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3. YUNIAUNTZUIUM AT (Internal Process Perspective)

4. YUNOIATUMSITEUSUALA1IWAIN (Léaming and Growth Perspective)

FINANCIAL

"To succeed
Financially,how
should we appear
10 our
shareholders?”

INTERNAL BUSINESS PROCESS

CUSTOMER

"To achieve
our vision, how | Objectives | Measures

Vision
and

"To satisfy our
. sharehoiders and| opeq; M Target nitiati
Targets Initiatives jectives leasures argets nitiatives

customers, what

should we
appear to our
customers?”

Strategy

business
processes
must we excel at?

LEARNING AND GROWTH

“To achieve our | Objectives | Measures Initiatives
vision, how will

we sustain our
ability to change
and improve?”

WA 2-4 YUUDINT 4 A1UDI Balanced Scorccard (Kaplan & David, 1996, p. 76)
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