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PORNTHIP SUPAPORN: GUIDELINES FOR CONDUCTING MARKETING
EVENT FOR POPULAR MUSIC BAND IN CHANTHABURI. ADVISORY COMMITEE:

PATHAREE RREESTUD, Ph.D. 159 P, 2015.

The research had objectives to study the guidelines for conducting marketing event for
popular music band in Chanthaburi. This was a case study of Rammasoon Music Band.

Mixed method was used in the study. For qualitative data, 13 marketers were interviewed in the
workshop. For quantitative data to evaluate marketing event, questionnaires were distributed to
150 participants in the event for data collection. Then the data were analyzed through statistical
methods according to the research objectives. The results of the tests were presented, analyzed
and interpreted. Then the data were processed through Statistical Package for the Social Sciences
(SPSS). The statistics used for data analysis consisted of frequency, percentage, mean and
standard deviation.

The findings revealed that forms, methods and processes the organizers of the event
marketing for Ramasoon Band used was a complete light and sound event. It was also found that
when there was a marketing event; souvenirs should be given by using Rammasoon Music Band
to attract people. The online media such as Facebook, Line, and Page were used for publications.
Systematic planning was the major principle for marketing event which was suitable for the
music band. Holding different events, organizers should hire a music band. This was a main
factor for each event. If the marketing event organizers could satisfy the participants, they would
get the good response. This led to word of mouth and the people would participate in the future
event. This made the music band more well-known and it was the channel for the band to have
more work.

For the action research, it was found that when organizers hold marketing event, there
should be planning. In planning stage, there is a meeting among people working in the team and
these people agreed on the date and the venue of the event. Then they have to visit the place in

which the event is held.
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Case Processing Summary

N

%

Valid
Cases

Total

Excluded®

30 100.0
0 .0
30 100.0

a. Listwise deletion based on all variables in

the procedure.

Reliability Statistics

Cronbach's
Alpha

N of Items

.920 7

Item-Total Statistics

Scale Mean if | Scale Variance | Corrected Item- Cronbach's
Item Deleted if Item Deleted Total Alpha if Item
Correlation Deleted

S_product 24.5917 10.401 .587 .923
S_price 24.3833 9.859 .723 911
S_place 24.5250 8.950 779 .906
S_prom 24.5000 8.661 .894 .892
S_process 24.3167 9.835 757 .908
S _people 24.4333 9.547 744 .909
S_phy 24.6500 8.684 .804 .903
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