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51928150: M.P.H. (PUBLIC HEALTH)
KEYWORD :J. TIENG CONSUMPTION / ATTITUDE TO J. TIENG

PANJAREE RUANGIJAN. J. TIENG BEHAVIOR OF CONSUMERS : CASE
STUDY AT RASAMI MANEERAT FOUNDATION, MUANG CHONBURI PROVINCE.
ADVISOR : BOONTHAM KIJPREEDABORISUTHI, M.Ed. 60 P. 2011.

The objectives of this study were to examine the behaviors of J. Tieng consumers, the
attitudes to J. Tieng. And the correlation between personal data and the attitudes to J. Tieng to
the behaviors of consumers at Rasami Maneerat Foundation , Muang Chonburi district, Chonburi
from from 25" July 2011 to 31°" July 2011, The sample was 197, used of stratified random
sampling as a sampling method. The data were collected by interview for personal information,
the attitudes to J. Tieng and the behaviors of J. Tieng consumers. The descriptive statistics were
used ‘in data analysis including means, percentage, standard deviation, Chi-Square Test and
Pearson Correlation. The results were as follows:

J. Tieng consumers were male and female accounted the equally (50.3 percent), the
most age range was under 40 years old (52.8 percent) and the older than 50 years old 24.9
percent, Overweight 29.4 percent, In this obesity 29.4 percent and obesity dander 3.6 percent,
Graduated high bachelor’s degree 28.9 percent, company officer 34.0 percent, private company
equal |to freelance 21.3 percent and people with congenital disease were 23.8 percent. The
attitudes to J. Tieng at the medium level 50.8 percent and J. Tieng behaviors of consumers in
medium 57.4 percent. The correlation between sex, age, BMI, occupation, congenital disease and
attitude to J. Tieng are not correlated to the J. Tieng behaviors of consumers. But considering

except found that The attitude to J. Tieng is correlated with the especially frequency consumption
sauce, bean paste, pickled bean curd, tooa, preserve and bread, com, and beans, Every day all

meals.
Therefore, there should be campaign for supporting and holding activities about

J. Tieng , especially in irregular consumer or J. Tieng beginner.
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