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55920355: MAJOR: MARKETING COMMUNICATIONS; M.COM.Arts (MARKETING
COMMUNICATION)
KEYWORDS: ANALYSIS OF PRESENTATION PATTERNS/ MESSAGE STRATEGIES/
MARKETING COMMUNICATION/ BLOGS
PIMOLPAT WAIYANANG: PATTERN ANALYSIS AND PRESENTATION
MESSAGE STRATEGIES FOR MARKETING COMMUNICATION BLOGS. ADVISORY

COMMITTEE: SUCHADA PONGKITTIWIBOON, Ph.D. 126 P. 2014.

The purpose of this research was to study presentation patterns and message strategies in blogs of
IT preducts and beauty shop products that won the first-third place from Thailand blog awards 2012. There
were 6 blogs and 372 data sets totally. Tool that used to collect data was content analysis.

The results of comparative analysis in presentation patterns between [T product blogs and beauty
shopproduct blogs revealed that in media,both of IT product blogs and beauty shop product blogs using photos
the most. For videos. beauty shop product blogs used them more than T product blogs. In presentation, IT
product blogs used product/ scrvice demonstrations the most. But beauty shop product blogs used photos of
their product presenters the most. 1o media positioning. 1T product blogs pesitioned their mediz in the left side
of their blogs the most but beauty shop product blogs positioned their media in the middle of their blogs only.
Inusing English language, averagelv beauty shop product blogs used English more than I'T product blogs.

The results of comparative analysis in message strategies lound thal strategy in sctting objectives
found that both I'T product blogs and beauty shop product blogs used demansiration the most as theiv strategy.
[n source strategy. they both used direct experience the most. In giving title ol'thewr message. 1T product blogs
used their titles to summarize their messages the most. And beauty shop produet blogs used their titles to draw
attention the most by using weird names or unfamiliar phrases or wordplaysas their strategy. In content
presentation, they both used explanations or demonstrations on how 10 usc their products the most In content
presentation with the 4Ps or marketing mix. they both used strategy in product articles the most [n product
demonstration, [T product blogs used demonstration workshop on how 10 use their products the most but beauty
shop product Blogs used explanation on how to use their products the most. In article patterns. the articles of IT
product blogs presented good information about their products only. For beauty shop product blogs. even most
of their articles presented good information about their products. though a quarter of their articles presented

bath good and bad information.
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