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55920358: MAJOR: MARKETING COMMUNICATION; M.Com.Arts
(MARKETING COMMUNICATION)
KEYWORD: MEDIA USAGE BEHAVIORS/ MEDIA USAGE MOTIVATION/ FACEBOOK
ATHIPONG SAELEE: THE RELATIONSHIP BETWEEN MEDIA USAGE
BEHAVIORS AND MOTIVATIONS OF THAI FACEBOOK USERS. ADVISOR:
MONRUDEE TADAUMNUAYCHALI Ph.D., CHOMPUNUCH PUNYAPIROJE, Ph.D.,

72 P.2014.

The purpose of this research is to study demographic, media usage behavior and
motivations and to study the relationship between media usage behavior and motivations of thai
facebook users. The samples consisted of 400 people. A convenience sampling was used to draw
a sample. A set of questionnaires was used to collect the data. Hypothesis testing used Pearson's
Sample Correlation Coefficient.

Results: It is found that there is statistically significant positive correlation between
Facebook media behavior in duration of the membership and motivation for entertainment
satisfaction of the samples at the 0.001 level and motivation for habit satisfaction of the samples
at the 0.01 level. But not in other Facebook motivations: Relationship Maintenance, Virtual
Community, Companionship, Coolness, Passing Time, Information Seeking, Self Expression and
Escape.

It is found that there is statistically significant positive correlation between Facebook
media behavior in number of hours per time in Facebook and motivations for Relationship
Maintenance, Virtual Community, Companionship, Coolness, Passing Time, Entertainment,
Information Seeking, Self-Expression, Habit and Escape satisfaction of the samples at the 0.001
level.

It is found that there is statistically significant positive correlation between Facebook
media behavior in frequency of Facebook media usage per week and motivations for Relationship
Maintenance, Virtual Community, Companionship, Coolness, Passing Time, Entertainment,
Information Seeking, Self-Expression, Habit and Escape satisfaction of the samples at the 0.001

level.
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