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48911995: MAJOR: SMALL AND MEDIUM ENTERPRISE MANAGEMENT; M.M.
(THE MANAGEMENT IN SMALL AND MEDUUM ENTERPRISE)

KEYWORD: TRUST IN ENTREPRENEUR/ SMEs / HYDROPONIC

VEGETABLE INDUSTRY/ CONSUMER/ CONSUMER’S KNOWLEDGE/

BANGKOK

JARASPONG SINSIRIPONG: THE EFFECT OF CONSUMER’S’KNOWLEDGE

AND FIRM’S PUBLIC ACCEPTANCE TO TRUST IN SMEs HYDROPONIC VEGETABLE
INDUSTRY IN BANGKOK. ADVISER: SOMBATTHA TUMRONGSINTHAWON, D.B.A.

111 P. 2010.

From literature review about creating trust between consumers and firm basing on
relationship marketing, we find that there is little research studying in the effect of consumer’s
knowledge and public acceptance to trust. Therefore, researcher is interested in studying the effect
of consumer’s knowledge and public acceptance to consumet’s trust for hydroponics vegetable
business

The propose of this research is‘studying the trust between consumers and small and
medium business firm in hydroponics vegetable business, and the effect of consumer’s knowledge
and public acceptance to trust. Samples of this study is 402, which is collected by
questionnaire. Statistics for analyzing are percentage, mean, standard divistion, variance,
correlation and multiple regression at 0.05 significance level. Moreover, computer program was
applied for data/analyzsis.

For research findings, we find that consumer’s knowledge of organizational identity,
consumer overall of Satisfaction and the firm’s public acceptance have the significant to trust
while the other 3 factors, which are consumer’s knowledge of product, consumer’s knowledge of
Management and the consumer perception in firm’s opportunistic behavior have the insignificant
effect on trust.

In conclusion, mostly hypotheses in this study are supported. Moreover, the research
findings are concluded and discussed. Furthermore, the suggestion of this research, the suggestion

of the future research, theoretical contribution and managerial implication are proposed.
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