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NANTA THONGTAWEEWATTANA: THE STUDY OF USING THE
PERSUASIVE LANGUAGE IN ADVERTISEMENTS IN THE OSoTho PERIODICAL
MAGAZINE. ADVISORY COMMITTEE: SUKANYA BURANADECHACHAIL Ph.D.,
SAKDINA BOONPIEM, Ph.D., 206 P. 2014.

The study of using persuasive language in advertisements from the OSoTho magazine is
aimed to study the development and language usage to persuasive in advertisement contents related
tourist attractions. The study was collected from the advertisement spots appeared on the magazine
from the January issuc of B.E.2520 through December of B.E.2554. The instruments used for the
study was in-depth interview 21 exactly rcaders who are in pre-working age, working age and
retirement age then presented by means of a descriptive analysis.

The rescarch findings revealed that persuasive language in the OSoTho magazine that the
development in process of the persuasive language in traveling advertisements is related to 3
perspectives, which are 1} The persuasive through language advertisement using has unchanged for
34 years since B.E 2520 have 8 methods usage which consisted of normal words using, repeating
words using and words repeating, vocabulary imnvolved the business using, vocabulary represented
travel using, special word using, empowerment words and forcign vocabulary using.. 2) The
persuasive through advertisement often using B.E. 2520- B.E. 2554 occurred 8 methods as
followings; mention to the demands, mention to occasions and festivals, mention to target
consumers, inviting for service. reference and elc. Another methods slightly applied such as using
news to attract readers, rhetoric questions or process presentation. 3 . The persuasive through the
society trends were 13 factors such as the family’s consideration. happiness in traveling, country
cconomics, supporting campaign patriotism, beliefs. co-operation for traveling in out-technology site
also environmental preservation and initiation ceremony for university students. Tn conclusions, the
interviewees agrecd the mentioned methods were strategics for persuasion in traveling, Moreover,
the contents in tourist attraction advertiscment reflected Thai traveling also the promotion campaign

and traveling formats each period supported consumer’s decision as well.
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