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49928480: MAIJOR: SMALL AND MEDIUM ENTERPRISE MANAGEMENT; M.M.
(MASTER OF MANAGEMENT)

KEYWORDS: SELECTIONS FACTORS FOR PRODUCTS/ CARD GAMES/ ENIGMAGIC
SHOP

WARUTH SRIPIPAT: CHOOSING FACTORS FOR CARD GAMES PRODUCT

BUYING OF ENIGMAGIC SHOP CUSTOMERS. ADVISER: UTHID SIRIWAN, DIBA,

78 P. 2008.

The study aimed to investigate and compare factors for buying game cards of customers of Enigmagic Shop. The
samples were categorized by their personal 'u.lformation. The samples for the study were 100 customers from the database of
Enigmagic Shop. They were chosen through Taro Yamane's table with statistic significance level of .05 and the error value of +
5%. The samples were chosen through Convenience Sampling. The statistics used were percentage, mean score, standard
deviation, t-test, F-test and pair/comparison of Scheffe.

94 % of the tespondents were males. They were aver 20 years old. 57 % graduated from secondary school. For their
occupation, 84 % were students in secondary school and university. 6 % were employees of private sectors and another
6 % were employees 'of government and state enterprise. 70 % of the respondent had average salary of less than 5001 baht. 15 %
of them had more than 10,000 baht salary.

For factors affecting their buying decision, the customers put an'emphasis on product quality at the high level.
When considering each aspect, it was found that factor concerning distribution channel was at the high level. The shop near the
house affected buying decision the most. The next factor was the sales promotion which included reward for competition. The
third factor was the quality of good graphic, animation, and presentation style. Finally, the price on the envelope was also focused
by the customers.

From the hypotheses testing, the following findings were as follows:

1. Gender: it was found that customers with different gender had difference in purchasing deciston. Male customers
focused, on graphic, animation and system more than female customers did at level of statistic significance of .03. However,
customer of different gender had no difference in the factors concerning distribution channel and sales promotion.

2. Age: it was found that the customers who were different in age had difference in product factors concerning
quality and sales promotion at level of statistic significance of .05. However, customers of different age had no difference in
purchasing decision of price and distribution channel.

3. Level of education, it was found that the samples with different level of education had difference in the emphasis
on distribution channel and sales promotion at level of statistic significance of .05. However, customer of different level of
education had no difference in price factor.

4. Occupation: it was found that customers of different occupation had difference in product factor concerning price
at level of statistic significance of .05. However, customers of different occupation had no difference in factors concerning
distribution channel and sales promotion.

5. Average monthly income: it was found that customers having different income rate had difference in factor
concerning distribution channel at level of statistic significance of .05.However, they had no difference in factors concerning price

and sales promotion.
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