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56710304: MAJOR: GLOBAL BUSINESS MANAGEMENT; M.B.A.
(GLOBAL BUSINESS MANAGEMENT)
KEYWORDS: COUNTER BRAND COSMETICS IMAGE / FACTORS / PURCHASING
DECISION / MARKETING COMMUNICATION STRATEGY
WISUPA NILPRAPA: THE FACTORS THAT INFLUENCE THE DECISION TO
PURCHASE COUNTER BRAND COSMETICS OF CHINESE TOURISTS IN CHONBURI.

ADVISOR: NAPAKKAORN POONYAPAPASSORN, D.B.A. 110 P. 2016.

This research has the objectives (1) to study the image of counter brand cosmetics,
marketing communication strategy, and the behavior of Chinese tourists in Chonburi in making
the decision to purchase counter brand cosmetics, (2) to find the impact of counter brand
cosmetics image on the behavior of purchasing counter brand cosmetics of Chinese tourists in
Chonburi, and (3) to find the impact of marketing communication strategy on the behavior of
purchasing counter brand cosmetics of Chinese tourists in Chonburi. The samples are 400
Chinese tourists who purchased counter brand cosmetics in Chonburi, which were drawn by using
the quota sampling technique. Questionnaire was used as a research tool, which was tested with
the IOC value of 1.00 and the reliability value of 0.92. Descriptive statistics used include
frequency, percentage, arithmetic mean, and standard deviation. Inferential statistic used is

multiple linear regression analysis.

This research finds that most of the samples are female, 31-40 years of age, have a
Bachelor’s degree, are private company employees, and earn 1,727.28-2,590.67 CNY. The
scores on marketing communication strategy of counter brand cosmetics in overall are at the high
level. The scores on counter brand cosmetics image in overall are at the high level. The scores
on behavior of purchasing counter brand cosmetics of Chinese tourists in overall are at the high
level also. Hypothesis testing reveals that marketing communication strategy regarding sales
promotion and direct marketing affect the counter brand cosmetics image. Lastly, the counter
brand cosmetics image regarding users affects the behavior of purchasing counter brand

cosmetics of Chinese tourists in Chonburi.
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ABSTRACT

This research has the objectives (1) to study the image of counter brand cosmetics,
marketing communication strategy, and the behavior of Chinese tourists in Chonburi in making
the decision to purchase counter brand cosmetics, (2) to find the impact of counter brand
cosmetics image on the behavior of purchasing counter brand cosmetics of Chinese tourists in
Chonburi, and (3) to find the impact of marketing communication strategy on the behavior of
purchasing counter brand cosmetics of Chinese tourists in Chonburi. The samples are 400
Chinese tourists who purchased counter brand cosmetics in Chonburi, which were drawn by using
the quota sampling technique. Questionnaire was used as a research tool, which was tested with
the IOC value of 1.00 and the reliability value of 0.92. Descriptive statistics used include
frequency, percentage, arithmetic mean, and standard deviation. Inferential statistic used is

multiple linear regression analysis.

This research finds that most of the samples are female, 31-40 years of age, have a
Bachelor’s degree, are private company employees, and earn 1,727.28-2,590.67 CNY. The
scores on marketing communication strategy of counter brand cosmetics in overall are at the high
level. The scores on counter brand cosmetics image in overall are at the high level. The scores
on behavior of purchasing counter brand cosmetics of Chinese tourists in overall are at the high
level also. Hypothesis testing reveals that marketing communication strategy regarding sales
promotion and direct marketing affect the counter brand cosmetics image. Lastly, the counter
brand cosmetics image regarding users affects the behavior of purchasing counter brand

cosmetics of Chinese tourists in Chonburi.
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