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52921003: MAJOR: SMALL AND MEDIUM-SIZED ENTERPRISES MANAGEMENT;
M.M.(SMALL AND MEDIUM-SIZED ENTERPRISES MANAGEMENT)
KEYWORDS: CONSUMER BEHAVIOR/ MARKETING STRATEGY/ PRODUCT/
FRUIT JUICE/ MUANG DISTRICT/ RAYONG AREA
JUNJIRA JUNKRAJANG: THE CONSUMER BEHAVIOR AND SATISFACTION
TO MARKETING STRATEGY FOR FRUIT JUICE INDUSTRY (IN- MUANG,;

RAYONG AREA. ADVISOR: WUTTICHAT SUNTHONSAMALI, D.B.A7, 55 P. 2010.

The study of consumer behaviorand satisfaction to marketing strategy for fruit juice
industry in Muang, Rayong area with the objective to study the behavior and satisfaction with the
marketing strategy. And the relationship between demographic factors affecting the satisfaction of
the marketing strategy. Population, research is a group of people who lived in Muang District,
Rayong Province, age 15 years using simple random sampling. And the sample size is 200
samples.

This research is a survey research. Data were collected from the population. The
statistics used in this study is percentages, frequencies, t-test, ANOVA.

Consumer Behavior of drink fruit juice products was mainly for reasons of price, The
average number of purchase at 3 times per week and Quantity to buy the first time at a big box
(1 lit.) Reasons to buy was for own consumption. Those who influence buying decisions are the
consumers themselves. And sources of information is television.

Level of satisfaction with the marketing strategy of drink fruit juice was at very
satisfied level. both aspects of price, product distribution channels, And the promotion of the
market were very satisfied. When analyzing the relationship between demographic data affecting
the marketing of drink fruit juice , found that sexual satisfaction of the marketing strategy was not
different In terms of price, product line and marketing campaign Except distribution channel.
Income levels in satisfied with the marketing strategy was not different in all aspects. Career
satisfaction of the marketing strategy was not different in all aspects. Education Satisfaction of
different marketing strategies In terms of price, product and distribution channels Except
marketing promotion. However, status and satisfaction with the marketing strategy was not

different in all aspects.
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