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PUNYISA CHANSING: AN ANALYSIS OF MESSAGE APPEALS IN AIRLINE

SLOGANS. ADVISOR: NATTAPAT PATTANA, Ph.D., 73 P. 2020.

As a unique language with a purpose to meets the demand of advertisers, slogans are
considered an integrated structural concept of a product with short and concise phrases frequently
used to create customer awareness at first glance or in final content. The objective of this
research was to conduct the analysis of advertising appeals in airline advertising slogans during
2 decades (between 2000-2009 and 2010-2019). The sample consisted of 168 advertising slogans
of the airlines under the world's best 100 aiflines for 2019 ranked by Skytrax during 2 decades.
This research was based on Kotler and Keller’s message appeal concept, which was divided into
two main categories: rational appeal and emotional appeal. Data analysis was presented in
descriptive analysis. Stgtistics used for data analysis were frequency and percentage. The results
of studying advertising appeals found in airline advertising slogans during 2 decades revealed that
overall, more emotional appeals were used in advertising slogans than rational appeals. The
proportion of emotional appeals found in advertising slogans between 2000-2009 was 80.6%,

which was less than that found between 2010-2019 at 84%.
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@ L4 ]
MIVUDNANYUINNWIE (Identification) 19U msmuﬂﬂaéfmmu
ANUN NI (Luxury)

Y8 k% . . 1 k4 < 9
AN (Mental stimulation) 4 ANBYINZDYINNU LAZANUNINIY
ANNTNIIA (Patriotism)

ANMUSUAATDL (Responsibility)
anuYapany (Safety)

v
anuiane lulatszamduiana 5 (Sensory pleasure) AUA MsFURT

2 Y A va I
NIANTH ﬂ?iulﬂﬂﬁu ﬂ15]‘1ﬂﬂu LAgNITUDIUAU

23.

24,
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piileludes nejanlgumniniu nasnnlsduamseuin Ty Tuyan

Y ]
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. L <] @ a dy
Wells, Burnett, and Moriaty (2000) lauiisgagelaluaiseenmilu 6 dnvaue Aedl

1. 3apaladuanuduA1 (Value appeal)

9 Rl q

Q U

2. yaalamunuEzAINd LY (Convenience appeal)
3. 9A93191AEINUATOUATI (Family appeal)
4. ya39lad @D IUN N (Status appeal)
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9/ J Y a = 3 Fd o [y - 12
uazdszmsgateersualvesdus Tna Ae n1sldgageledosualaz Idwadnie lid
3 dd? LIY) a ' 9 a o al oo Y 9 @
Tunnenfanauegiuyndnuazersualvesdus Iaaluvasnimsdasumssumeiuies
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Bovee and other (1995); Wells, Burnett, and Moriaty (2000) Wslazlinnumainraieunnnii

Kotler and Keller (2008) uav1ailszinndedidnuazveuwaiinaunnuazes lunseungu

Ynw R o a -~ L4 1 =
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g Y v ¢ A a o ~
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v

o [V r A o 9 ) 1 1 a9
Fanu uazduilumsutsdszianidenldlumsimungagelsluasediwunsnangdndoe
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o o [ ° @ 4 4 {
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i X% y, A a o J 3
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o a  d s ~ P A o 3
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20

i @ a d o !
(Repetition) 63.35% daudnvaemannaailluTamsammanlszsinn Trope N1l90gu1n
{ { Ay o N d
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« P ~ = = Y v o v A [ .
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a v A v -~ A A Y = o = . .
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[ a wa 4 { o @ =
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= 1 Y d' L) d! aw 3 dy
meludszmatazaenmstiusgriadszma TagdunanunueuasuTun ¥amsivenisil

[

S A o @ =) a
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sz Tonvonal (Declarative sentence) wazilsy Tondda (Imperative sentence) AUANY
{ { [ [ =Y $ (Y 1 g}
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wags Wideya
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nauyniia (Commissive) LAZAGUUBANGTI (Assertive) Uszinnueiaunssufinuuinine
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Tavan Taelddnedw iy Tavanuusodansisae nsaiAne nwazteuveusiruung
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Uszinnuosyagelaluaisved Kotler and Keller (2008) :nniudiuinmiarfosaz wiouis
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) 9 L4 =~ Yo 1 A A
6 Fly Better yAgaladuensual 1115198171 better AOANUMLND
, S U S S
(Emotion appeal) Wi suMouFanienuaanig
. . ¥ 4 = Yo 1t £ o o A o o @
7 | EVA Air Flying into the Future a3 lamnuersual 15198191 future Futludrnog ludfni
{ a a a (
(Emotion appeal) AnaNnureludaInIng oSl lu
1IN
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a1y Foaemsiiu Ay Uszinnvoagagalalums ARGEATRE
o o 1 b & o A o w  Jd
8 | Lufthansa Say yes to the world yageladuensual im3 198197 say FauTludnodluddwin
(Emotion appeal) HanuruelusaanIneudedaay
t4 o ! o = o
9 Nonstop You yageladuonsual 1m3 14111 you lAgus Tnanaluidn
(Emotion appeal) NI
10 Thai Airways I Fly That Tsids 1N§) Message appeal
g d o 1 & o b e 1
11 | Japan Airlines e laduersual 7im3 148131 tomorrow Futludineglu
o Qs o i a oA )
(Emotion appeal) MmN NIANHLe 1T INe M1
d a
D15NALTILIN
12 Garuda Indonesia The Airline of Indonesia lsids 11£) Message appeal
. .. . £y ' A Yo 1 . A QY o AA
13 | Austrian Airlines The charming way to fly e ladnuetsuel 11m31%8171 charming Fuiludnero
- . .d' ¥ ar s YR
(Emotion appeal) ANUNNNIIVDINUDITUMULASANNTAN
L o I {
THuaumsteaemstiunidunfage
.. Y 4 o A o
14 | KLM Royal Dutch Journey of Inspiration gagladnuelsual Fualse Teandonnumuienisonsual lu
Airlines (Emotion appeal) 13U
15 British Airways To fly, to serve. aials 10§] Message appeal

¥9
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Mau Foarwmaiin A Tey Uszinnuesgagelalums ARG TR

16 Air France France is in the air llﬂﬂ‘ﬂﬂ;] Message appeal

17 Hong Kong Airlines Where Hong Kong Begins Taials 1n§) Message appeal

18 Virgin Australia Now you're flying %ﬂgﬂw’fmmimf imslefin you ﬁﬂﬁ!éﬂéiﬂﬂﬁ’ﬂﬂiﬁﬂ
(Emotion appeal) NUAIUTW

19 | Iberia And tomorrow, can you imagine? | 3934 ladueisual Tms18A1 you T IWELS TnaviaTal$dn
(Emotion appeal) NHAIUTW

20 | Turkish Airlines Widen Your World yageladuersuel M3 you s ldgus Tnavia 11 dn
(Emotion appeal) TAAIUTIY

21 | Asiana Airlines Always with You yageladuersual Tms18f1T you IS Tnasia Tl $dn
(Emotion appeal) MUAIUIIY

22 Etihad Airways From Abu Dhabi to the World Tajals 11f) Message appeal

23 | Philippine Airlines The Heart of the Filipino laia51ng Message appeal

24 Air Canada Fly the flag a5 1N§) Message appeal

25 | Finnair Designed for you yageladuersual sz Toafidearumnonesually
(Emotion appeal) FUn

$9
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SR ¥ty

@

Auny

Uszinnvesgagelalums

AosueY

26 Cathay Dragon

Serving you for 25 years

yagelad g

(Rational appeal)

=1

fimslddnvergvesanemsiunuiie

=

A oy A o
ﬂ\‘iﬂﬂi% AT NANULBDUU

U

27 China Airlines

Journey with a caring smile

kY 4
A3 laduoIsuel

(Emotion appeal)

3 A P
wWuilse Tean@onuruene1sual

TwFaun

28 Korean Air

Beyond 50 Years of Excellence

Y
A9 1A TUIMEHD

(Rational appeal)

ISy

fimsldduaverguesaionisiiuuuie

b

A Y A o
ﬂ\‘iﬂﬂsli] IWBAITWNANULBOUU

')

29 Malaysia Airlines

Journeys are made by the people

you travel with

kY L4
yaaladuensuel

(Emotion appeal)

1m3 198111 you M lddus Inaia i)idn

NUAIUTI

30 Malaysian Hospitality begins lsials N§) Message appeal
with Us

31 EasylJet This is generation easylJet. Tsia)s 1N£) Message appeal

32 Europe by easylJet. laials N§) Message appeal

33 Business by easyJet. 13id) 710§ Message appeal

34 Aer Lingus

Smart flies Aer Lingus

Tsids 1N§) Message appeal
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RIS, Foagn13iu ey Uszinnveegagelalums RGEATRL
. 4 o 1 o a o
35 | JetBlue Airways You Above All yageladueisual Ams1d8137 you i lddus Inana la§dn
(Emotion appeal) NUTIUTIW
.. . 4 o 1 . & & o A ¥
36 Inspiring Humanity pageladuersual 1173198191 Humanity Fudlusineglu
. o o oSt A a a
(Emotion appeal) Afnnnaunie luFaaaine
FIFIAU
R . . Y ¢ I A o
37 | Delta Air Lines Keep Climbing a3 lanueITual Hlualsg Teandoanuviuienee1syal
(Emotion appeal) T aun
L4 o 1 o = o
38 Aegean Airline For everything “distant” you want to fgﬂga%ﬁ’mmium Imslédin you ﬂﬂﬁé‘uﬂﬂﬂﬂﬂﬂiﬁﬂ
bring near (Emotion appeal) NI
39 Discover Your Greece Tsis 1nf) Message appeal
40 Oman Air A state of wonder Tsials ng Messagé appeal
. . - v ¢ = Yot £ o A
41 We aim to make every journey gagelamuersuel 11514191 memorable FAUTUMTTD
v v
memorable (Emotion appeal) MIIUAUINMTDIANUNTITN UL
MIAUNI

L9
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GRENY) Foaensiiu A iey Uszinnuesgagalalums A10TUY
42 Ethiopian Airlines The New Spirit of Africa vlliﬂ'ﬂﬂg] Message appeal
43 Fiji Airways Fiji time hliiﬂﬂﬂg Message appeal
. g . . Y = Yo 1 o &
44 Southwest Airlines Low fares. Nothing to hide. That's @ﬂgﬂ%muma Wa 11314581791 low fare 1WUMTUAAIDS
v
Transparency (Rational appeal) mmé’mﬂums o
. L oq. J o ¢ o a o
45 | Azerbaijan Airlines We are created for you nglad ol ims 198131 you i 1#us Inavia lu3dn
(Emotion appeal) MUAIUTIY
46 Jetstar Airways Let's Fly Jetstar tonight Ulll'ﬂﬂﬂg] Message appeal
. Y a Yo 1 o3 -
47 Low Fares, Good Times A3 JamumgHa M5 19817 low fare WUMTUAAIDRS
v
(Rational appeal) anuduarlumsie
. . g 9y ~ Yo 1 3 =
48 Australia's No. 1 Low Fares Airline | 3033 lamumana 15198177 low fare IunsuaAIDRS
’ . gy 1 :ﬂy
(Rational appeal) AanuANA1 luMIYe
- v 4 o A J
49 | Alaska Airlines Fly smart. Land happy A3 loAueTNel Wil Teandeanurunenisorsual lu
(Emotion appeal) [FIUIN
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e Foaansiiu A ny Uszinnvoegagelaluas A1eT11Y
. 4 o ! d g 4
50 | Westlet Love where you're going s laduensual Ha151487191 Love Fuflumsfotadu
(Emotion appeal) ﬂ’ﬂllilﬁ n5n
t4 o ! & = 4
51 Owners Care to Love where you're | yagaladnuensual fims19813n Love Fudlunisdofadu
: . VYR w
going (Emotion appeal) ANNIANTD
52 Vietnam Airlines Bringing Vietnamese Culture to the sials 1N§) Message appeal
World
53 Saudi Arabian Airlines Saudi Arabia... Explore it, Taials 1nf) Message appeal
discover it
54 Ryanair Ryanair. Fly cheaper sials 1n£) Message appeal
. .. . v o d = A 7
55 | Air Transat Vacation is calling A3 lamuensuel e Tenddoanunuienisersuel u
(Emotion appeal) (FIDIN FDHININTTUNT MY
. . . v 4 < A Pz
56 | SilkAir Ajoy to fly 9A93loAueITNel Fuilsz Teandonnunuienisorsual 1y
(Emotion appeal) F9U2N
57 Scoot Escape the Ordinary ulil'ﬂ?ﬂﬂ;] Message appeal

69



AN 7 (99)

R Foaumsiiy Auley Uszinnuesgagelalums GRGEAIRY
. . ' to 1 ° o3 A
58 | SAS Scandinavian We are travelers e laduersual finnsladin we dldfaniuiludanau
(Emotion appeal) daun ludaaum
. - qs . . J o 1t . b @ o A 1 .
59 | United Airlines Fly the Friendly Skies yageleduensal im3 198131 friendly Failudneglu
. o w dad a a a
(Emotion appeal) AAwnalare T ERnIne
1adanu
. . J = § 4 ar =)
60 | Vistara Fly the new feeling g lad eIyl fagedus Inandndenumaiaunie
(Emotion appeal) LUUIAN 9 #2815 198191 new feeling
o o 1 o a o
61 | Avianca It's for You ngeladuonsval fim3sldiri1 you i 1RgL5 Tnaia1ddn
(Emotion appeal) MUAIUITIV
. ¥ 4 o <A o
62 With Pleasure yageladuensuel useTeaddonrumusnersuelly
- a A =R =2 a
(Emotion appeal) @auan Aedennuiiane lalumsauns
. « oy . Y = Yo 1 < =
63 The First Airline of the Americas | A9 1aMUHAN 15196121 low fare 1HuNISUARANDA
Y
(Rational appeal) anudualumsde
. . Y ¢ o 4 o
64 | Gulf Air Work Hard, Fly Right gagelaauesual duilsz Teandeanumanenisonsuei u
(Emotion appeal) FIU7n AodIMIAUNNazAINaUY
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65 | Alitalia Dream it, Live it igﬂgﬂ%ﬁ’mmsmf dlulsz Toafdoanununenisersuallu
(Emotion appeal) [Fa170 Tif17 dreams Fodensiiory

66 Alitalia flies with you llijﬂﬂﬂ{] Message appeal

67 Made to fly high 13da] 310) Message appeal

68 Choose how to fly ials N£) Message appeal

69 | AtlasGlobal A world beyond dreams ageladuersual funlsz Teniidonnumuonesueilu
(Emotion appeal) Fauan Fedenuieiiu

70 American Airlines The new American is arriving lsiels 1n5) Message appeal

71 Be yourself. Nonstop yageladhuersuel M5 yourself i 1AFUT Tnaia 14
(Emotion appeal) idﬂﬁﬁ’c’huﬁju

72 We know why you fly wsladuensual S5 198191 you i 1RELS Tnavialal3dn
(Emotion appeal) NHAIUTI

73 China Eastern Airlines World-Class Hospitality with aials 1n§) Message appeal

Eastern Charm
74 TAP Portugal TAP with arms wide open hlli‘]_]'ﬂﬂg Message appeal

1L
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(Emotion appeal)

e Foaen sl A iey Uszinnvesgagelalums AeTue
: . . qe y k4 =] Yo ¢ 3| =3
75 Jetstar Asia Australia's No. 1 Low Fares Airline i;ﬂgﬂ%mumcawa 115198191 low fare 1 UM IILAAIDS
E4
(Rational appeal) ANuAuA I UNI%e
. Y o ¢t <
76 Low Fares, Good Times A9 I0ATUMEHA M3 198191 low fare iflumsudasde
3
(Rational appeal) ANuANA1 luN1I%o
. «qe . (4 o 1 ° a va
77 | Hawaiian Airlines Come Voyage with Us yageladue1sual 3148131 us h1Rgu3 Tnaddniuiy
(Emotion appeal) Fanaudiuunludenudi
. . . L4 o 1 0 Y a o
78 | Air Dolomiti We Fly with You a3 lad o1l 713198197 you i 1#Ru3 Tnava lul§dn
(Emotion appeal) MNAAUTIN
. . g ¥ t4 a Yo 1 £ @ A =
79 | Vueling Airlines We Love Places yagaladuensual 115197191 Love Fuilumsions

[
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