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48926050: MAJOR: THE MANAGEMENT IN SMALL AND MEDIUM ENTERPRISE; M.M.
(THE MANAGEMENT IN SMALL AND MEDIUM ENTERPRISE)
KEYWORDS: CUSTOMER RELATIONSHIP MANAGEMENT/ KARAOKE RESTAURANT
NITINAI PALANITISENA: CUSTOMER RELATIONSHIP MANAGEMENT STRATEGY IN
THE KARAOKE RESTAURANT AT SRIRACHA, CHONBURI PROVINCE. ADVISER: VUTTICHAT
SUNTHORNSAMAIL D.B.A. 122 P.2007.

The purposes of this research were to study the marketing mix factors about Customer
Relationship Management (CRM) of Entrepreneur relate of marketing mix factors and CRM
knowledge of behavior customers, the demand of customers about CRM knowledge and the
different between the customer personality factor and the demand of customers about CRM
knowledge category by karaoke restaurant in the Sriracha area, Chonburi province.

The population of this research consisted of 27 Japanese food Entrepreneurand the
sample consisted of 270 customers-at Sriracha, Chonburi Province. The research instrument
constructing by the researcher for data collection was a questionnaire. The computer program
were employed for data analysis by percentage, mean, standard deviation, t-test, One-way
ANOVA and correlation coefficient at the significance 0.05.

The results of researching were as follows;

Part of Entrepreneurs; The product had a normal level relationship with CRM knowledge
in sequence were marketing concept, and the place had a normal level relationship was customer
concept.

Part of customers; the personality factors of customers were gender, age, education and
income that differentiation had CRM knowledge is similar.

Suggestion from researcher; the new Entrepreneurs must deep learning about the
process of karaoke food restaurant for continuous improvement the business and service standard.
And promotion development to the customers such as the membership or special discount. In
addition to provide training the customer relationship management and the language courses to
employees. Use computer technology to collect the customer data for improves customer

satisfaction by CRM to R&D strategy.
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