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55920357 MAJOR: MARKETING COMMUNICATION; M.COM.Arts

(MARKETING CCMMUNICATION]
KEYWORDS: MEDIA EXPOSURE/ KNOWLEDGE/ ATTITUDE/ BEHAVIOR/ KTB

NETBANK/ KRUNG THAI BANK PUBLIC COMPANY LIMITED/

CHONBURI PROVINCE

SINEENARYH UMCHAICHANA: CUSTOMERS’ MEDIA EXPOSURE,

KNOWLEDGE, ATTITUDE AND BEHAVIOR ON USING KTB NETBANK OF KRUNG THAI
BANK PUBLIC COMPANY LIMITED IN CHONBURI PRCOVINCE. ADVISOR COMMITTEE:
UNALOAM CHANRUNGMANEEKUL, Ph.D.,93 P. 2014,

The research aims to study relationship and difference of customers' media
exposure, knowledge, attitude and behawvior on using KTB Netbank Service of Krung
Thai Bank Public Company Limited. Quantitative research: survey method 1s used,
sampled by purpasive and convemence sampling. The sample consssts of 400
customers of Krung Thal bank public company limited in Chonburt province who have
seen advertising KTB Netbank at least cne, A set of questionnaires was used to collect
data. Pearson Correlation, t-Test and one-way ANOVA were proceed as the statistical
analysis.

The main five findings suggest that firstly, there is statistically non-significant
correlation between overall levels of the samples' media exposure and overatl levels of
the samples xnowledge about KTB Netbank Service. Secondly, there 1s statistically non-
significant correlation betwecn averall levels of the samples’ knowledge and overall
levels of the samples athitude about KT8 Netbank Service. Thirdly, the samples’
different behavior using KTB Nethank Service affects to overall levels of the samples’
aifferent atutude about KTB Nethank Senace at the 0 05 level. Fourthly, the samples'’
different frequency of using KTB Netbank Service affects 1o overall levels of the
samples’ different atitude atout KTB Netbark Service at the 0.05 level. Lastly, the
samples’ different interest in using KTB Netbank Senvice do not affect to overall levels of

the samples’ different attitude about KTB Nethank Service,
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