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Research Title: Logo and packaging design for collaborative farming
community enterprise jackfruit Nong Heang Sub-district,
Phanat Nikhom District, Chon Buri Province

Researcher: Miyoung Seo

Department: Faculty of Fine and Applied Arts, Burapha University.

Year: 2020

Abstract

This research has three objectives, 1. It is to study the unique identity of the
community 2. It aims to analyze the community identity for use as design data, and
3. It proposes to design the logo and prototype of the packaging of jackfruit, 4 types
of processed jackfruit, jam, syrup, dried sweet jackfruit, and fresh jackfruit.

The research results found that the community's distinctive identity is as
follows: firstly, physical characteristics of the shape of the Thongprasert jackfruit
species, which consists of a round shape, thick emerald shell, golden yellow—
secondly, solidarity and the unity of the group. Lastly, the Symbol design of the
wisdom of handicrafts Phanat Nikhom District combines with the image of full and a
half-cut jackfruit as a signal to communicate product from jackfruit.

They are also creating the brand naming in Thai alphabet as the "Nong
Heang Jackfruit" and the big jackfruit community enterprise, Nong Heang sub-district,
Phanat Nikhom district which applied yellow, purple, white and green colors. Label
design for packaging applies patterns from handicraft wisdom of Phanat Nikhom
District as a graphic linking all 4 types of products.

It uses thick golden yellow jackfruit flesh stimulates to make consumers
interested. The primary font color is purple, and there are 3 languages: Thai, English

and Chinese.

Keywords: Logo and packaging design, collaborative farming community enterprise

jackfruit Nong Heang
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1) Logo Design: Concept Suggestion - Concept 1 — livable
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3) Logo Design: Concept Suggestion - Concept 3 — modern, simple, global
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Size and label design
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1) Size and label design
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1) Size and label design -Front
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Design Innovation for Collaborative Mega Farm Enterprise of Nong Heang Jackfruit,
Phanat Nikhom District, Chon Buri Province

Seo, Miyoung, Ph.D., Lecturer, Dep. of Product Design, Faculty of Fine and Applied Art Burapha University
Khiaomang, Kriangsak, D.AA,, Assistant Professor, Dep, of Visual Arts and Design, Graduate School of the Faculty of
Fine and Applied Art, Burapha University, Thailand
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{fig. 17 Fresh jackfruits
ol the mega farm
enterprise of Nong
Heane jackiruit

Abstract

The mega farm enterprise of Nong Heang jackfruil is 4 local community thal grows
premium—grade jackfruit cultivation farm. and more than 80 percent of the fruits are
exported overseas, especially o Ching and Vietnam. The purpose of this study is lo
propose a product and packaging design for developing representative products by
branding local communitics in order to establish the identity of the mega farm enlerprise
of Nong Heang jackfruil and present new economic activity plans. In addition, this study
aims to collaborate with local governments and communities to foster local industries and
with institulions and designers for product and design development. For the result, the
creation of jackfruit products with standardized packaging can add value to jackfruit in
Nong llcang local community and cxlend the new markels dircctly. Based on the
collaborative design creation, using distinctive identities in the area, it can genuinely hring
positive commercial benefits. Morcover, this project is a successful case of collaboration
with the regicnal governments and local communities and provides guidelines for various
projects to be carried out in the future.

| .Introduction

The area of Jackiruit cultivation in Chon Buri Province amounts to about 14,400,000
square meters. Among them, mega farm enterprise of Nong Heang jackfruit is about 61
members of the jacklruit growers, with a total area of 995,200 square meters ol jack{ruit
in Phanat Nikhom but the Thong Prasert specie is widely planied in Nong Heang
Sub—district, at around 3,574,400 square meters. The reason for growing this fTuit
variety is because of the market popularity with quite goud prospects, and the soil of
the region has suitable nutrients for the jackfruit. especially large—sized jackfruit with
1¢0-25 kg weight. The surface of the [ruit skin is emerald—green, unlike the others that
are brown, The fruit flesh is almest the same in size with golden vellow color, fragrant,
not hard and tough, thick, not very sweet. Tt is unique uncil the villagers call each other,
Nong Heang jackfruil,

In 2009, the villagers set up a collection and separation point for selling jackfruit in the
arca and became 4 center for exchanging knowledge demonstration of jackfruil production
for export. [n 2018, the center was registered as a community enterprise under the
supporl from Lhe Office of Agricultural Extension and Development 3. Rayong Province.
Jackfruit can devide 2 markets. ABC grade for export and domestic market. By grade,
grade A of jackfruit is pricing at more than 10 kilos, 35 baht per kilogram, and grade
B is pricing at 8—10 kilos and 30 bahl per kilogram. Grade C is set al 25 baht per kilogram,
weighing less than 8 kilos. ABC grades are exportable overseas and are the main export
destinations of China and Vietnam. The jackfruit collection office located al No, 71, Moo
7, Nong Heang Subdistrict, Phanat Nikhom District, Chonburi Province, and Mr. Somchit
Phrommascn is Lthe representative of the mega farm enterprise of Nong [leang jackfruit.
The mega larm enterprise of Nong Heang jack{Tuit has been certified [rom the Depariment
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¢{Fig. 2) The origin logo
of Lhe community

of Agriculture. Ministry of Agriculture and Cooperatives as the Quality Management
System for Good Agricultural Practices for Planls (GAP) B.E. 2355, No. of nd
03—9001-36075733107. Besides, the group also received an award from the jackfruit
result contest in the National Agricultural Day and many other contest activities.
The researchers were invited by the Chon Buri Provincial Agricultural Extension Olfice
as the speaker on the subject Identification and design of agricultural fruit packaging. The
Chon Buri Provincial Agricultural Extension Office required integrating the concept with
the mega farm enterprise of Nong Heang jackiruit and raising the value of products by
designing logos and packaging (or processed jackfruit products. For the mega farm
enterprise of Nong Heang jack(ruit, it is to enhance the product and inerease opportunities
distribution channels in other ways. Aside fram selling the only jackfruit by using the
integrated design process as a participatory community is to enable the large jack[ruit
community, The jackfruit logo and packaging have an internationz! standardized
appearance and can be used for real commercial expansion.

11. Objectives of the research

The research chbjectives are as follows: firstly, this research proposes to study the
community’s unique identity; secondly, the researcher analyzes the community identity for
integralive product development and design creation. Lastly, the researcher suggests Lhe
identified logo and prototype of 4 kinds of processed jackfruit product and packaging, jam,
dricd sweel jackfruil, syrup containing jackfruil and fresh jackfruil.

ll. Research Procedures

1. Under the auspices aof ChonBuri Agricullural Extension office, the project conducted
workshops o investigate and analyze the local community's characteristics and define the
local community's 1dentity plenary sessions,

2. The participation of all members of the local community, Chon Buri agricultural extension
office and design teams were selecled 1o selecl local brand names were selecied,

3. Through the meeting, we selected new product groups that the local community wanted
to develop and conducted produet development workshops through Industrial Promotion
Center Region 9 under the local government and the agricultual product development
rescarch institute of the local agricultural university.

4, Based on the selected brand name, packing containers correspending to the four newly
developed new products were selected and designed. The entire course was selected with
the participation of the design team, officials (rom the state—run agency, and residents
of the lpeal community.

V. Results of the study

The main product of the mega larm enterprise of Nong Heang jackfruit in the Nong Heang
subdistrict in Phanat Nikhom is the fresh jackfruit, which is the gualified premium grade for
expart oversea, The community also plan to expand their product lines 1o increase their income
for the future. Moreover, the community wants to redesign its own logo, which is showing
up the Jackfruit shape inside, and the name of the community surrounded the Jackfruit image.
Under the auspices af the Department ol Agriculture and Fisheries of the Chon Buri Province,
the workshop considered regional identity and selected candidates for brand naming for the
regional brand creation,

For the logo innovation, the community and the design team shared the ideas using the
mind—map of brainstorming., Through the workshop, the community's opinions were
gathered and analyzed and organized the differentalion of jackfruit grown in Lhe region,
collecting diverse apinions of the community on regional jdentity and simplified their own
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(Fig. 3> The new logo of
the mega lanm enterprise
of Nong Heang jackfruir,
Ka-nun Nong Heang

brand naming into three candidates to develop.

The workshop broughl logether the community's opinions. Based on the collected
opinions, the names of the three naming candidates. gold fruit, sweet fruit raste and Nong
Heang Jackfruit, were applied and reflected in the logo design. The community seleeted
“Kanun(Jackiruit) Nong Heang” [or their new brand naming. We [urther developed logo
design more and sent it to the community for checking the jackfruit shape in the logo details.
Alter their confirmation, the logo has revised the color and shape and combined it with
the tvpeface again. We contact the community for the information of each product and
typical information of the community through various logo design compositions and label
design on the package.

In order to develop new Jocal identified jackfruit products, the workshop was held on
the agricultural product development research institute in Bangpra subdistrict in Chon
Buri, It was conducted to learn the production process of jam, syrup, and dried fruit
products, and to find whether they could be produced by themselves, the jackfruit collection
office was provided with facilities by supporting the budgel under the local government.,

Extension office (R)

Jackfruit jam and syrup jar were selected the rectangular and hexagonal shape of the glass
bottle, and it designed divided 2 labels for showing inside of product condition. Dried sweel
jackfruit storage selected zip pack. which is covered plastic and paper surface. The label
design divided 2 parts, logo application on the front label. and the informing product details.
Fresh jackfruit storage selected transparent plastic only because it requires to show the
condition and quality of fresh fruit inside. The jam was adopted as a 200ml square glass
container, and syrup used a 100ml hexagonal glass container. fam and syrup used glass
containers due to the heat generated during the process, and the label attached to the surface
of the container was separated into two parts so that the contents could be seen hetween
them, and the lid was covered with the Kanun Nong Heang logo. Dried sweet jackiruit
proposed a packaging design that would store 200 grams of capacity in a paper—zipper pack.
For fresh fruit, we used a container of transparent plastic PET material that can hold
500 grams of jackfruil, and a lockable fruit container is selected because Lhe moisture
is generated due to the nature of the contents.

(liz. 52 Direct lrade exchanse evenl belweer larmers and buyers,
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On June 4. 2019, the Chon Buri agricultural extension office hosted an event with Kavong
Province and Chachoengsao Province. The departments in charge of agriculiural products
selected five major fruils representing each region. They invited representatives of each
production site, local government officials, and purchasing and marketing managers of
Macro, Central Department Store, and other lacge distribulion stores Lo arrange markel
research and direct links 1o generale profils for local farmers, Megua farm enlerprise of
Nong lleang jackfruit conlinuously carrics out the availability of products and
marketability through various regional fair and market direct transactions of Chon Buri
to supplement them. Currently, the Chon Buri Agricultural extension office also promotes
mega farm enterprise of Nong lleang jackfruil through the website, and Nong lleang
jackfruit's Facebook page, and sell them online directly.

V. Conclusicn and Discussion

Mega farm enterprise of Nong [leang jackfruil has created as their own brand which helps
expanding the market out of the existing dependence on exports. Thev can be increased
the income by selling through various dircet markels in the region in a narrow.
Holistically, Chon Buri agricultural extension office is increasing the value of local
products and promoting sales activities through online markets and continugus prometion
of the mega [arm enterprise of Nong Heang jacklruit through YouTube.

The success of this project is hased on the qualitv of the fresh and premium—grade
products of the mega larm enterprise of Nong Heang jacklruit, which is why the Jocal
people gradually increase their interest in joining the wunion and gradually increase the
size of the union.

This project is being carried out in cooperation with the regional government and Jocal
communities in 2019 by preparing the continuous promotion and improvement measures.
Due to the COVID—19 pandemic, exports to [orsign countries are unavailable, and the
cancellation of various events, such as direct markets in the region, local communities
are increasingly feeling the need [or online business. In the future, product develepment
and design for enlering the domestic market and the overseas markel are glso required.
It is expecting that local governments and local communities will estahlish sustainable
guidelines through cooperation by preparing improvement measures for development.
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