UITAUNIN

ABN 5A1. (2556). Asynchronous Aooasls. e ldan http://www.com5dow.com.html

S s, 2555). 31945 Temiuazaawiane lovead S dudwinidosumesida.
NuimusAadmansumntaga, svuna Tuladdeasuasy, tuhiaineds,
UNINGIAYTIWAWNA.

Yl aeziiunil. (2554). woAnssuuazransgnuaInms 1maTevedinueau larinain
ABNABY (www.facebook.com). 16U TATINTMIZYANAN TN
wnitfadia, msuSmsdeasiaTy, augnIasmansiazdeasuia,
YN OFITUANARS.

Y T

v @ s I o o ANAAa r o A 9 o
FYUUN LW‘D’?@THI,W. (2552). aﬂﬂﬂié’ﬂ@U‘VIJJi’)ﬁWﬁﬁ@ﬂ755ﬂ§@ﬂ!ﬂ?ﬁi7ﬁuﬂ7@@‘lJ7@‘145118\7
a a a a Ja
W5 InAlugsne E-Marketplace ¥09152mar Ing. IMeninus imemedas
% a a a [ 1Y a @ 4
Ur1uune, mmmsmmimﬂuiaﬁ, INYIYUINNTIN, UH1INYQYTITUAITAT.
Y = a o d'B/ a A 9y o Y
IANT UNNIAT. (2554). ﬂ75ﬁ’ﬂy7Wf)ﬁlﬂiiﬂl!ﬁ&’@iﬂﬁﬂyﬂl&“w&ﬂiZﬂﬂ!ﬁ@ﬂ?fb’l?ﬂ ?%’ﬁ!‘l’]"b’iqlﬂ
a J a a o a
(Facebook) ?H!‘l]@lﬂgﬂl?’lW?JWﬁ!ﬂi. NUUHNUTUITHITFTININHIVUNA,

ANVIHITFIND, VUNAINGITE, UHIINGITBUITAIT.

9 1
v A

a J a dJ Ao Aa gY aa y a 4
51HUNS Aailang. (2553). MITveuas UATISHTDYAN NADAAIY Spss (WUWATIN 11).
a A o [ =
NAUNWI: VAFIUADITUOUAR.
a o S o 4 v A v o = 1 Y A ]
FANI NTUNS. (2554). usvgd nveninGeussauisevanyneuilalwaens 1niove
o s a A @ a
danueau latived www facebook.com. NURNUTAalmMansumuga,
v na TuTagdoasularsy, TanaIne1ds, YH1ING8eIIUALNA.
a v A Y & Ao = Aa =1
59ms aunisssy. (2554). ms laayanunansenuneaa1¥Invenany)
a o ] a I o a 1 a
Y1 INedeFes ny, IWUSANIMAATUMITUNA, E1UIMIAATTHGUNIN,

a [

TUNAINGIY, WH1IN DT 1.
=4 [ v AdNAa A r A Y Aa A ] o o
Y30 urUNeN. (2555). ihdsiionsnanenganssums IsuTmanTeviedinueeu laiyu
A a a Jd A a
Facebook ¥o3 19U5m s Tuwangummwusiuas. Ine1dnususnsgsng
UMmada, @1917159905AA19, VAUNAINGI18E, NHIINGIUTINAIHNA.
a 1 v 4’ a dy Y qu =~
UANT 15 11979, (2556). uani lumsiannde luyanveaginangded wnsuans lu
a Jd Aa a @ a a a
Facebook Fanpage. AWUWUFVITHIIFINaUMTNg, a1v1usnIsgsng,

o

Fuindnmssans, undInedeuiihvaia,



59

YA SITNGTU. (2556). M55UFVONHUT InAneInuyANGRN THATIAUA UATONANLITIA 1Y
ATLINUAN. NUTNUSHIAmaasuTaie, @deasnsnaia,
[ 4 a o
AMZUYBIMAAT Az dIANmMAAT, UH1INOTOYINN.

4 4 a o Y 9 4 = =1
WIUIIA WBNAN. (2553). mutlasuadwg mslofse lowid wazanuinine lavearinfnw
o = [ v A o ~ o .

savgauany1 Tudeniades lnusemsSounyveou la (E-learning).
NuinusAadnaasuriadia, Mnsdeasany, danaineds,
a 7 = 1
UHINGa e 1N,
a =\ = I a Y 4 = A
B AUTHD. (2554). MsAnymiruad M3 191se lvriuazanunine lvvesmsdoms
Wiunsevediavesu larinsaldny: indAnyuasynains e r1asmayngau
d a a A @ a a 4
LUINFTYTAL. INNTNUTINGMAAIUMIT g, d1vuna Tulagnounines
4 o A Aa o a Y] Aa o a 7
HazMITeEs, TUNAINGIaY, YHIINGIREFINILUNAD.

v Aw 4 [ <] )
N FIUTUAT. (2553). 5L 11N Social media. NIUNW: “T)'Lﬂﬂglﬂsb'u.

)

[ [

@ Aa A a < g A ] o
B IUNLII. (2554). mMIuTHITMIdedsasiaus iwuunwavew iy lydinsoviediny
o (44 = a a o o a
oo lal “tlyijn”: nsdiAny1 GTH. M dwus NImssnaasuliagia,
a 4 4 4
F1MTVSTHITAOATUIAYY, AN NTATAEAT IS ToaTUIABY,
a ] o
UHIINGINYTTTUANEAAS.
% o dan 4 1 v A
anvan anvaldana. (2555). M3 luya I INGUANN Facebook inanomsdnauluaenawy
o g Y a Ia Y] a
Mmeudvedg 15 lungaunwunuas. Nuinusaalmaasumiada,
v na luTagdoasularsy, TanaIne1ds, YNN8 IUALNA.
o s A a Y A A oA o @ a
TAUNIH UUEITIU. (2555). uuans laaTesledeas luuumoviusin uagiauna
usags loiidananemsdaaauloanatfy “gnle” lifinTouledems luunume
¢y a a ] a a Ia
VUWKAYOITAIHAVYLIANA NUAZ YL IAGDY. INGTHNUTINGINIATAUNSA
yaaa, @1vuna 1u 1agasaung, DUmaIneas, ¥r1ineasmna 1ulag
=
qIUs.
N3 15AUNATY. (2554). AITENMTTAIVII ANWANHE T0AR HAUAAUAS NOANTTU
a Aa o Jd A o a a
Msv5 InAnaaduailasue1mssznningsmIvesdug lungaunwumuns.

a Ja % a 4 J
JTUUNUTUNATTATUHIDUNA, ﬁ']"lJ'lﬁ’f]ﬁWiﬂWi@]ﬂWﬂ, AMSHYYIMTaILaY

o 4 a Y
TAIANFTNT, HH1INGIQIYIN.



60

[

ud Saumeuna. (2554). wqﬁﬂﬁymif’aﬁuﬂ’ﬁ?um?m]wﬁ’mmauYau‘?wlﬂfﬁﬂ: NTEANEI
ATUNWUHIUAT. INHNUT VTS IR Tuda, @1vimslszneums,
VUNAINGae, Nn1Ingrasdaling

IniRe. (2555). daauiu ladeew lal 1thda' 1491 http:/th.wikipedia.org/wiki

AWANTTU BIANNIN, A1INT FITAFU 1T IABOAIUA. (2554). Wf)ﬁﬂﬁﬂﬂﬁﬁ”@ﬁﬁ
Tuessja (Facebook) vearindnmuminerasma Tu lags1vuanansuns.
nyanwa: auzmalulaBdoemsurasy mninndona TuTadsmnanszuns,

AN AnAue. (2553). ms IFiasanuitone lo domsdeasruszyuniotiesunsuia
YouWinamyTEN n3e Ine neuiunes (e s aaiya 9100, IMeTINUTTAS
AnaaTurTaRa, 81MITAMIMIAPT0IANT, ANZNTIIMAATIAL
Aomsunavy, uINdessTUmans,

d1599my ImFeaiimevieniv Lrad lumsiigsae Idnnnveaneduds 2 i, 25559).
[Wne1a0n http://thumbsup.in.th/2013/07/socialmedia-influence-business/

qaned Tasuziades. (2533). mademssudaay. ngunna: Tsafiviymasnssivminende.

Aimee Valentine, B. A. (2011). Uses and gratifications of facebook members 35 years and older.
Thesis Mater of Art, Major Radio, Television and Film, University of North taxas.

Armstrong, G.,& Kotler, P. (2009) Marketing an introduction (9th ed.). New York: Prentice Hall.

Becker, G. S & Tomes, N. (1979).An equilibrium theory of the distribution of income and
intergenerational mobility. Journal of Political Economy, 87(6), 1153-8

Berelson, B. (1949). What missing newspaper means? In P. Lazarsfeld & F. Stanton (Eds.)
Communication research (pp. 1948-1949). NewYork: Harper and Row.

Blood, R. W., Keir, G. J., & Namjun, K. (1983). Newspaper use and gratification in Hawaii.
Newspaper Research Journal, 4(4), 43-52

Blumler, J. G. (1979). The role of theory in uses and gratifications studies. Communication
Research. 6, 9-36.

Burgoon, M., & Burgoon, J. K. (1981). Newspaper image and evaluation. Journalism
Quarterly, 58, 411-419.

Charney, T.,& Greenberg, B. S. (2001). Uses and gratifications of the internet. In C. A. Lin &

D. Atkin (Eds.). Communication technology and socity audience adoption and use

(pp. 353-578). Cresskill, NJ: Hamton.



61

Eighmey, J. & McCord, L. (1998). Adding value in the information age: Uses and gratifications
of sites on the World Wide Web. Journal of Business Research, 41(3), 187-194.

Flanagin, A. J. & Metzger, M., J. (2001). Internet use in the contemporary media environment.
Human Communication Research, 27(1), 153-181.

Jump, N. (1978). Psychometric theory (2nd ed.). NewYork: McGraw Hill.

Katz, E., Gurevitch, M., & Haas, H. (1973). On the use of the mass media for important things.
American Sociological Review, 38, 164-181.

Katz, E., Blumler, J. G., & Gurenitch, M. (1974). Uses and gratifications research. Public
Opinion Quarterly, 37(4), 509-523.

Kaye, B. K. (1998). Uses and grat ifications of the World Wide Web: From couch potato to Web
potato. The New Jersey Journal of Communication, 6(1), 21-40.

Lampe, C., Ellison, N., & Steinfield, C. (2007). The Benefits of Facebook “friends”: Social
capital and college students’ use of online social network sites. Journal of Computer-
Mediated Communication, 12(4), 1143-1168.

Lichtenstein, A. & Rosenfeld, L. (1983). Uses and misuses of gratification research: An
explication of media functions. Communication Research, 10, 97-109.

Lin, C. A. (2005). Predicting online shopping via consumer motives, innovativeness, and off-line
teleshopping activity. Paper presented at the annual meeting of the International
Communication Association. New York City, NY: ICA

McCombs, M. E. & Becker, L. B. (1979). Using mass communication theory. New Y ork:
Prentice-Hall.

Mendelsohn, E. (1964). Heat and life the development of the theory of animal heat. Cambridge:
Harvard University Press

Palmgreen, P. (1984). Uses and gratifications: A theoretical perspective. In R.N. Bostrorn (Ed.),
Communication yearbook (pp. 20-55). Beverly Hills, CA: Sage.

Palmgreen, P. & Rayburn, J. D. (1979). Uses and gratifications and exposure to public
television: a discrepancy approach. Communication Research, 6, 155-180.

Palmgreen, P. & Rayburn, J. D. (1982). Gratifications sought and media exposure: an exp

ectancy-value model. Communication Research, 9, 561-580.



62

Papacharissi, Z. & Rubin, A. M. (2000). Predictors of internet use. Journal of Broadcasting &
Electronic Media, 44(2), 175-196.

Parks, M. R. & Floyd, K. (1996).Making friends in cyberpacce. Journal of Communication,
46(1), 80-97.

Pempek, T. A., Yermolayeva, Y. A., & Calvert, S. L. (2009). College students’social networking
experiences on Facebook. Journal of Application Development Psychology, 30,
227-238.

Raacke, J. & Bonds-Raacke, J. (2008). MySpace and Facebook: applying the uses and
gratifications theory to exploring friend-networking site. Cyber Psychology &
Behavior, 11(2), 169-174.

Ray, L. (2007). Glonalization and everyday life. Nwy York: Simultaneously.

Rosengren, K. (1974). Uses and grat ifications: A paradigm outlined. In J. G. Blumler & E. Katz
(Eds.). The uses of mass communications: Current perspectives on gratifications
research (pp. 269-286). Beverly Hills, CA: Sage.

Rubin, A. (2002). The uses-and-gratif ications perspective of media effects. In J. Bryant & D.
Zillmann (Eds.), Media effects: Advances in theory and research (2rld ed.).

(pp. 525-548). Hillsdale, NJ: Lawrence Erlbaum Associates.

Rubin, S. (1981). A two-track model of bereavement: Theory and application in
research. American Journal of Orthopsychiatry, 51, 101-109

Ruggiero, T. E. (2000). Electronic mail and listservs: Effective ethical journalistic fora?.
Journal of Mass Media Ethics, 16, 293-304.

Sheldon, P. (2008). Studen facorite: Facebook and motives for its use. Southwestem Mas
Communication Journal, 23(2), 39-53

Socialbakers. (2012). Facebook statistics by country. Retrieved form
http://www.socialbakers.com/facebook-statistics

Stafford, T. F. & Gonier, D. (2004). What Americans like about being online. Communications
of the ACM, 47(11), 107-112.

Stafford, T. F., Stafford, M. R., & Schkade, L. L. (2004). Determining uses gratifications of the

internet. Decision Science, 35, 256-288.



63

Subrahmanyam, K., Reich, S. M., Waechter, N., & Espinoza, G. (2008). Online and offline social
network: Use of social networking sites by emerging adults. Journal of Application
Development Psychology, 29, 420-433.

Urista, M. A., Dong, Q., & Day, K. D. (2009). Explaining why young adults use myspace and
facebook through uses and gratifications theory. Human Communication, 12(2),
215-229.

Valenzuela, S., Park, N., & Kee,K. F. (2009). Is there social capital in a social network site?:
facebook use and college students' life satisfaction, trust, and participation. Journal of

Computer-Mediated Communication, 14(4), 875-901.



