS
/ CONSUMERS/ BANGSAEN/ CHONBURI
PORNCHAI MUNGKUNG: FACTORS AFFECTING THE CUSTOMER'S
DECISION COFFEE SHOPS IN BANGSAEN, CHONBURI. INSTRUCTOR: ASSOC.
PROF.DR. WUTTHICHAT SUNTHORNSAMAI, DBA, 69 P..201}.

The objectives of the study about factors affecting on the customer’s decision of
sclecting coffee shops in Bangsacn, Chonburi arc to cxamine factors affecting on the customer’s
decision of sclecting coffce shops in Bangsacn, Chonburi and to study relation between personal
factor and marketing factor aflecting on the customer’s decision of sclecting coffce shops in
Bangsacn ,Chonburi. The tool for this study is questionnaire divided into three parts: Part
1) Personal factor questionnaire Part 2) marketing factor related with customer's decision of
sclecting coffee shops by examining matketing mixes as following 1) product 2) price 3) place
4) promotion S) service 6) cnvironment from 400 people living in Bangsacn, Chonburi.

In conclusion, the study about factors affccting on the customer’s decision of sclecting
coffee shops in Bangsacn, Chonburi found that the most of consumers arc female aged 20-30
ycars old with Bacliclor's degree and they are single students with average income not over
10,000 Baht .

The overall factors affecting on the customer’s decision of sclecting coffec shop arc in
high Ievel and the most infuenctial factor on the customer’s decision of selecting coffee is
cnvironment. The sccond are product, price, place, service and promotion, respectively.

The comparison for personal factors affecting on the customer’s decision of sclecting
coffce shop found that the factors arc diffcrent from gender, education level, status, occupation

and there is no diffcrence between age and average income /month



a1ty

¥

UNAABONTHTING oo ssssssssees s sisssse s ssssE e 3

UNAAUDATHIGINNH ceooveeeeeeeereeseeesersesessssesssesesseeseesesesessssssesssmensesssssssessesessseeesSressesirasmsssssss o 9

(3 1 1T OO OO O PO OO OO T OO OTEIIT 7ot eoftvsstooh SOOI 2

AVTURYRATT N oo sesssese s ssassesesssssssssssssss s SeebRes s ot ssssss e o

VTURYN T oo sssassabassssens e e s s )
unfi

I UTIHT ceeniivineecnsceneessnssriimsnend e st be s s ssssssssss s sssssssenssseeessens i I

AR A TN EIRGPUDITYMY e i

AU TEAIAUBINIT IV oo eeeesees st ot 2

AUUAGIUUDINTTIVY ..ooeeeeerrmresssenerssssssssssssessssssssiammases et bsssesirssssssssssses 2

NITDUUUINATUNTIITY oeeervrrsrnsanssessssesaesiosssnssenssetussesssedossssssssasssssssssssesssnnns 2

152 T TAIAT10E LR UOINNITITU st 3

UYDUIIAVBINTTIY ..o hssensiennsbenionniesisssee s sssssssssmsssness s sssssssssssannns 3

FAIUTTROYY st e ses ettt e 3

U U TIRIIZ . oo sssessss st ssssssess e 4

2 UUIAR AGEE HAZITUTTOTRUIO ottt 5

msﬁﬂ?ftﬂﬁymmrjuﬁnﬂ ..................................................................................... 5

AU IHUTNIS(Service Quality COnCept) ....vvmeeverrerersseessssessssseesssssossne 12

WOANTTURUTIAR 1o sss s sssssses s 16

AU TEAUNIINITAQIR ..o 18

FOYARUITUN IR .ottt 19

ATUITETURIITO sttt 20

3 TBAUTUNITITY oo smsssssssses st snesssssssessssess s 26

FUHUUMISANYY s 26

UsATUAZNISAONNGUATOUN oo s s 26

BTN T LB T B YL 1L L T 27

103 09810 T I TN ST WIMTOUD st 28

P T E AR Ik 1o R 1 SO 29



1301y (A9)

P
UnA M
d v [-]
MINUTIVT IO UATAITTARIVOYA oo 29
a 'd
4 HARTTUATIEHAOUD ..o sessss i 30
o @ P a
FYANHAN I IUMITURTIZN s i 31
a ' .
NS AN IZHADY AT IYARAYDIGAOULUUAOUOI e e 32
o Jdy 4 o LY & ) a
MSAATITHYOYANUINUMTAATNTUABN THFUTNIT otcvervinieanernnennee 34
o 'S o & o Aaala o o ™ Yy a
msansianudngesiltonionsaomsanduludenldusng ... 40
5 agUNaN1SI90 OAUT N HAZTOIIUOUUEY .o 58
a 7Y
ATUHBMITUATIEMYOURL e rsseen s ssssssssee s sssnsirericece 58
AUHANITANEY e snesssesmses s et tiemesie s 58
DAUT TUHANNTINIYY oo ssesss e sest et e aet v s 59
v } 4
U DU DU ITUTION et v 60
¥
oA MU ITUATIAD T e esseeses e 61
UTTUAYNTN cevvrrereerssinnnsssnssee o s b st ssss s e ssssssassssssssses 62
DVIRUHU I oo e s ess e s et s s s e s s sseses s s aes e essases s sssses e esseeseesseeees 64
AIRAHUIN N UYL il reeeeseee oo oeeeseeeeesesesssessssesssesssesessssssassseseesesesansseeessaseres 65

S TR BUBAITU .o sesn s s 69



a5URYNIS

19
41 waastwaunazdevazvesszrmuiiug Inaluwauiaiau Saniavass
ST IATIINY T sttt
42 nansinuiazfosasvonlsmsuivg Inaluwataem Somiasays
$umnamileSuiiiinadentsdaduludonlduinist e a. ..
43 uansrundo dnufieavuvessenauiiud Inaluwau i Simiavays
T YL T N A s
4-4 uarmadundo dnufisauuvesdsenvuiivi Tnaluwaiaeu Sindavays
LT L T O O U0
45 wene sundo drudivauuvenlszvuiiud Inaluwanaioy Swmiazays
AT DN NSRSV IOIUT st et
46 weaa mniv daubvavuveszrsuiivd Inaluvavsia Saviavays
AANITAUATUNITARIN ..ot e b ssssssssssssssssssssnssoes
47 waas dundo daudvavuvestsznniiod Inaluvauaa Smiavays
LT R B R TE 18 T S P
48 uaas Aunde dauidvauuvesssrzuiiviInaluwaioey Simiavays
AT AN IR B DU IT T UAUBUTNNT oo

o o

49 uaasnislSouivysgauanudidguesilefuniioniwadedadule nisiden

THUT NI 5NN SUUNRIONW 1o

1 o

4-11 uaas msnfSvufivuszauanudnguosiliiviiisntnadedaduludenly

VTSN N TR SN TUTERUNTI OB oo esemsssessssens



a151M1514 (A19)

P 1Y
AT NN Hu

o a

4-12 warasnsifSouisusegssauanudiAguesiletuhlionswadoaadule
M3Een 15U MISUMUNA AT 2 SUUAMUTERUMIRAYY. ..o,
4-13 uammsfSouiousiegssauarudinguesieivhiiontwadedadule
-1 3 a a o ¢ o @ <
M3aen 15U MM WHARN AT SIUNNSEAUMTANYY o
4-14 yaasmsnfSouiisusiegszavanudiagvesiletuhiionswaredadule
-3 3y a ° . ‘
M3Aen1FUTMIE N HAIUTIAY SUUNATNTZAUATTANYY oo
4-15 waasmsniouiiouswgseiuanudngvesilelvhiisnivnadedadule
msdenlsusmsd i usssnemssadimiiraniun suunauseay

R 120V WO oo N

& Adda a [

4-16 uaraamsifiouiousiogseauanudingyesiletoniontwadedaiuls
& ¥y a [ a 0 as
msdenidusmsfunudunsduaiumisaain Snatyszaunsine.....
e} o 1 o o o d‘dﬁ = U o a
417 uaasmsifSouousiogseauanudingyesiletunlantwadedadule
msidenlfusmsfunudmanmnadoumaitausuinisSuunamszdy

R 120 R TR N S Fo0



a
AT NN

4.22

423

4.24

4.25

4.26

a1517YA1519 (A10)

o ~

uarmsnsifSoumousiwgseauadinguesilesuniantuaaedadule

]
~ o

uims$runmuraa dugeanianistad oo iun Sumnmue 1.,

uaraamsnlSoumousigszauanudinguesilvivnioninanodaauly

uinsSunudan A unisauasunsania SUUAMNOITN o,

s

weraamslSouousiwgssaunnudinguesiliuniioninonedadule

s unuan S1une 510 IR auRBIR DU e

Ada o . @ o 1
v

uamamsifsoumouswgsedunudifguesllivitisninanedadiv

~

usmsdrumudeaa A 1usa1 Suna sl A avARO Y o

uaraamsnfSouiiouswgssAuanudnguesilfuniionsnansdadule

i umudean Mumsduasumsaata Swunawsoldimasaeifon



NN

1-1 NIOULUIAATUNISITY

MIUYNN



