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48926234: MAJOR: THE MANAGEMENT IN SMALL AND MEDIUM ENTERPRISE; M.M.
{THE MANAGEMENT IN SMALL AND MEDIUM ENTERPRISE)
KEYWORDS: BRAND/BRAND AWARENESS/ INTEGRATED MARKETING COMMUNICATION/
POWER COSMETIC
SIRAPORN CHAYKAMOLMUN: GUIDELINE FOR BRAND BUILDING NAME AND
INTEGRATED MARKETING COMMUNICATION OF POWDER FOR COSMETIC PRODUCTS IN
CHONBURI. ADVISOR: VUTTICHAT SUNTHORNSAMAI, D.B.A. 85 P.2007.

The purposes of this research were to study factors influencing brand building and to
study approaches to integrated marketing communication for powder cosmetic products in
Chonburi.

The sample group consisted of 385 women aged over 18 who were potential customers
and had purchasing power. The results show that there was no significant difference in power
cosmetic products brand awareness of the samples compared by age, education, career, income,
and marital status. There was no significant difference of brand awareness compared between
age and marital status. There was a significant difference of brand awareness among education,
career, and income of consumers of powder cosmetic at a level of .05.

The analysis of correlation between factors of product quality, price, and channel of
distribution with brand awareness of powder cosmetic products of the sample group found a
positive correlation and a significant difference at a level of .01.

The analysis of correlation between factors in integrated marketing communication
influencing the purchase of powder cosmetic products with brand awareness of powder cosmetic
products of the sample group found a positive correlation and a significant difference at a level of
01

The results suggest that there should be a variety of products to meet consumers’ needs
because there are differences in age levels. There should be a campaign to create brand
awareness by using television to reach different consumers from that of the competitors’.
Marketing strategies should be employed such as using movie stars and teen idols to present the

products.
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