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UV UDIN (Questionnaire)

fnwflatomansaaiafifinadenindenldusmslanas e ldusmsaniu
uIMIRame C uazaouuimsdama F luine) (ACCORDING TO THE STUDY OF THE
MARKETING FACTORS,WHICH INFLUENCE DECISION MAKING OF CONSUMERS
TOWORD USING SERVICE AT FITNESS CENTER “C” AND FITNESS CENTER “F” IN

PATTAYA.)

e gouusMIdaua C\aauuImMIAad F
MY (Explanation)
Ny unIeIMINgadlusesINln i uMABUIT VeI

(Please mark in the box that corresponds to the real you)

ﬂﬂu?'l 1: %agagﬁmﬁ'ui‘]aﬁadaumm {Information on personal-factors)
i‘hu?'l 1.1: %’ayadauﬁa (Section 1.1: Profile)
1. tWf (Gender)
[ weu(Male)
[J ¥§Y3 (Female)
2. 01y (Age)
[dhni 25 1) (Less than 25 years)
(725 - 357/ (25 - 35 years)
[136 - 451 (36 — 45 years)
[] 11101721 45 1] (More than 45 years)
3. ®1%W (Carcer)
[ viniSeuiinfny (Students)
(7 Wi NNUUTHN (Employees)
O 415193 (Goverment )
L1 wilnans$siamna (State enterprise)
[J §3n9eIUA7 (Business)

] 514 <} (Other)
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4. STAUMIANY ( Education )
o ‘5&\1ﬂi1ﬂ§i\3€gm§ ( Less than a bachalor’s degrec)
L] ﬂ?tyiym? ( Bachelor’s degree )
|:| ﬂ?iyiyﬂ‘ﬂ {Master’s degree)
L] QJﬂﬁﬂ?iy‘muﬂﬂ ( More than a master’s degree )
5. 5wld (Gimﬁau) ( Income [per month}] )
[] #1091 20,000 1% (Less than 20,000 bah)
[ ] 20,001 — 40,000 U (20,001 — 40,000 baht)
L] 40,001 - 60,000 1179 (40,001 — 60,000 baht)
[_1 60,001 - 80,000 UM (60,001 — 80,000 baht)
7 110771 80,000 WIW (More than 80,000 baht)
6. ADIUNIN (Status)
O Taa (Single)
(] a@d5e (Marriage)
U] ‘}’ilsllw (Widow)
O v {Divorce)
d 1.2: WYANISUMSIFUSMS (Section 1.2: Service behavior )
1. °1hﬁuﬁﬁmﬁﬂu°l%’ﬂ§m‘5 (During the days you use the service)

LI usuns - gns (Mon - Fri ) [ 115 - 919Ad (Sat — Sun)

2. ganaimuiioy 1¥usms ( At the time you use the service )
[ 92319 {Morning) [J %2910 (Afternoon)

[ [~ t;
[ 9730u09A1 (Evening)

3. anwdlumsldusms aedilan ( Frequency of use per week )

[J 1 59 (One time) 1 2-3a59(2 — 3 times)

¥ ¥
[]4-5759(4 -5 times) [J 1190271 S 159 (More than S times)
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4. szvznmivndduimsaontalaodsznm (Time you use that amount of
approximately)
[ ¥aun31 1 %2714 (Less than 1 hour)
(7 1-2 $2T13 (1-2 hours)
] 34 ‘f‘f”J‘IiN (3—4 hours)

[J 91nN21 4 %573 113 (More than 4 hours)

ci 9 d‘ a @ @ o Y a o . .
aoun 2 JoyanrnuiledslumsdadulelgusnsWame (Part 2 Information conceming the

use of fitness )

1 d‘ g Ao a t
AIUN 2 : ANURUNUABTUDTMINAUTVIINMIY

(Section 2.1: What’s on your fitness')

Hadeniinanemsaadulalfuinisda P S Y Y
= wniga | wn 1unae | vew Houh qa
WU ( Factors alfecting the fitness tor use
(Most) (Very) (Medium) | (Little) | (Least)
)
M3IYTMT (Service)
1 aunwginsainisesniidanie 1

(Quality exercise equipment)

o o ¢ oW
2. mmwufmwmqﬂmmmi B9ANINY

118 (Modern exercise equipment)

) Ja ¥
3. figunsaliiaenvaioyszinn
(There are many types of device to

choose from)

4 winnumulaaziolldd1dusms

(Statf and attentive service)

Y a b4 ¥ o °
5. winaniianwg lums e

1N LMTONNAIaINIY ( Employees

have the know to devise on exercise )

3181 (Price)

1570015 Wsusimpeuda N ay
ALAMANLAZAITUTNG

(Promotion of the month is appropriate for

quality and service)




2. 5115 lusuamnsnaasatwinay
MINZ AN AUAMATWLAZMTUTNIS
(Price promotions have a lifetime

membership with quality and service)
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a - a @
3.5WﬂTQﬂﬁiiiJL’JJ?JL‘lEEJUMUUﬂUﬁ‘OWU
U35 U 9 (The frameworks are fair
when compared

to other places)

@aIun ( Place )

A Y ay a
1 anwundsazanlumsnlsusms

(Location convenient to access)

2. NDATDATAINAVY

(Parking facilities)

¥
3. IMontinayenuaziiuIne

(Bathrooms/are clean and adequate)

ad # o o g ¥ =
4.1laﬂmﬂ?)iﬁWT‘ii‘ULﬂU“ll@QGl‘U‘VIﬁZQ']ﬂ,
UasasuuazingIne (There are lockers
for storage,use, convenient, safe and

adequate)

M3luya (Advertising)

1 ms IWdeyai oA fedfu

4 o
Tlsunsuwazgilnsainiseanindenie
(To'provide information about the program

and exercise equipment)

LA o
2 nslsgndusing I deyamain Tad

(Promoted to the site)

3.015 Insfndt ThiauevieTus Tuduan
WUNIU (A phone call to offer promotions

of employees)

msdam?umma (Promotion)

1. ms IvesauuInm (The premium)

2. MsIaAs o 1UsInsun1seannIdnIe

= rYq ¥ a
i mm:ﬁmm@hmms
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(Prepare a program of exercise

3. AR IENATEUITA

(The lower register)

4. winameas awusihdum

(The direct product sales)

v a a {
UNTUDUUSINUAN (Suggestions)

“UB“UE)U?]‘QAGIMﬂﬁil’JiJﬂEJ‘ULL‘U‘Uﬁf)‘UﬂHJ

(Thank you for participating in survey)
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' A o a4 A
AININYONUVDIUATDIND

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale  Corrected
Mean Variance Item- Alpha
if [tem if Item Total if [tem

Deleted Deleted Correlation Deleted

aoud 80.2440  105.7573  -.2527 8264
WA 802290  102.3343° 0372 8224
oy 79.2240 - 98.2134. 2271 8177
DIIN 78.5015 | 97.9366  .1028 8322
MIfANH) 79.9665  102.6783  .0317 8213
51014 79.6865  100.1444  .1200 8221
AOTUAN 80.0240  98.1930  .2581 8161
FTunly 80.4265 103.9367 . -.0776 8227
M 794515 1052228 -.1443 8303
AMID 79.3840  103.7369  -.0606 8270
5LUZIIA 79.3965 1019323 0692 8212
UM 79.3840  96.7677 4621 8097
U952 79.3815  97.0517 4868 8096
U3NI3 79.2740  94.9769 3784 8116
U354 79.4790  96.7072 4614 8097
U3MSIS 79.4190 959961  .4872 8086
57011 792165  96.6422 4725 8094
5IA12 79.0990  97.7262 3216 8137
51913 793165 952705 5317 8071
Aol 797065  98.1713 3432 8132

AnuUN2 79.4965 97.3737 4287 8109



1 A O a4 A
MAINHIYDUUYDIATOIND

a3 79.4790  94.6878 5431 8063
a4 79.3465 957023 3956 8109
Taryanl 79.1990 959735 5319 8078
Tarmon2 79.1465  95.7813 5386 8075
JEGLIRES 79.3890  100.1261  .1154 8225
Tls1 78.9865  95.9486  .4390 8097
Tds2 79.1140  96.2752 4573 8095
T1ls3 79.0140  94.8464 5020 8074
T1l54 789490  96.2157 ° 4118 8105
FIVIM 79.3875 - 96.0606 . 6219 8067
551N 79.2107 | 96.3582 5729 8077
WA 795071 96.1949 6563 8066
salaHan - 79.2448  97.0210 5099 8092
T 79.0159  95.6146 5874 8066

RELIABILITY ANALYSIS - SCALE (ALPHA)
Reliability Coefficients
Nof Cases'=_400.0 N of [tems = 35

Alpha= /8186



