


Reliability Test 1st
Scale:ALL VARIABLES

Case Processing Summary

Cases  Valid

(a)
Total

Excluded

%
50 100
0 :
50 100

.0

0
0

a Listwise deletion based on all variables in the procedure.
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Reliability Statistics
Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha ltems N-of tems
867 875 19
Summary item Statistics
Maximum /

Mean Minimum | Maximum Range Minimurn Vartance { Nofltems
ltern Means 4316 3.160 4.880 1.720 1.544 A74 19
item Variances 551 408 1.158 1.050 10.742 077 19

Item-Total Statistics
Scale Corrected Squared Cronbach's
Scale Mean if Variance if item-Total Multiple Alpha if ltem
Item Deleted item Deleted Correlation Correlation Deleted

Meetthe customer's
demand 77.22 57.359 136 494 870
Need the market share 77.60 53510 A21 690 .862
Need to reduce cost 77.12 57.822 120 .358 869
Need to increase service
level 77.60 53.061 465 624 861
Need to make the
standardization 77.42 54.004 .536 745 .859
JIT 77.24 54.798 .387 580 .863
QR 77.40 51.714 697 657 853
EDI 78.26 51.502 440 479 863
ABC 78.12 52.842 .375 618 .865
EOQ 78.14 49.960 607 707 854 |
E-Comerce 75.84 53.402 253 419 874
MRP 77.86 51.715 447 .500 862
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Scale Corrected Squared Cronbach's
Scale Mean if Variance if ltem-Total Multiple Alpha if ltem
ltem Deleted ltem Deleted Correlation Correiation Deleted
Lean Production
17.72 50.696 529 669 .858
Effectively cost down 77.46 53.070 508 645 859
Increase productivity 77.50 53.276 581 638 858
Make the quality of service
77.72 50.900 750 .812 .851
Meet the customer's
demand by QR 77.46 52.335 (700 758 .854
Have the business profit 77.68 52.140 546 845 857
Effective management 77.64 51.378 872 853 853
Reliability Test 2nd
Scale:ALL. VARIABLES
Case Processing Summary
N %
Cases  Valid 50 100.0
Excluded o 0
(a)
Total 50 100.0
a Listwise deletion based on all variables in the procedure.
Reliahility Statistics
Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha ltems N of ltems
867 875 19
Summary em Statistics
Maximum /
Mean Minimum | Maximum Range Minimum Variance N of ltems
item Means 4316 3.160 4.880 1.720 1.544 74 19
ltem Variances 551 108 1.158 1.050 10.742 077 19




Item-Total Statistics
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Scale Corrected Squared Cronbach's
Scale Mean if Variance if em-Total Multiple Alpha if Item
ltem Deleted [tem Deleted Correlation Correlation Deleted
Meet the customer's
demand 77.22 57.359 136 494 870
Need the market share 77.60 53.510 421 650 862
Need to reduce cost 7712 57.822 120 358 869
Need to increase service
level 77.60 53.061 AB5 624 861
Need to make the
standardization 77.42 54.004 536 745 859
JIT 77.24 54,798 387 580 .863
ar 77.40 51.714 597 657 .853
ED! 78.26 51.502 A40 479 863
ABC 78.12 52.842 375 618 865
ECQ 78.14 49.950 607 707 854
E-Commerce 78.84 53.402 253 418 874
MRP 77.86 51.715 A47 .500 862
Lean Production 77.72 50.696 529 669 858
Effectively cost down 77.46 53.070 508 545 859
increase productivity 77.50 53.278 581 638 858
Make the gquality of service 7772 £0.800 750 812 851
Meet the customer’s
demand by QR 77.46 52.335 700 758 B854
Have the business profit 77.68 52.140 546 B4s5 857
Effective management 77.64 51.378 872 853 853
Data Evaluation
Frequencies
Part 1
Statistics
Company Type
N Valid 63
Missing ")
Company Type
Cumulative
Frequency Percent Valid Percent Percent
Valid  OEM 58 g2.1 92.1 92.1
REM 5 7.9 79 100.0
Total 63 100.0 100.0




Statistics

Established Time

N  Valid 63
Missing 0
Established Time
Cumulative
Frequency Percent | Valid Percent Percent
Valid  1-10years 45 714 71.4 71.4
11-20 years 14 22.2 222 93.7
21-30 years 2 32 32 96.8
> 30 years 2 3.2 3.2 100.0
Total 63 © 1000 100.0
Multiple Response
Case Summary
Cases
Valid Missing Totai
Percent N Percent N Percent
?:)\ct 62 98.4% 1 1.6% 83 100.0%
a Dichotomy group tabulated at value 1.
$Act Frequencies
Percent of
Responses Cases
N Percent N
Logistics and Material Management 38 46.4% 62.9%
iuti?r’_'ty C(haa;'" Distribution 29 34.5% 46.8%
CUVIES
Information Sharing 12 14.3% 19.4%
IT Development 4 4.8% B8.5%
Total 84 100.0% 135.5%

a Dichotomy group tabulated at vaiue 1.




Part 2
Statistics
N
Valid Missing Mean Std. Deviation
Meet the
customer's 63 0 4.63 576
demand
Need the market
share 63 0 4.17 794
Need to reduce
cost 63 o 452 800
Need to increase
service fevel 63 0 4.30 733
Need to make
the
standardization 63 0 4.30 733
Frequency Table
Meet the customer's demand
Cumulative
Frequency Percent Valid Percent Percent
Valid  averagely 3 48 48 48
much 17 27.0 27.0 317
very much 43 68.3 68.3 100.0
Tatal 53 100.0 100.0
Need the market share
Cumulative
Frequency Percent Valid Percent Percent
Valid less 1 16 16 1.6
averagely 12 19.0 19.0 20.6
much 25 397 39.7 60.3
very much 25 397 39.7 100.0
Total 63 100.0 100.0
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Need to reduce cost
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Cumulative
Frequency Percent Valid Percent Percent
Valid least 1 16 1.6 1.6
averagely 6 9.5 9.5 11.1
much 14 22.2 2.2 333
very much 42 66.7 66.7 100.0
Total 63 100.0 100.0
Need to increase service level
Cumulative
Frequency Percent Valid Percent Percent
Valid  less 1 1.6 16 16
averagely 7 .1 11.1 2.7
much 27 429 42.9 55.6
very much 28 44.4 44.4 100.0
Total 63 100.0 100.0
Need to make the standardization
Cumulative
Frequency Percent Valid Percent Percent
Valid  averagely 10 15.9 15.9 15.9
much 24 38.1 381 54.0
very much 29 46.0 46.0 100.0
Total 63 100.0 100.0
Part 3
Statistics
N
Valid Missing Mean Std. Deviation
JT 63 0 4.35 .845
QR 63 0 4,46 .591
ABC 63 0 3.73 .884
ECQ 63 0 3.87 871
E-Commerce 63 0 3.46 1.029
MRP 63 0 4.14 737
Lean Concept 63 0 3.71 1.054




JIT

Cumulative
Frequency Percent Valid Percent Percent
Valid least 1 1.6 1.6 1.6
less 1 16 16 3.2
averagely 6 9.5 95 12.7
much 22 34.9 34.9 478
very much a3 52.4 52.4 100.0
Total 63 100.0 100.0
QR
Cumulative
Frequency | Percent Valid Percent Percent
Valid averagely 3 4.8 48 48
much 28 44.4 44.4 49.2
very much 32 50.8 50.8 100.0
Total 63 100.0 100.0
ABC
Cumuiative
Frequency | Percent Valid Percent Percent
Valid  less 5 7.8 7.9 7.9
averagely 20 317 31.7 39.7
much 25 39.7 39.7 79.4
very much 13 206 20.6 100.0
Total 63 100.0 100.0
EOQ
Cumulative
Frequency Percent Valid Percent Percent
Valid less 3 4.8 48 4.8
averagely 19 302 302 34.9
much 24 381 38.1 73.0
very much 17 27.0 27.0 100.0
Total 63 100.0 100.0




E-Commerce

Cumulative
Frequency Percent Valid Percent Percent
Valid least 2 3.2 3.2 3.2
less 7 11.4 11.1 14.3
averagely 26 41.3 41.3 556
much 16 254 254 81.0
very much 12 18.0 19.0 100.0
Total 63 100.0 100.0
MRP
Cumulative
Frequency Percent + Valid Percent Percent
Valid less 1 16 16 1.6
averagely 10 15.9 15.8 17.5
much 31 492 492 66.7
very much 21 333 333 100.0
Total 63 100.0 100.0
Lean Concept
Cumulative
Freguency Percent Valid Percent Percent
Valid least 3 4.8 4.8 4.8
less 4 6.3 6.3 11.1
averagely 16 254 254 36.5
much 25 397 39.7 76.2
very much 15 238 238 100.0
Total 63 100.0 100.0
Part 4
Statistics
N
Valid Missing Mean Std. Deviation
Effectively cost
down 63 0 4.10 734
Increase
productivity 63 0 4.08 747
Make the
quality of 63 0 419 669
service




N
Valid Missing Mean Std. Deviation
Quickly Meet
the customer's 63 0 435 652
demand
Ha\{e the 53 0 4.08 829
business profit
Effective 63 0 4.06 693
management
Etfectively costdown
Cumulative
: Frequency Percent | Valid Percent Percent
Valid  less 2 32 32 32
averagely 8 127 127 15.9
much 35 55.6 55.6 714
very much 18 286 286 100.0
Total 63 100.0 1000
Increase productivity
Cumulative
Frequency Percent | Valid Percent Percent
Valid  less 1 1.6 1.6 16
averagely 12 18.0 19.0 206
much 31 492 492 69.8
very much 19 302 302 100.0
Total 63 100.0 100.0
Make the quality of service
Cumulative
Frequency Percent | Valid Percent Percent
Valid less 1 1.6 16 16
averagely 3] 9.5 9.5 11.1
much 36 57.1 571 68.3
very much 20 317 317 100.0
Total 63 100.0 100.0
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Quickly Meet the customer's demand

Cumulative
Frequency Percent Valid Percent Percent
Valid  averagsly 6 g5 95 95
much 29 46.0 46.0 55.6
very much 28 44.4 44.4 100.0
Total 63 100.0 100.0
Have the business profit
Cumulative
Freguency Percent Valid Percent Percent
Valid  less 2 3.2 32 3.2
averagely 13 206 206 238
much 26 413 41.3 65.1
very much 22 34.9 34.9 100.0
Total 63 1000 100.0
Effective management
Cumulative
Frequency Percent Valid Percent Percent
Valid  averagely 13 20.6 20.6 206
much 33 52.4 524 73.0
very much 17 27.0 27.0 100.¢
Total 63 100.0 100.0
Correlations
Descriptive Statistics
Mean Std. Deviation N
Logistics and SC
Management 3.9611 58567 63
Achievement of Logistics
management 41429 63136 63
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Correlations

Logistics and | Achievement of
SC Logistics
Management management
Logistics and SC Pearson Correlation 1 5B4**
Management Sig. (2-tailed) 000
N 63 63
Achievement of Logistics  Pearson Correlation 554+ 1
management Sig. (2-tailed) 000
N 63 63
* Correlation is significant at the 0.01 level (2-tailed).
Correlations
Descriptive Statistics
Mean Std. Deviation N
Logistics and SC
Management 3.9611 .58567 63
Achievement of SCM 4.1429 64868 63
Correlations
Logistics and
SC Achievement of
Management SCM
Logistics and SC Pearson Correlation 1 B4
N 63 63
Achievement of SCM \  Pearson Correlation B21* 1
Sig. (2-tailed) 000
N 63 63

**\Correlation is significant at the 0.01 level (2-tailed),
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TTAUAINAIAG)
o wni b (dew
ANuAANTY un fiee X S.D.
an nan Heqn
S Feoaz)
1. ANUABINITRIZABLAUDIANUADINT 43 17 3 A - 463 0576
Yo9anm (63.3) (27.0) (4.8)
2. anwABans luanuumiamsaaia 25 25 12 1 - 417 079
(397 (39N (19.0) (1.6)
3. ATNABINT IUMITARALNL 42 14 6 i - /452 .0.800
©6.7) (222 (9.5) (1.6)
4. mymdeams lun s SRS 28 27 7 1 - 430 0733
Thnsns (44.4) (429) (L1 (1§
s.ahanasguiuesdng 29\ 24 10 . - 430 073
46) \ (3.1 (15.9)

ATRNNAUIN -2 91 Fodnz AmtouazidnniasiuninspuueInsdsIamaila

ms l¥niseams ladaanduas Tegnu

{(n=63)
sTAUATINEIAY
. Wil dm, dew
ANUAAITU nn ey X S.D.
o naNg figa
s (Saoaz)
1. ASHAMILUNHOININEA (Just In Time: JIT) 33 2 6 1 I 435 0845
(524} (349 (95 (1.6) (1.6)
2. NARLTUBIDT I IATY 32 28 3 - - 446 0.591
(Quick Response: QR) (50.8) (444) (4.8)
3. nigFAununnssy 13 25 20 5 - 337 0884
(Activity Based Costing: ABC) (20.6) (397 (@LTY (09
4 gumulSimmsdedouulssuda 17 24 19 3 - 387 0871
(Economy Order Quantity: EOQ) (2700 (38.1) (30.2) (48)
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(n=063)
szauanudAy
o s i ) fos
YA Y UM ios X SD.
: an nan nga
11 Gosny)
5. wiiliBiannseiind (E-Commerce) 12 16 7. (2 S 346 1.029
(19.0) (25.4) ((11.1) (3.2
6. MITRUHUATINADINS Telg 21 031 101 - 414 0737
(Material Requitements Planning: MRP) (33.3) (@9.2) (159 (L6
7. IAARIUVAL (Lean Concept) 15 25 16 4 3 371 1054
(23.8) (39.7) (254) (63) (4.8)

Q(
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(n=63)
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a8 nate nan
$1uau (Geoay)
1. andunulunsdutivin ldediall 18 35 8 2 - 410 0734
dszingnim (28.6) (55.6) (1270 (3.2)
2 funTieansalunTsHEn Productivity) 4 19 31 12 1 - 408 0.747
ey @02) 492) (190) (1.6)
3. snszAvgUN MBI IuTasdugamle 20 36 6 1 - 419 0669
DENIHINIZ T GLT (7.1 95 (1.6)
4. ABLAUDANINADINISYOINAT 1ATIAG 2 28 29 6 - - 435 0652
(44.4) 46.0)  (9.5)
5. fiftlsuazkanlsynoumsia 2 26 13 2 - 408 0829
(349} 413y (206) (3.2)
6. Antiumsuazimsiams 1hedel 17 33 13 - - 406 0693
dszdninmnazlszdvina Q27.0) (52.4)  (20.6)
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