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48924797T: TRANSPORT AND LOGISTICS MANAGEMENT; M.Sc. (TRANSPORT
AND LOGISTICS MANAGEMENT)
KEYWORDS: STRATEGY/ SHIPPING LINE SERVICES
VIPHAVEE INTARATHOOD: THE STRATEGIES FOR INCREASING
ELECTRONIC BOOKING. ADVISOR: NAKORN INDRA-PAYOONG, Ph.D. 77 P.2007.

The purposes of this paper was to determine the strategies in promoting the electronic
booking (E-Booking) and to evaluate the feedbacks including responses from the clients, so as to
develop a market plan.

In addition, the result could be the demands, problems and reasons and strategies in
association with E-Booking customers who were those of A B C AG Liners Co. Ltd, Thailand
Branch used as a guideline to formulate the best strategy to attract customers to use E-Booking.

The result of this study has show that most customers prefered to select the strategies
which could serve the requirement of available space, on-time delivery and having clean
containes as the first priority while credit terms and free time requirement are less preferable.

Besides, this research paper was designed to compare the cost of E-Booking and

Manual booking for the purpose of cost management decisions of the respondents.
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